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VERYONE remembers reading of the old that inspired the beautiful new pattern in 
Pine Tree Shilling — the first coin of the International Sterling — Pine Tree. 
On the back of each piece of this 















American colonies — and how John 


6 Hull the mint master gave his daugh- popular silver appears the same 
quaint old pine — still saying, as in 


Colonial days «This is sterling — 


ter Nancy her weight in silver shil- 
lings for her dower. 
It was the same Pine Tree Shilling solid sterling silver.” 


INTERNATIONAL STERLING 


FINE ARTS DIVISION INTERNATIONAL SILVER CO WALLINGFORD, CONNECTICUT 
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Generations of fastidious-living Ameri- 
cans have accepted ‘‘Gorham”’ as the 
symbol for authentic loveliness in Ster- 
ling. Whether it is one of the richly ornate 
services selected by our Victorian grand- 
mothers, or a service in chaste, simple, 
modern lines preferred by her grand- 
daughters — always the authenticity of 


Gorham design .. . the purity of Gor- 





IN EVERY: 


ham materials ... the superiority of 


Gorham craftsmanship — have _ distin- 
guished ‘“‘Gorham”’ from ordinary Ster- 
ling. A complete dinner service ... 4 
dresser set . . . any Sterling article . . + 
the ‘‘Gorham”’ is distinguished by a su- 
perior loveliness. And the store which 


caters to the fastidious American-buying 


public of today is the Gorham store. It 
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The Business Paper of | oday 


Speed is king of the business world. Action 

and results are demanded. The stage coach 
has passed out of the picture and in its place have 
come the airplane, the automobile and the express 
train. The radio and the long distance telephone 
have cut miles to minutes. Traditions have been 
thrown into the discard and the present day busi- 
ness man reads as he runs. 

Years ago the retail merchant could divide his 
time with greater freedom, setting aside a definite 
period for serious business reading. Today his leis- 
ure hours have been cut to a minimum and what re- 
mains must be divided to meet the many demands 
that confront him. Social obligations, the lure of 
the golf course, the theater, his evening paper, popu- 
lar magazine, or some hobby in which he delights 
and finds recreation, all clamor for his attention. 

We find that the limit placed on his time and the 
urgent need of accurate and helpful business read- 
ing demanded by him, places the obligation upon the 
publishers to present the best of this kind of mate- 
tial in somewhat condensed form. 

Business paper publishers have realized this fact 
and THE JEWELERS’ CIRCULAR, in line with other 
progressive journals, is boiling down the facts and 
is presenting, editorially, the kernels minus the 
shells—the wheat without the chaff. 

The public has become picture-minded due to the 
Widespread growth of the movies and the popular 
illustrated journals and the retail jeweler is no ex- 
ception to the general rule. He has become accus- 
tomed to reading pictures as well as words and in 
tune with the times, the business paper gets in line. 
It finds itself fighting for its share of attention, and 


[sree we are living in a fast moving age. 


in order to hold its place in the sun it must retain 
reader interest. To do this the editorial content 
must be practical, interesting, authoritative and to 
the point. 


Several years ago a greater number of pages de- 
voted to longer reports of current happenings in the 
jewelry and allied trades and to matters of minor 
importance might have been essential because then, 
the retail merchant had more time to devote to 
reading. But today he has less time to give and pre- 
fers to have the facts presented in briefer form. 


He is more interested than ever before in how to 
sell more merchandise at a reasonable profit and is 
anxious to profit by the experiences of others when 
they are placed at his disposal on the printed page. 
He wants suggestions that will help him create more 
business through better display and advertising 
methods; he wants to know more about the history 
and he wants more facts regarding the merchandise 
he sells that he may impart this information to his 
customers and come to be recognized as an authority 
whose judgment can be depended upon. He wants 
all this and he wants it in clearcut, terse form. That 
is how THE JEWELERS’ CIRCULAR is giving it to him. 

That a more condensed editorial presentation is 
more generally and more understandingly read is 
indicated by many letters received from subscribers 
in all sections of the country. 


a ane 


President of Jewelers Publishing Corporation. 























A hand made silver 
bowl which was 


Silversmiths Guild was commemorated by an ex- 
hibit held in Copenhagen a short time ago. An 
old charter granted by King Erik to the guild in 1429 
has recently been unearthed as the earliest official rec- 
ognition of the organization. 

The exhibit was planned to show the present status 
of the jewelers’ craft, as well as a large collection of 
good pieces made during the past five centuries. The 
latter was most interesting and varied. Museums fur- 
nished their treasures of old silver and gold pieces, and 
many private families loaned theirs. The royal family 
generously sent silver and gold table services and many 
beautifully set jewels. Everything that could well be 
made of precious metals was there, from huge silver 


7. HE passing of five hundred years of the Danish 
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The Danish Silver Jubilee 


By MARGUERITE STOTTS HOPKINS 
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designed especially for 
the Copenhagen exhibit 





candelabra to gold filigree work, fine as the finest lace. 

The exhibits of hand-made silver formed the main 
part of the modern display and were the most interest- 
ing. Even firms that regularly sell machine products 
presented special collections of hand work. The ma- 
jority of the designs were new, having been especially 


created for this occasion. On the whole, the pieces 
were beautifully thought out, for the Danish silver 
worker seems to have a great understanding and feel- 
ing for the nature of his material. Consequently, his 
designs are simple, dignified and harmonious. 

One outstanding impression from the exhibit was 
the little effort being made to evolve a definitely mod- 
ern style. Only a few houses showed pieces that might 
be called moderne in effect. Most of the designers are 














Knife, fork and spoon simple and pleasing in design and workmanship 
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looking to the fine artisanship of the past for inspira- 
tion and are working somewhat in the traditional Dan- 
ish manner. 


HE majority of houses very successfully used tradi- 

tional decorative motifs, simplified and adapted to 
modern forms. The work of the exhibitor who is prob- 
ably best known in America, Georg Jensen, was of this 
type. His pietes were, almost without exception, beauti- 
fully designed. Only in a few of them were modern motifs 
used. One of the outstanding modern pieces was a low 
covered vegetable dish with interestingly shaped black 
wood handles at the sides. Another was a pitcher of 
graceful form with the line of the mouth, high in front, 
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Well designed candle- 
sticks and fruit bowl 
seen at the exhibit 





A silver bowl of simplicity, dignity and harmony 
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sloping toward the back and. continuing into the curve 
of the handle. 

The house of Heimburger also used flower and fruit 
motifs to adorn pieces that were simple and beautiful 
in form. The fruit bowls shown above and on the pre- 
ceding page are good examples of the fine craftsmanship 
of this firm. Mr. Heimburger explained that his work- 
men do not duplicate their pieces, except, of course, table 
ware. They do not use drawings but formulate their de- 
signs directly on the metal as they work. He showed a 
series of 12 bowls, all of the same size and shape, but each 
with a different decorative motif. Each had been worked 
out by the craftsman himself as he formed the bowl. 


(Continued on page 82) 
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The Recognized Authority of the Trade 














Sell Them More Silverware 


ITH spring just around the corner, the retail 
jeweler should take stock of his silverware 


and plan ways and means of creating more 
business. “Sell more silverware” should be a slogan 
in his store, and he and his clerks should be on the 
alert to accept every opportunity that will help him 
in this direction. 

Well-arranged window displays, timely direct by 
mail and newspaper advertising and special atten- 
tion to other details which will attract trade to his 
store are all important at this time. 

The demand for specimens of the work of old 
master craftsmen has been growing steadily in 
many parts of the country and with it has come a 
better appreciation of the old hand-wrought silver 
than has been manifest for many years. This has 
given a large sale not only to original work of the 
silversmiths of the 17th and 18th centuries (par- 
ticularly the English and Colonial makers), but also 
to good reproductions of such work by craftsmen of 
the present day. 

This has not hurt the silver trade of the jeweler. 
On the contrary, it has helped it by increasing the 
public interest in silver generally and has aided in 
making the ordinary American buyer silver con- 
scious. For those among his customers who are in- 
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fluenced by the vogue for old American silver de- 
signs, the jeweler can display fine reproductions of 
the patterns of Revere and other master craftsmen 
of the Colonial era, which are to be had in the com- 
mercial lines of our leading manufacturing silver. 


smiths. Hand-wrought silver or even genuine an- 
tique silver may also be obtained by the jeweler for 
those customers who will not be satisfied with ma- 
chine made products or copies. 

Retail jewelers should take advantage of this sit- 
uation in increasing their sales of silverware. 


y) 


Supporting Trade Practice Rules 


HE action taken by the National Wholesale 

Jewelers’ Association at the semi-annual meet- 
ing of the officers in Philadelphia last week, as re- 
ported in the anniversary number of THE JEWELERS’ 
CIRCULAR, at which time it was unanimously voted 
to authorize the executive officers to act.on all legiti- 
mate complaints of violations of the rules approved 
by the Federal Trade Commission following the con- 
ference in Chicago last June, meets with the hearty 
approval of every member of the industry who is 
looking to the betterment of trade conditions. 

The officials of the association do not contemplate 
drastic action nor do they propose to act as “police- 
men” for the industry, but it was the sentiment of 
the meeting that all definite, well grounded com- 
plaints, if supported by direct and convincing evi- 
dence, would be taken up at once. Warnings will be 
sent to those who violate the rules and if this does 
not produce results, the full power of the Federal 
Trade Commission will be exercised to eliminate the 
evil. 

In this work the wholesalers merit the support of 
the entire industry and undoubtedly will receive the 
cooperation of all honest members of our trade. 

In this connection it should be noted that in the 
February Bulletin of the American National Retail 
Jewelers’ Association, Willson A. Streeter, chairman 
of the Legislative Committee of that association, 
calls attention to the trade practice conference rules 
and urges members to retain copies and place them 
where they may have ready access to them. Mr. 
Streeter calls particular attention to the rules spe- 
cifically affecting retail jewelers. 

With the united cooperation of manufacturers, 
wholesalers and retailers, all working to the same 
end—namely, to promote the welfare of the jewelry 
trade through a careful observance of the trade 
practice rules, much good to the industry should 
result. 
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Fighting Crime in the Jewelry 
T rade 


= activities of the Jewelers Security Alliance 
covering the first year since the consolidation 
of the Jewelers National Crime Committee and the 
Jewelers Protective Union with the Alliance into 
a single national crime 
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eventually captured if it is humanly possible to do so. 
A special warning against window smashing and 
sneak thieves is embodied in the report. Of the 246 
crimes against members, 97 were of the former type 
incurring losses of $48,608 and 100 were from sneak 
thieves with losses amounting to $67,345, leaving but 
46 crimes against members under the headings of 
safe burglaries, store 














fighting body in _ the 
jewelry industry, are re- 
viewed in the annual re- 
port of the president, 
Harry C. Larter, which 
has just been sent out to 
the industry. The report 
is well worth careful 
study by every member 
of the jewelry trade and 
is of particular interest 
to retail jewelers, wheth- 
er members or non-mem- 
bers of the organization, 
since it contains some 
good advice on crime 
prevention which, if fol- 
lowed, will have a strong 
bearing on still further 
decreasing crimes 
against retail merchants. 
Fewer attacks on mem- 
bers of the jewelry trade 
are reported during 1929, 
the total being 658 
crimes of various kinds 
with total losses of $1,- 
253,574. Of this number 
only 246 Alliance mem- 
bers suffered from any 
sort of crime, their losses 
amounting to $549,521. 
These figures show a 
fewer number of crimes 
committed and a less 
amount of loss by many 
thousands of dollars 
than are recorded by the 
statistics for any of the 
preceding nine years. 
When it is remem- 
bered that in 1929 there 








Good News from the Coast 


THE ERNsTING COMPANY 
Jewelers—Silversmiths—Stationers 
San Dieco, CAL. 
February 6, 1930 


Just a few remarks to inform you that our 
organization looks forward to every issue of THE 
JEWELERS’ CIRCULAR. 

We feel that through your CircULAR we are 
kept in touch with many of the new items that 
fit into the jewelry shops and would like to see 
even more factories reproduce their new wares 
as they are made, thereby keeping the buyers 
informed as to the new things they are con- 
tinually producing. 

We all take a great interest in your written 
articles as they are well written and keep the 
jewelers posted on the industry as a whole, on 
many subjects which are too many to itemize 
here. 

The Ernsting Company, which is now owned 
by the second generation, has long passed its 
Golden Anniversary, but as far back as the 
writer can remember, a good many years, he has 
seen THE JEWELERS’ CircuLar. We believe every 
employee should subscribe to several of his 
trade papers and the ones that do not, I feel, 
are not in the first line for fast advancement. 


Wishing you every success possible during 
1930, we are 
Very truly yours, 


THE ERNSTING COMPANY 


John S. Ernsting 


President 
* ok — 


This letter from the president of the Ernsting Co. is 
certainly much appreciated. We are always glad to get 
comments from our subscribers and that this one should 
come from one of our old subscribers on the Pacific 
Coast is most gratifying. It is our endeavor to merit the 
approval of all our readers and to have them tell us that 
we are doing so encourages us to renewed efforts. 

Editor, THe Jeweters’ Circuar. 








burglaries and hold-ups. 

The report refiects the 
excellent work being 
done by the Alliance and 
the officers and directors 
are to be congratulated 
upon the _ unremitting 
fight being made against 
members of the under- 
world who seek out 
jewelers as their victims. 
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International 


Jewelers? Congress 


TTENTION is called 
on another page of 
this issue of THE JEWEL- 
ERS’ CIRCULAR to the 
Third International 
Jewelers’ Congress to be 
held in London May 20, 
21 and 22. The conven- 
tion headquarters will be 
the historic London Gold- 
smiths Hall. Many of 
the questions to be con- 
sidered are of great in- 
terest to jewelers in this 
country who should be 
represented at such an 
important meeting. 

A glance at the outline 
of the topics to be con- 
sidered shows that it in- 
cludes such subjects as 
“Definition and Legisla- 
tion for gold-filled and 


were 49% less crimes 

shown by the Alliance statistics than in the report 
submitted nine years ago, and this in face of a con- 
stantly increasing membership, it is strong proof 
that crooks have come to have a wholesale fear of 
the blue signs of Alliance members and have come 
to learn that, once they are unwise enough to disre- 
gard these warnings, they will be followed and 


gilt,” “Denomination of 
Precious and Semi-Precious Stones,” Standards for 
Platinum, Gold and Silver,” “Trade Regulations and 
Usages,” and other subjects which are before Amer- 
ican jewelers at the present time. 
It is expected that at the meeting this year a 
larger number of countries will be represented than 
at either of the two previous gatherings. 
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The ‘modernistic 

show card is now 

quite the vogue. 

The patterns il- 

lustrated are 
made 
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by folding in 
half a piece of 
paper the size of 
the cards desired 


Modernistic Show Cards 
For Modern Jewelry Displays 


By Joseph B. Bertram 


ITH the advent of modern brushes and speed 

pens and the simplicity of the modernistic 

Roman alphabet, the knack of producing leg- 

ible show cards is now well within the reach of the 

average jewelry merchant or clerk whether he pos- 

sesses any inborn artistic ability or not. Satisfactory 
results are obtained by observing the following: 

First, the beginner must concentrate on the alphabet 

and practice systematically following each single 

stroke, the arrows show their direction and the little 

numbers indicate their sequence. Next he should be 

in possession of genuine red sable show card brushes 


Then you draw 
any fancy pattern 
on one side of the 
folded paper. Cut 
through both 
thicknesses 


Slogans by Merchandising Editor 


which are made for single stroke lettering and require 
no “breaking-in”. A set of speed lettering pens and 
a few bottles of regular show card ink. A novice sim- 
ply cannot learn to produce attractive show cards with 
any old brushes and ink. 

Fancy modernistic patterns for cut-out show cards, 
like the ones illustrated herewith, are made by folding 
in half a piece of paper the size of the cards you wish 
to make. Next draw any fancy pattern on one side of 
the folded paper and cut through both thicknesses. 
When cut-out pattern is opened out each side will nat- 
urally be symmetrical. 


Then each side of 
the cut-out pat- 
tern when opened 
out will be sym- 
metrical. 
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beginner 
The g ation 


must concentrate 

on the alphabet 

and practice fol- 

lowing each sin- 
gle stroke 
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The arrows in 
the illustration 
show their direc- 
tion and the little 
numbers indicate 
their sequence 
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crecte 
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The two illustrations, one round and the other square, 
shown on the accompanying plate, offers a mechanical 
idea for the beginner to group or separate the round 
letters from the square letters. The letters O, Q and 
§ are made within the circle, while the letters P, R, T 
and U are made within the square. 


HE reader’s attention is directed to the arrows 

and numbers which illustrate the course to pursue 
in learning to outline the Roman letters O, P, Q, R, 
8, T, U. 

First draw two horizontal guide lines about 2 in. 
apart (2-in. letters being about the best height for 
practice work), then select a small brush for outlining 
a number 4 or 6, brush, dip this in the ink about three- 
quarters its length of the hairs, proceed to work the 
ink into the brush and roll it to a point on a piece of 
cardboard or glass. Starting with the letter “O” at 
the top guide line, holding the brush as you would a 
pencil, the fingers almost touching the hairs, make 
stroke No. 1, in one sweep of the brush, as the arrow 
indicates. 

Some beginners prefer to make these strokes first 
with a pencil and then retrace over the pencil strokes 
with the brush. The letters P and R are made in the 
same way, the tail of the R being the only difference. 

The letter S will require a little more practice than 
the others on account of the many strokes and sweeps. 
Be careful to follow the directions of the arrows and 
numbers. 


HE process of filling-in each letter should be done 

with care until the beginner is sure that the brush 
strokes will not go outside of the outline. The rule is 
to select a brush which, when flattened out with the 
ink in it, will draw a stroke the width of the thin out- 
line of each letter. As the thick part of each letter is 
five times the width of the thinner part it should take 
just five single strokes side by side to fill-in. 

The gray color border line around each card was 
done in the following manner: First, hold the card in 
the left hand, then hold the brush between thumb and 
first finger of the right hand, handle pointing directly 
toward you, next place the tip of the middle finger on 
the edge of card at top and when the hand is drawn 
along it is sure to make a perfect and even border; 





this may seem a little awkward at first, but the knack 
will soon come with a little practice. 

It is a good idea to change the color scheme of show 
cards at least once a month. If possible they should 
blend or harmonize with the show window background. 
In winter a yellow show card of golden rod tint looks 
well if lettered in black with a white border. Black 
cards with orange lettering are also attractive for win- 
ter. For early spring light or dark purple cards with 
white lettering. For fall brown cards with cream color 
lettering. 

As cardboard is expensive just to practice on the wri- 
ter suggests some of the pages of the newspapers. 


OR the benefit of those who would like to know 

what a practical outfit for show card writing 
should consist of, the writer suggests the following 
items: 

A set of four Drawlet speed pens. 

A set of four genuine Red Sable show card brushes— 
sizes 6, 8, 12 and % in. 

A set of single stroke stub lettering pens with a 
bottle of India ink. 

A set of show card water colors—black, red, white 
and blue. 

One special lay-out ruler, one hard lead pencil and a 
piece of art gum eraser. 

With a practical outfit of this kind and the personal 
assistance of the writer any jewelry man who means 
business and is willing to practice can, within a few 
months, learn to make show cards and price tickets 
that will actually help to sell merchandise. 

Inborn artistic ability is not necessary at all. You 
are not going to paint a picture or portrait that re- 
quires a knowledge of drawing and the art of blending 
colors. You simply learn to make twenty-six letters of 
the alphabet, and as many of them are nearly alike, such 
as C and G, E and F, O and Q, P and R, etc., it is only 
necessary to concentrate on sixteen letters. 

The author would like to see at least one man in 
every jewelry store capable of making show cards, and 
he is anxious to help all those who are willing to help 
themselves. There is no denying that show cards are 
an absolute necessity in these times of keen business 
competition. 
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This display of 
silverware was 
made recently by 
a hardware 
dealer in Bata- 
om, NN. 7. 


There’s a lesson 
here for the 
jeweler who fre- 
quently does not 
make the most of 
his windows 


A Lesson Here 
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Window displays, 
according to this 
dealer, bring in 
50 per cent of his 
business — his 
best advertising 
medium, he says 


The jeweler who 
sends out “the 
proper invita- 
tion” by displays 
and advertising 
need not fear 
outside competi- 
tion 


for the Jeweler 


By R. K. Doran 


OOK at this window display of silverware. It’s 
easy for you to do this but it took me just five 
hours to originally see what meets your eyes in 

just one-half of a split-sécond. I am counting the time 
it took to go, come back to my office, and view the display 
in the interim. 

One fine morning not long ago, a friend of mine wrote 
me a letter. It ran as follows: 


“Dear Bob: 

You ain’t seen nuthin’ yet. Come down by the next 
post, stage or what have you in Buffalo and lamp 
the display of silverware in the works across the 
street. Bring your Graflex. Good story on selling 
silverware available, I believe. 

Yours, 
“PETE.” 


The next morning I received Pete’s missive, and in a 
little over an hour and a half was in Batavia, N. Y., some 
forty miles away, as the crow flies, if he follows the 
highway. I met Pete. The while, on the way down, I had 
visions of a Batavia jeweler who was beginning to “knock 
’em dead” with window displays. I could just see that 
silverware window, metropolitan stuff, in a small city of 
some 17,000 inhabitants, awaiting the camera that it may 
be viewed by the entire jewelry world. 


PICTURED the jeweler himself—a reader of his trade 
journals, a student of people, a prodigious worker with 
both mind and body, a gracious gentleman who could both 
entertain a king and be entertained by peasant. 
But, alas, what did I find? A jeweler? 
No, a hardware dealer! 


A hardware merchant showing the way to silverware 
sales by clever window display! I found the hardware, 
paint and plumbing concern of Steele & Torrance Co., 
Inc., one of the oldest and most successful stores of its 
kind in the country. Ninety-three years “young.” 
Founded “way back when” Batavia was a metropolis and 
Buffalo a far-away town. How things have changed—in 
cities. How business has changed in stores. Steel & 
Torrance was a very small concern at first. Naturally. 
But now, almost a century later it is large, prosperous— 
a leader in its commercial field. 


What is the reason for its good success? Two words tell 
a good portion of the Steele & Torrance story. 

Window displays! 

Of the right sort of course. Window displays that ap- 
peal, that contain “selling” elements; window displays 
that are not “afraid”; bold displays to make people stop, 
look, and buy, or “remember” to buy. 

I was pleased with the Steele & Torrance silverware 
display. It was one of the finest displays of its kind I'd 
ever viewed. I was glad I made the journey to Batavia. 


HE display made me think. Here, I thought, is 4 

hardware dealer spending a lot of time and money 
to initiate and create a window display that will sell, that 
will bring him customers and put profits in the bank. And 
he’s created a display that’s far different and better than 
the “mine run” of similar displays of other hardware 
dealers, and even much petter than the average jeweler 
could conceive and call into being. Now if a hardware 
man can do this (I continued to think) why can’t every 
jeweler do as well? Silverware is directly in the province 
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of jewelers. Silverware is not primarily a “hardware” 
item. When we think of the merchandise in the average 
hardware emporium, we certainly don’t think of silverware. 

Here was this merchant “copping off the prize,” to use 
the slang term. He was getting trade that might have 
gone to jewelers had they “sent out the proper invitation” 
as this merchant had done. I am not belittling Batavia 
jewelers. I know most all of them. They’re good fellows 
and good merchants. I believe they’re better than the 
average. 

But—they, and all jewlers can, I believe, learn some- 
thing from this hardware store. Just as the methods of 
one jeweler can inspire another jeweler to greater deeds, 
so can a progressive hardware dealer, especially if he is 
selling a bona-fide jewelry store commodity, similarly point 
the way to greater heights to those in the “jewel” mer- 
chandising profession, 


ASKED John G. Torrance to tell us something about 
window display, in general and his displays in par- 
ticular. 
“Window displays,” he said, “bring us 50 per cent of 
our business. Window displays are our greatest advertis- 
jing ‘medium.’ We have two windows and these we change 
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each week. Each window has a specially-constructed back- 
ground to harmonize with the merchandise displayed and 
to make the display ‘fuller’ and more attractive. 

“We make these backgrounds ourselves at little cost. 
They are worth all the time and money and labor involved. 

“We try to ‘build up’ all window displays. That is, our 
lowest window display point is at the plate glass—the 
highest in the center and sides, close to the back setting. 
Many merchants use the flat display exclusively but we 
believe that most windows that show home and house 
furnishings should have a gentle ‘slope.’ 

“The total appearance counts big. The total window 
attracts. And then it is up to the artistic layout of the 
specific merchandise that the window contains, and the 
merchandise itself to SELL. 

“We pay special attention to the setting of all displays, 
particularly a display of the silverware type, because 
high class merchandise demands the best setting.” 

This last sentence should be remembered by jewelers. 
High class articles demand the best setting. Do they? 
Or don’t they? If they do, and we all know they do, why 
not give your window displayed merchandise the neces- 
sary setting—a setting that will attract and help you sell 
more jewelry—and silverware? 





A Billboard for Sky Pilots 


ERE is an unusual photograph of an advertise- 

ment intended to appeal to airplane passengers. 

C. A. Haltom, Fort Worth, Tex., who sent the 
picture, said: “We believe this is the first strictly com- 
mercial aeronautical billboard of its kind in the world. 
We are at least certain that there are no others in the 
South, and for this reason we believe that it may be of 
interest to the readers of THE JEWELERS’ CIRCULAR. We 
have long been readers of your magazine, and so far have 
never found anything of this kind published. 





This sign is in- 
tended for air- 
plane passengers. 
It was constructed 
for C. A. Haltom, 
Fort Worth, Tex. 









66 HE billboard is situated on the Haltom farm, 
northeast of Fort Worth and five miles from the 
local airport. It is directly on the line of flight of passen- 
ger planes between Fort Worth and Dallas. About fifty 
planes per day fly within sight of the ‘sign.’ It is con- 
structed of rocks, which are cemented together and then 
painted white. The letters are twelve feet high and the 
sign is one hundred and thirty-five feet in length. It is 
possible to read it from an airplane for several miles, but 
it cannot be made out from the ground, since it is flat.” 


It is on the line 
of flight of air- 
planes between 
Fort Worth and 
Dallas, Tex. 
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How to par ta ince ully 


E recently asked Hope Bros., Knox- 

ville, Tenn., to describe their adver- 
tising methods and here is some interest- 
ing information which is passed along 
for the benefit of other jewelers. 

“Our advertising quota is divided be- 
tween direct-by-mail, newspapers and 
out-door bill boards. Of this 85 per cent 
goes to the local newspapers, 13 per cent 
to direct-by-mail and 2 per cent to bill- 
boards. Newspaper space we have al- 
ways considered the best, and by far, 
the most reasonable. We have a very 
attractive rate by using a minimum of 
10 inches daily with the local morning 
paper. This publication has a certified 
circulation of 38,000, which means that 
it covers Knoxville thoroughly and prac- 
tically all the adjacent territory. 

“We use various direct-by-mail pieces 
of literature right along and always in- 
sert one or two of those supplied by the 
manufacturers in our monthly state- 
ments. In connection with this, each fall 
we send out a specially prepared jewelry 
catalog furnished at cost by one of the 
factories we do business with. 

“A little stunt that has brought excel- 
lent results in our sterling silver depart- 
ment is the book on ‘Bridal Silver and 
Wedding Customs,’ written by Emily 
Post and furnished free by one of the 
sterling factories. This book we send to 
new brides. If we are fortunate enough 
to get their initial sterling tableware 
order we keep a record of the pattern for 
the bride and the various articles that 
her friends purchase for her from us. 
In this way the bride has no duplications 
of the pattern and those in doubt about 
her selection can come into our store 
for this information, which, of course, 
usually leads to a sale. 

“Of course, right now we are in- 


By Robert F. Nattan 


terested in our ‘Removal Sale’ more than 
anything else. We must keep in mind 
that many years have been spent in 
building up our present reputation. We 


Will Establish Us 
in Our New Store 








_ 
428 So. Gay-St: 


_ The former 
Fidelity Trust 
“Co. Building 


-Our Gift Shop will occupy one floor; our en- 

he ere eer Seer 008 S repair ‘shop an- 
will have two modernly equipt rooms in 

ou: Optical department; a diamond display room and’ 
a large and attractive room. 

1930 wit be a ‘significant year for us . 
mean expansion, growth,—a step 

For 62 years THIS FIRM has enjoyed the ex- 
clusive Jewe'ry business cf East Tennessee and when 
we occupy our new we will have one of the 
most complete and handsome Jewelry Stores in the 
entire South. 

We wish our frinds a and prasprous New 
Year, confident in. the belief that, during 1930, we 
will have their i patronage and ¢ustom. 


HOPE 
BROTHERS 


Established 1868. 


. It will 




















Go After Business Aggressively 


have added nothing in the way of special 
merchandise for this sale believing it far 
better to work on our own stock—selling 
out odds and ends and discontinued pat- 
terns in silver at attractive reductions. 
Any store that has been in business as 
long as we have is bound to have a cer- 
tain amount of old stock in practically 
every department. 

“It is unusual the way we have been 
able to sell old yellow gold watches in 
hunting cases — ladies’ yellow gold 
watches in the larger sizes with the old 
style ribbon wristlet. Of course, we are 
offering some of these goods at half price 
as well as much plated hollow ware and 
odds and ends in sterling flatware. 

“We are using certain weeks for 
‘specials,’ such as ‘Sterling Silver Week,’ 
‘Watch Days,’ ‘Diamond Week,’ etc., and 
find that this plan works out nicely. Our 
diamond sales have been very brisk. 
Instead of quoting a multitude of dia- 
mond prices we have gone in for more 
editorial work on diamonds, explaining 
the advantages of buying for investment, 
the beauty of fine gems, the things to 
guard against in buying diamonds and, 
of course, the advisability of buying 
from a reputable concern, one that has 
been in business for many years. These 
things do more to break down resistance 
than anything we have previously tried. 

“Another plan that works out well is 
that wherever possible we omit using 
comparison prices on sale merchandise. 
This plan does not demoralize the goods 
we advertise and still conveys the im- 
pression that the public is getting a sub- 
stantial reduction. 

“The newspaper article showing the 
evolution of our stores created much in- 
terest. The picture of the little boy in 
one of the photographs was the means of 
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working up considerable interest in find- 
ing his identity and we had scores of 
telephone calls and personal calls about 
him. 

“Remodeling on our new five-story 
building will start soon. I believe this 
change will make us one of the largest 
stores in the South. Departments that 
we found necessary to place outside of 
our present space will be brought back 
under one roof. Every floor of the new 
building will be occupied by us.” 


T the top of this page are shown 

several announcements received last 

week from Walter H. Keese & Co., 
Greenville, S. C. 

Keese & Co. is another progressive 
firm of jewelers which believes in featur- 
ing “specials” in its advertising. 

“We have had much success with this 
method,” said Mr. Keese, “and we are 
going to continue to feature specials as 
a means of bringing people into the store 
so that the public will not get the im- 
pression that the jeweler is simply a 
store of high prices.” 

The announcement entitled “The Next 
Day it Rained” features the firm’s par- 
tial payment plan. The copy, which is 
rather interesting, reads: “You have all 
heard about the man who decided to save 
up for a rainy day—and the next day it 
trained. Perhaps you are one of those 
who are trying to save up and who are 
trying to buy that one and only girl a 
diamond engagement ring but found that 
the next day it rained or rather that 
‘Old Man Current Expenses’ just about 
gobbled up all your ready funds. 

“Now, you are just the man who ought 
to come in and let us tell you about our 
carefully planned, dignified partial pay- 
ment plan, and show you how you can 
buy that ring without flattening that 
bank roll. You owe it to yourself to ask 
us to explain.” 

In a panel at the right it will be noted 
that the firm advertises a local motion 
Picture. If the firm uses movie slides 


in connection with this advertising, this 
little bit of gratuitous movie advertis- 
ing will serve a double purpose. 
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HE announcements at the right show 

how actively Boston jewelers go after 
business. 

Stowell shows how one of the latest 
designs in jewelry looks with the even- 
ing gown. The announcement is entitled, 
“Chanel’s Latest Design for Evening 
Wear.” The necklace which is described 
as having a new back drape of effective 
pattern set with gem cut imitation crys- 
tal and sterling silver clasp, is priced at 
$25. Earrings to match are featured at 
$20. 

February’s birthstone, the amethyst, is 
well featured in a space of 4% inches, 
triple column. 


MITH, PATTERSON CO., in an ad- 

vertisement which originally occu- 
pied ten inches, double column, are also 
advertising the February birthstone in 
an alluring manner, set in brooches, pen- 
dants and rings. The brooch, which is 
of 14 kt. green gold, is offered at $19. 
The ring, which features a diamond cen- 
tered in a rectangular amethyst, is ad- 
vertised at $25. 

Other designs in amethyst jewelry are 
priced from $5 upwards. 

“A Brilliant Diamond, the Finest Ex- 
pression of Real Sentiment,” is the 
fascinating caption of a very attractive 
announcement which was used in the 
space of 4% inches, double column. The 
diamonds are advertised as set in 18 kt. 
white gold mountings. 

The Hollander Co., Inc., in an an- 
nouncement occupying 10% inches, 
double column, features earrings, neck- 
laces, and bracelets of modernistic de- 
sign from $3.50 to $45. The copy gives 
some interesting information relative to 
the superstitions surrounding the ame- 
thyst, February’s beautiful birthstone. 


T is interesting to note that newspaper 

advertising is increasing considerably 
among jewelers, who realize its efficiency 
in increasing turnover. The best prod- 
uct in the world needs advertising to 
make it sell. So firm was the faith of 
the late John Wanamaker in advertising 
that when he first started in business 
many years ago he appropriated prac- 
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Were YouBorn in February? 
Wear Your Birthstone 
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An ancient costom, the popularity of 
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tically the first day’s sales for news- 
paper advertising. On that memorable 
day his receipts were $24.67. The sixty- 
seven cents he put into the cash drawer 
and the $24 he invested in advertising. 
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‘Dining Room” Attracts Silver Buyers 
Frank Hyde Jewelry Co, Sioux Falls, S. D., Uses Completely 


Set Table for Demonstration Purposes 
By W. B.S. 


O, the Frank Hyde Jewelry Co., Sioux Falls, 

S. D., does not serve meals; although the fact 

that a “dining room” is featured in its adver- 
tising might, at first glance, lead the casual customer to 
believe that such is the case. However, the dining room 
is for demonstration purposes only, and according to 
Hadleigh D. Hyde, the idea has proved very successful. 

“In February, 1926, we opened up a complete dining 
room. This is 10 by 14 feet and is entered from the main 
salon of the jewelry store through French doors. The 
floor of the dining room is heavily carpeted, and the walls 
are of a rough Spanish finish painted in Spanish antique 
colors. There are two built-in buffets on either side of 
the French doors at the entrance, on the back of which 
are heavy plate glass mirrors. On the tops of the buffets 
are displayed various pieces of silver, such as a console 
set, cake plate and other china and silver pieces used on 
the table. 

“The dining table is of Renaissance design, rectangu- 
lar in its shape, with buffet and chairs to match. At 
each plate different patterns are displayed, everything 
that goes to make a complete serving being shown. This 
includes china, glass and flatware, while the balance of 
the table contains the hollow ware and china usually 
found on the dining table. On the wall are six bracket 
lights, while indirect lights are used overhead. 


HE customer who is interested in silver, on enter- 

ing the dining room, is asked to be seated at a 
small table provided for such purpose. Here various 
pieces of silver are shown in conjunction with the setting 
of the dining room table. We have not tried to make 
this room elaborate, as we are playing to the multitude 
rather than to the classes, yet this is a room which any 





A dining room 
for demonstra- 
tion purposes is 
shown in the 
store of F. Hyde 
Jewelry Co., Sioux 
Falls, S. D. 





















home, however fine, might be proud of possessing. 

“On the opening day the representative of a large 
silver manufacturing firm was with us and displayed 
silver services in new and attractive silver patterns. We 
mailed 2500 announcements to people in Sioux Falls 
and surrounding towns, and 500 special invitations were 
sent to the “quality” trade we desired to reach. As a 
result, our store was crowded from the iime the doors 
were opened until the lights were turned off in the 
evening. The novelty of the jewelry store dining room 
brought hundreds to see it, and some very substantial 
silver sales were made during the day.” 

The members of the Hyde Jewelry Co. are firm be- 
lievers in publicity stunts of all kinds and recently 
achieved good results through tying up with a popular 
film play. One of their ads read: 

“Glorifying the American Girl. There’s nothing like 
a diamond or a pearl to put joy in her heart and set 
her feet to dancing. Hyde’s forty years of experience in 
the selection of diamonds and precious stones is valu- 
able to the prospective purchaser—as thousands have 
learned that they can absolutely rely on our verdict. 
Give gifts of jewelry—the gift that reigns supreme in 
Glorifying the American Girl.” 

Set in a silver frame in the window was a large photo 
of Mary Eaton the star of the piece, and on racks and 
velvet placques were shown bracelets, rings, pendants 
and wrist watches—most of them of diamonds, but sev- 
eral other gems being included by way of contrast. 


F this publicity Mr. Hyde said: “I do not think we 

can trace any direct sales to the ads, but in jewelry 

selling it is very difficult to trace sales to any specific 
(Continued on page 52) 


Various pieces of 
silver are shown 
customers seated 
at small tables in 
conjunction with 
table setting 
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The Jeweler and His Banker 


By T. EDGAR WILLSON, Editor of THE JEWELERS’ CIRCULAR 


HILE in conference with a prominent 
\ \V California banker (the Vice-President of 

one of the largest chain banks in the 
country) he suddenly asked, “Why is it that so 
many jewelers, particularly the small ones, feel 
that we bankers don’t give them a fair deal, or 
give proper consideration to their needs?’ 

“Simply because you don’t,” the writer replied. 
“You treat their business on the basis of any and 
every other business without any knowledge of 
their needs or the reasons why they at times re- 
quire special treatment or consideration.” 

“Well, aren’t we perfectly fair and right in do- 
ing this? Isn’t it best for the jeweler that we 
do?” asked the banker. 

“No,” replied the writer, “and if you want his 
business, you have got to understand why his 
condition is different from other merchants 
whose turnover may vary from four to 20 
times a year. Remember the jeweler is lucky 
on the whole, if he turns his stock one 
time a year, and remember that his cost of 
doing business may run from 35 to 42 per cent. 
Whereas other merchants have a fairly steady 

«flow of trade throughout the year, the jeweler 
does 30 per cent of his business in the brief period 
between Thanksgiving and Dec. 24—often in the 
last two weeks before Christmas. He may have 
| a little extra business around May and June, but 
‘he has at least 10 lean months through which he 
must carry on, and make his profit in less than 
two. When he needs the help of his bank, he 
'often needs it badly, but he is a good risk, never- 
| theless, if treated according to his needs.” 
| “But look at it from our standpoint,” said the 
'banker. “What can he offer us to make up for 
the special consideration that you ask that we 
give him at particular times?” 
“There are two factors about his business of 
advantage to you that you will not find in many 
other lines of industry,” was the answer. “In the 





first place, his assets have a permanent and con- 
tinuing value. The raw materials of which his 
merchandise is made are not subject to fluctua- 
tion, or at least to such a slight extent as not to 
be an appreciable factor. The gold is of standard 
value, platinum is at least staple in price, and the 
diamonds and other gems have little chance of 
fluctuating except in an upward direction. With 
few exceptions, the merchandise he holds today 
will be as valuable at the end of the year as it 
is now. Is there any other merchant with whom 
you deal of which this can be said?” 

“No,” replied the banker. “Depreciation of 
stocks is a factor we must consider in nearly 
every case in which we deal, but doesn’t ‘fashion’ 
in jewelry enter into the question, because change 
in fashions often cut heavily into the value of the 
assets of a merchant?” 

Then it was explained to this banker that the 
jeweler didn’t suffer, but profited by the change 
in fashions, because jewelry must be appropriate 
to the gown upon which it is worn, so every 
change in style, in silhouette, or in material, really 
made a call for more jewelry. The jeweler didn’t 
carry “stylish” jewelry, but jewelry that was ap- 
propriate for every style, no matter what the 
change. 

Another advantage called to his attention was 
the fact that he was dealing with men of a higher 
moral caliber than the average; men in whom the 
public had confidence, in an industry of which 
confidence was the foundation stone. 

Turning to an associate in the bank, this banker 
remarked, “I think we have failed to see the 
jeweler’s viewpoint in the past, and to under- 
stand why he should not be treated under the 
general rule applicable to all merchants. To be 
fair, we must consider his particular needs.” 

Then turning to the writer, he said, “I grant 
we have not understood the jeweler’s condition, 

(Continued on page 82) 
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Diamond Trade Resuming Old Stride 





Marked Demand for Certain Grades of Stones Sends Cutters Back to W ork—Jewelry and Kindred 
Trades Represented at British Industries Fair—Jewelry Store Robbers Keep Police Busy 


LONDON, Feb. 26.—Business in dia- 
monds is beginning to get back into its 
qld stride. The demand for certain 
grades of stones is now so marked that 
the Amsterdam and Antwerp cutters 
have resumed full time working. As 
mentioned in THE JEWELERS’ CIRCULAR 
recently the 50 per cent restriction in 
diamond factory working was introduced 
only as a temporary measure to prevent 
over-production. The results aimed at 
have been achieved. Commenting on the 
improved position this week representa- 
tives of Backes & Strauss, the Holborn 
Viaduct diamond house, say that while 
American buyers are not yet purchas- 
ing on their old-time scale, European 
buyers are filling depleted stocks. 

“The fact that the London Rough Dia- 
mond Syndicate has once more started 
showing goods,” said a member of the 
firm, “is the best proof that business is 
reviving. This week a large shipment of 
German South West mélée was shown 
and very large purchases were made on 
Amsterdam and Antwerp accounts. 
These markets have been well visited 
within the last two weeks, and a distinct 
shortage in smaller sized goods and 
cheap mélée has stiffened prices to such 
adegree that the buying of these goods 
has become very difficult. So much, in 
fact, has the demand increased that the 
factories, which up to now have only 
been working three days a week, are 
resuming their full week’s work, and 
this alone shows the confidence that the 
Manufacturers have in the market’s 
ability to absorb a larger amount of 
goods. There have been a great many 
more buyers on the markets this last 
Week than for a long time past, and 
although Americans are biding their 
time and only buying that which is 
absolutely necessary to them, European 

ses are now filling up their stocks 
Which have become very depleted these 
few weeks.” 





By Jack Brooks 


The seventh census of production has 
revealed the fact that next to the metal- 
lurgical and machine-making industries 
of Switzerland the watch-making and 
jewelry industries come second in im- 
portance, employing 48,380 workers in 
1,130 factories. 


A British Industries Fair, bigger than 
ever, opened its doors at Olympia, Lon- 
don, and Castle Bromwich, Birmingham, 
Feb. 17. It will close the last day of the 
month. Many women are expected to be 
among the buyers who will attend from 
all parts of the world. Some 50 foreign 
countries are sending buyers. Nearly 
1000 heads of buying departments are 
attending in person. Another 250 are 
instructing their local agents to buy for 
them. Canada has taken an additional 
10,000 square feet of space this year. 
India is having a special display. The 
Imperial Institute is presenting pano- 
rama displays of empire industrial ac- 
tivities. The jewelry, gold, silver, cer- 
amics and glass sections will put up a 
bigger and brighter display than ever. 
Nearly 100 Birmingham manufacturing 
jewelers and silversmiths have combined 
to make the jewelry section one of the 
most attractive of the display groups. 
Specially designed backgrounds serve to 
show the best pieces of the Birmingham 
craftsmen to great advantage. 





A motor van containing sample dia- 
mond rings and watches worth .$25,000, 
the property of Harris & Sons, diamond 
merchants of East Liverpool, disap- 
peared from a street in Forest Gate, 
East London, while the traveler was tak- 
ing tea with a friend. The van was 
later found by the police abandoned in a 
side street some miles away with part 
of the jewelry intact. « 


* * * 


In the King’s Bench Division Buller 
& Co., a London firm of wholesale jewel- 
ers, brought suit recently against T. J. 
Brooks, Ltd., West London pawnbrokers, 
to decide the ownership of a diamond 
bracelet which had been pledged with the 
pawnbrokers for $850 by an impostor 
who had been convicted of larceny by a 
trick. The question before the court was 
whether Buller & Co. or the firm who 
actually retailed the bracelet, or the 
pawnbrokers who advanced money on it, 
could establish the claim to ownership. 


zs * * 


A number of raids on jewelry stores in 
which several thousand dollars’ worth of 
jewelry was taken has kept the police in 
and around London unusually busy the 
past week. At Southend, the East Lon- 
don sea coast resort, two men who were 
surprised in a jewelry shop by two police 
officers put up a barrage of clocks and 
watches and escaped. A car was parked 
outside the shop and it was recognized as 
the stolen vehicle of a local doctor. The 
man at the wheel was arrested and hand- 
cuffed, and given into the care of a tram 
ear driver. The two officers then hur- 
ried to the rear of the shop and sur- 
prised the other thieves who were busy 
packing clocks and watches into bags. 
The officers were lacerated by the rain 
of clocks directed at them, the barragé 
proving effective for the purpose of the 
thieves, 
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Waltham Watch Co. Requests Per- 
mission to Operate Radio 
Experimental Station 
WASHINGTON, D. C., March 1.—The 
Waltham Watch Co., Waltham, Mass., 
has applied to the Federal Radio Com- 


mission for a construction permit for a 
new radio station for experimental pur- 





poses to use 500 watts power and to 
operate on 40, 60 and 80 kilocycles. 
These are what are known as short 
waves. 

The application of the company states 
that it intends “to broadcast time sig- 
nals for the control of timepieces.” It 
is further set forth that it proposes 
"radio control and operation of time- 
pieces.” No further details are given in 
the application. 


* * * 


Appropriation for Making Distribu- 
tion Survey in Jewelry Trade 
Sought from Government 


WASHINGTON, D. C., March 1.—Wil- 
liam L. Cooper, Director of the Bureau 
of Foreign and Domestic Commerce, ap- 
pearing before a subcommittee of the 
Committee on Appropriations of the 
House of Representatives, said that “a 
study necessery to clarify present ob- 
scure trends un the distribution methods 
is strongly urged on the Bureau by the 
American National Retail Jewelers As- 
sociation and the New England Manu- 
facturing Jewelers and _ Silversmiths 
Association. 

“Estimated retail sales of jewelry in 
1927,” he continued, “amounted to $400,- 
000,000. Including clocks, watches, foun- 
tain pens, and other such miscellaneous 
items carried in jewelers’ stocks, the 
sales are around half a billion dollars 
each year. The savings possible by re- 
ducing distribution expense thus are very 
great. 

“The problem here could be met by 
sending out a searching questionnaire to 
bring out the method and cost of dis- 
tributing from the factory to the con- 
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sumer for each item carried by retail 
jewelers. Thus it involves a combina- 
tion of the commodity distribution sur- 
vey idea and an operation costs study. 
Relatively little field work would be 
needed because of the splendid coopera- 
tion promised by the jewelers’ advisory 
committee in following up the returns 
and getting them into the Bureau. The 
whole cost to us would be about $6,500. 

“Definite plans are already worked out 
to ‘follow through’ on the results ob- 
tained by the trade organizations and 
trade journals concerned. The informa- 
tion would be disseminated to every 
jewelry manufacturer and retailer who 
needs it, and the final benefits would be 
passed on to these trade groups directly 
and, in the long run, to every buyer of 
jewelry.” 


* * * 


Cease and Desist Order Issued Against 
Silver and Coupon Concern 


WASHINGTON, D. C., March 1.—A 
cease and desist order against various 
misrepresentations in connection- with 
the sale and distribution of silverware 
and coupons has been issued by the 
Federal Trade Commission against the 
Merchants’ Cooperative Advertising Ser- 
vice, Dallas, Tex. 

Representing themselves as connected 
with a concern manufacturing silver- 
ware, the company sold sets of coupons 
to retail merchants at prices ranging 
from $3 to $4 a thousand and contracted 
with these merchants to redeem the 
coupons “absolutely free” after they had 
been distributed to retail customers, one 
coupon with each 25-cent purchase, the 
coupons to be redeemed in silverware or 
other articles to be furnished by the 
respondents. 

However, the company was not con- 





nected with any organization manufac- 
turing silverware, the commission found. 

Other misrepresentations were made 
regarding quality of silverware de- 
livered, the number of coupons necessary 
to redeem silverware, advertising mat- 





By L. M. Lamm, Washington, D. C., Correspondent 


ter, lists of retailers purchasing coupons, 
and free redemption of coupons. 

The respondents are charged also 
with claiming affiliation with the silver- 
ware and coupon business of W. F. Sims, 
of Hillsboro, Tex., known as Merchants 
Cooperative Premium Association, a 
separate organization, which was well 
established at points in Oklahoma, New 





Mexico, and Texas when the respondents 
began their business in 1925. This 
similarity of trade names caused con- 
fusion in the minds of purchasers. 
The respondents were known as the 
Merchants Cooperative Advertising Ser- 
vice from March, 1925, to May, 1929, 
when the trade name was changed to 
“Southwestern Sales Service.” 

The commission’s order is directed to 
Noah Roark, Fred Vest and T. Arnold, 
doing business as the Merchants Cooper- 
ative Advertising Service, and W. M. 
Mason and F. E. Phillips, employes of 
the co-partnership. 


*- * * 


Nations Organize Committees to 
Study Calendar Reform 


WASHINGTON, D. C., March 1.—Nine- 
teen nations have now organized com- 
mittees to study the reform of the cal- 
endar in preparation for the interna- 
tional discussion of the subject under the 
auspices of the League of Nations at 
Geneva, planned for next year. “ 

The latest committee is that of Italy 
appointed by Premier Mussolini, and 
composed of nine representatives of the 
Fascisti federations or commissions in 
industry, education and astronomy, to- 
gether with the ecclesiastical counsellor 
of the Italian Embassy to the Vatican 
City. 

Within the last two months the num- 
ber of Latin-American republics which 
have organized calendar reform commit- 
tees has been increased by the addition 
of Argentina, Chile, Paraguay, and Bo- 
livia, which, with the United States, 
brings the total in the western hemis- 
phere to fourteen. Five committees have 
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been formed in Europe and in addition 

Germany has officially notified the 

‘Teague of her intention to form a com- 
' Steps are being taken in En- 

‘gland and Canada to establish commit- 
tees in those countries also. 

* * * 


Information Schedules for Census of 
Distribution 


WASHINGTON, D. C., March 2.—The 
Bureau of the Census has prepared 10 
schedules for gathering the information 
sought in the census of distribution. 
There is no special schedule for the 
jewelry industry but the information 
will be collected from the trade on the 
schedules for “other retail establish- 
ments” and “other wholesale establish- 
ments.” 

In addition to the. information ob- 
tained on these special distribution cen- 
sus forms, manufacturers are being 
asked to indicate on the schedules of 
the biennial census of manufacturers the 
trade channels into which their goods are 
sold. In most cases they are being asked 
also to report their principal purchases 
of raw materials and semi-manufactured 
materials for further manufacture and 
assembly. 

* * * 


Bill to Regulate Chain Stores 
Introduced in Congress 


WASHINGTON, D. C., March 1.—Repre- 
sentative Jones of Texas has introduced 
a bill in the House, “to permit the regu- 
lation of monopolies, chain stores, com- 
binations, and holding companies.” The 
bill, which proposes to change the code 
of laws has been referred to the House 
‘Committee on the Judiciary and is as 
follows: 

“Section 33. Hereafter any person, 
firm, or corporation which owns, con- 
trols, or operates, or attempts to own, 
control, or operate any store or stores or 
other business institution in more than 
one State shall, in such owning, operat- 
ing, or controlling any store, stores, or 
other business institution, in any State, 
or in attempting to do so, be subject to 
all of the laws and supervising authority 
of such State; and the fact that such 
person, firm, or corporation may be en- 
gaged in interstate commerce shall not 
exempt such person, firm, or corporation 
from complying with the laws and regu- 
lations of any State in which any such 
business institution is owned, controlled, 
or operated. 

“Section 34. All holding companies, 
chain stores, or chain institutions own- 
ing, operating, or controlling wholesale 
or retail stores or other business insti- 
tutions in more than one State shall in 
80 far as they own, operate, or control 
any such store or other business insti- 
tution in any State be subject to all anti- 
Monopoly or anti-merger laws or other 
laws of such State. Any such State shall 


have authority to regulate, control, or ° 


forbid such ownership or operation in 
such State except in compliance with the 
laws of such State; 

“Section 35. The provisions of this 
Act shall be cumulative and shall not be 
construed as in any way repealing or 
Modifying any of the laws of the United 
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States in respect to monopolies, mergers, 
trusts, conspiracies, or laws forbidding 
any unfair trade practices. This Act, 
however, shall not apply to bonafide co- 
operative organizations of farmers, nor 
affect the exemption provided for such 
organizations under existing laws.” 


* * * 


Counterfeit Federal Reserve Notes 
Circulated in New York and 
San Francisco 


WASHINGTON, D. C., March 1.—Coun- 
terfeit Federal Reserve notes of $10 and 
$20 denominations are being circulated 
in unprecedented numbers from New 
York city according to a statement by 
W. H. Moran, chief of the secret service. 
Chief Moran said no estimate of the 
amount of the counterfeits had been 
made by the secret service, but that the 
New York police were arresting two or 
three persons a day for passing the 
bogus notes. 

He said that the bills thus far re- 
ported were imperfect counterfeits of 
Federal Reserve notes, but there seemed 
to be no difficulty in putting them into 
circulation in New York city. In the 
last year the secret service has raided 
headquarters of counterfeiting gangs in 
New York and arrested their leaders. 

There have been numerous reports by 
members of Congress since the new sized 
bills were issued that there had been an 
increase in counterfeiting activities. 


* * 


Department Store Sales Decrease 
in January 


WASHINGTON, D. C., March 1.—De- 
partment store sales for January were 
4 per cent smaller than in the corre- 
sponding month of last year, according 
to reports to the Federal Reserve sys- 
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tem from 628 stores located in 275 cities 
in all Federal reserve districts. 
Inventories of the reporting depart- 
ment stores at the end of January were 
three per cent below the level of a year 
ago, according to reports from 475 stores 


in 217 cities. 
’ A ~*~ < 


Platinum and Palladium Reported 
Found in North Pole Region 


WASHINGTON, D. C., March 1.—Word 
has been received by the Department of 
Commerce from Assistant Commercial 
Attache Daniel J. Reagan, at Paris that 
the Vzedjerikov expedition to the North 
Pole regions has discovered platinum and 
palladium in the Tungus region shafts 
in a coal deposit. 

It is-said that the Sojuzjoloto Trust 


‘will send engineers this year to deter- 


mine whether these seams can be ex- 


ploited. 
2 © @ 


Trade Marks on Silver Involved in 
Decisions Rendered by United 
States Court of Customs 
and Patent Appeals 


WASHINGTON, D. C., March 1.—Asso- 
ciate Judge I. L. Lenroot, of the United 
States Court of Customs and Patent Ap- 
peals, has handed down a decision in a 
trade-mark case involving dockets No. 
2227 of the International Silver Co. 
against the American Silver Co., and No. 
2228 of the American Silver Co. against 
the International Silver Co. On appeal 
the Commissioner of Patents upheld one 
contention and denied the other and the 
Court has upheld the decision of the 
Commissioner. 

The American Silver Co. filed an ap- 
plication for the registration of the mark 
“1857” and later filed a second applica- 
tion for the registration of the mark 
“A. S. C. 1857,” both marks being used 
on silverware. The International Silver 
Co. filed oppositions to both applications, 
claiming use of the trade-mark “1847 
Rogers Bros.” upon the same kind of 
goods, and alleging damage if the appli- 
cations were allowed. 

The Commissioner of Patents affirmed 
the decision of the examiner of trade- 
mark interferences, sustaining the oppo- 
sition to the registration of the mark 
“1857,” and adjudging the applicant not 
entitled to such registration, and dis- 
missing the opposition to the registra- 
tion of applicant’s mark “A. S. Co. 1857,” 
and adjudging the applicant entitled to 
such registration. 

Appeal was made by both parties. The 
Commissioner of Patents, to whom ap- 
peal was made, found the examiner right 
in his decision and the court has upheld 
these decisions. 








G. A. and C. R. Schlechter, who have 
been in the jewelry business since 1873, 
have moved from 511 Penn St., Reading, 
Pa., to 127 N. Fifth St., in the same 
city. Their new location is one door 
north of the Masonic Temple. G. A. 
Schlechter is the oldest living jeweler in 
Reading. 
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right—F. C. Cal- 
-houn, Pawnee 
City, vice-presi- 
dent; T. UL. 
Combs, Omaha, 
president; Ralph 
Hendrickson, 
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Nebraska Jewelers Convene in Omaha 
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Omaha, secretary- 
treasurer. Seated, 
left to right—Rob- 
ert Meyer, Grand 
Island; Charles 
Tucker, Lincoln, 
and Frank Hannis, 
York, members of 
the executive com- 
mittee 


Members of State Association Reaffirm Allegiance to National Organization, Hear Interesting 
Addresses and Act on Trade Matters 


OMAHA, NEB., Feb. 27.—The Nebraska 
Retail Jewelers’ Association in conven- 
tion, held at the Hotel Paxton, this city, 
today and yesterday, reaffirmed its 
steadfast allegiance to the American 
National Retail Jewelers’ Association; 
praised the national organization for its 
faithful leadership over a period of 
many years, and for its efficient handling 
and correcting of many trade abuses. 
A $50 subscription to the national asso- 
ciation for its regular sustaining mem- 
bership fund was voted. 

The Nebraska jewelers favored a na- 
tional radio broadcasting program to 
present to the public the romance of 
jewelry, as well as the facts about 
jewelry as a daily necessity. They de- 
cided to petition the publicity committee 
of the national association to plan a na- 
‘tional broadcasting program of this kind. 

The members present pledged them- 
selves to bring in at least one more mem- 
ber during the ensuing year. The 
association held a strong, active, busi- 
iness-like convention, and all agreed that 
it was one of the best conventions Ne- 
braska has ever staged from the stand- 
‘point of strict business discussions, and 
interchange of ideas pertinent to modern 
jewelry merchandising. 

Charles E. Reese, prominent Omaha 
jeweler, who in past years paid com- 
paratively little attention to the trade 
conventions, attended every session this 
year, and, at the closing session, took 
the floor and made a strong plea for an 
aggressive campaign to increase the 
Membership in Nebraska. “If we never 


needed an association before, we need 
it today,” said Mr. Reese. “Trade prob- 
lems are more serious today than they 
have ever been.” 

T. L. Combs, Omaha, was re-elected 
president of the association for another 
year. F.C. Calhoun, Pawnee City, Neb., 
was elected vice-president, and Rudolph 
Hendrickson, Omaha, _secretary-treas- 
urer. Robert Meyer, Grand Island; 
Frank Hannis, York, and Charles 
Tucker, Lincoln, were elected on the 
executive committee. 

Yesterday Henry F. Stecher, Mil- 
waukee, Wis., discussed the Jewelers’ 
Mutual Fire Insurance Co. 

Robert Branch, assistant sales man- 
ager of the Elgin National Watch Co., 
spoke on “The Winning Policy.” 

Charles Cornig of the Omaha office of 
the Collector of Internal Revenue gave 
a short discussion about methods of 
making out income tax returns. He said 
many merchants failed to take advan- 
tage of the exemptions allowed them and 
that the Department did not always call 
their attention to them. He said it 
would be well to study more closely the 
formula for making out tax returns for 
a business. 

Ray Leydecker, promotion manager of 
the Omaha Jewelers’ Guild, explained 
some of the work of the Guild, and cited 
some of its achievements. 

J. H. Taylor, credit manager of the 
Thompson-Belden Co., Omaha, spoke on 
credits. He pointed out that a sale is 
not a sale until it has passed the credit 
manager and obtained his approval. 


W. G. Jamison, of the United States 
Department of Commerce, stated that 
the government’s purpose in sending a 
questionnaire to jewelers is to determine 
the average cost of doing business in a 
jewelry store. He urged all jewelers to 
fill out the questionnaires frankly, and 
faithfully, in order that an average may 
be arrived at and that the government 
may thus help them in their business. 

Glenn B. Eastburn, commissioner of 
the Omaha Chamber of Commerce, hold- 
ing a little business clinic, said there is 
today an astonishing lack of ability in 
many executives of big firms. He re- 
marked that many of them had come 
into their position by a succession of 
promotions from shipping clerk up, all 
of which was splendid, providing they 
are the caliber who have kept pace with 
the change in present day merchandis- 
ing, and providing they have not merely 
been promoted step by step just because 
they are familiar with the merchandise 
and are honest and industrious. 

Guy C. Kiddoo, vice-president of the 
Omaha National Bank, discussing the 
significance of .the merger movement, 
said it was a sign of the times, and to 
a given point would undoubtedly work 
out advantageously in effecting some 
economies. In the face of this big busi- 
ness through the mergers, he said the 
individual merchant must more and more 
learn to capitalize on his personality. 

Ballard Dunn, editor of the Journal 
of Progress, a new Omaha weekly news- 





_ (Continued on page 52) 
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One of the rooms 
in the Goldsmiths 
Hall, London, 
where the Inter- 


Third International Jewelers’ Con- 
gress to Be held in London 
May 20, 21 and 22 


LONDON, Feb. 20.—The third Inter- 
national Jewelers’ Congress will be 
opened in the London Goldsmiths’ Hall, 
here, May 20 and on May 21; an evening 
reception will be given by the Gold- 
smiths Company to delegates from all 
parts of the world. 

Details of the provisional program as 
announced by the National Jewelers’ 
Association include the statement that 
the business of the Congress will be 
conducted by a board elected by the 
delegates at the commencement of the 
Congress which will consist of seven 
members. The languages used during the 
meeting will be English, French, German 
and Italian. The reports of the various 
organizations must be presented in 
writing to the International Jewelers’ 
Bureau, Voorschoten (Holland) by 
March 15 at the opening of the Con- 
gress, résumés of the reports approved 
by the Board will be submitted by the 
various delegations. 

A committee will be elected by the dele- 
gates to consider the various questions 
enumerated in the scheduled topics of 
discussion. All delegates will be per- 
mitted to speak during the debate, but 
voting is confined to those holding the 
proper credentials. 

On Tuesday, May 20, the delegates 
will meet to elect the Board and Com- 
mittees and a luncheon will be given to 
delegates in the hall of the Worshipful 
Company of Haberdashers by invitation 
of E. A. Dodd. At 2.45 p. m. the Con- 
gress will be opened by Lord Herbert 
Scott, C.M.G., D.S.O., president of the 
London Chamber of Commerce. E. A. 
Dodd, chairman of the Jewelry and 
Allied Trades for Great Britain, will 
make an address. C. J. A. Begeer, presi- 
dent of the International Jewelers’ Bu- 
reau, will submit a report and other 
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reports will be received from various 
delegations. A banquet will be held in 
the evening. 

On Wednesday, May 21, an excursion 
will be arranged for the ladies, commit- 
tee and board meetings will be held and 
in the evening, a reception will be given 
by the Prime Warden and Wardens of 
the Worshipful Company of Goldsmiths. 
Thursday, May 22, will be devoted to 
business sessions. 

The various matters of importance to 
the trade to be dealt with at the Con- 
gress are as follows: 

1. The hole drilled in pearls. 

2. Denomination of precious and 
semi-precious stones. 

3. Research work in pearls and 
precious stones. 

4, Trade regulations and usages. 

5. Standards for platinum, gold 
and silver. 

6. Tolerances in assay and manu- 
facture of goods made of precious 
metals. 

7. Definition of metals of inferior 
quality. 

8. Definition and legislation for 
gold-filled and gilt. 

9. Obligatory hall-marking. 

10. Propagafida. 

11. Insurance. 

12. Protection against price cutting 
in silver wares. 

The committee responsible for the or- 
ganization of the London Congress is as 
follows: 

E. A. Dodd, chairman of the Diamond, 
Pearl and Precious Stone Trade Section 
of the London Chamber of Commerce, 
chairman. 

P. J. Adie, National Jewelers’ Asso- 
ciation, London. 

G. Chambers, National Association of 
Goldsmiths, London. 

Major G. Dennison, Birmingham 
Jewelers’ and Silversmiths’ Association. 

A. F. Klean, Federation of Master 
Goldsmiths, London. 

W. E. Tucker, London Wholesale 
Jewelers’ and Allied Trades’ Association. 
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President of Maryland, Delaware and 
District of Columbia Association 
Appoints Convention Committees 


WASHINGTON, D. C., March 1.—Ar- 
thur J. Sundlun, president of the Mary- 
land, Delaware and District of Columbia 
Jewelers Association, has announced the 
names of those who will serve on com- 
mittees for the annual convention which 
will be held at the Lord Baltimore Hotel, 
Baltimore, Md., May 11, 12 and 13. The 
chairmen of these committees follow: 

Program, Jay G. Engel, Engel & Co., 
Baltimore; Finance, Edward H. Mealy, 
J. W. Mealy & Sons Co., Baltimore; En- 
tertainment, S. Judson Mealy, J. W. 
Mealy & Sons Co., Baltimore; Registra- 
tion, Leon J. Engel, Engel & Co., Balti- 
more; Publicity, Philip Katz, S. & N. 
Katz, Baltimore; Ladies’, Mrs. Frank 
Schofield, Baltimore; Reception, John H. 
Fetting, A. H. Fetting Co., Baltimore, 
and Banquet, Gideon Stieff, The Stieff 
Co., Baltimore. 








Fraternal Jewelers’ of Chicago Meet 
and Elect Officers 


Cuicaco, March 3.—The Fraternal 
Jewelers’ of Chicago, held their annual 
meeting last Saturday in Suite 1204, 
Heyworth building. Fred Haller, vice- 
president, presided. 

John Leiner, secretary and treasurer, 
read the reports of his office which were 
accepted. Three members of the organi- 
zation passed away during the year. 

Election of officers resulted as follows: 
President, Fred Haller; vice-president, 
Arthur A. Poff; secretary and treasurer, 
John G. Leiner. Those chosen to serve 
on the board of governors for two years 
include: E. L. Badgley and George A. 
Armstrong. The following officers re- 
main on the board of governors for 
another year: George A. Simmons, 
Axel B. Paulson, George A. Dahlman, 
Frank Ruggles and Fred Haller. 
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Watchmakers 
from Canton, 
Ohio, who are 
now enroute to 
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Russia to help es- 
tablish the watch- 
making industry 
there. 











Reports From the European Markets 





Conditions in the Diamond Centers of London, Paris and 
Amsterdam as Reported by Correspondents of 
“The Jewelers’ Circular” 


LONDON, Feb. 20.—The diamond mar- 
ket here is showing a slow but steady 
improvement, although many of the 
jewelers and gem dealers are still feel- 
ing the effects of the holiday slump in 
business. The majority of them, how- 
ever, are much encouraged and are look- 
ing forward with optimism. 

Last week the British Industrial Fair 
opened, at which the diamond industry 
was better represented than ever before. 
This display it is expected will have a 
beneficial effect on the diamond trade. 

During the past two months, cutters 
in the principal industrial centers closed 
their factories in order not to bring any 
new gems to the market during the 
quiet period. As the Diamond Syndicate 
adopted a similar course with the rough 
diamonds, it is easy to see that the 
market for the rough material, as well 
as for the polished stones, not only 
remained steady but, which is of more 
interest to everyone in the trade, prices 
especially for the cut goods, have ad- 
vanced, particularly in the small sizes. 
The Diamond Syndicate showed a con- 
signment of Southwest African dia- 
monds, at the beginning of the month. 
Consignments were taken by Amsterdam 
importers, who in conjunction with 
Antwerp manufacturers, resumed cut- 
ting last week. 





Paris, Feb. 20.—While business condi- 
tions in this market show no marked 
stimulation the demand for fancy shaped 
and emerald cut diamonds is greater 
than a month ago. 


Some encouraging 


reports are also being received from the 
dealers in colored gems who remark that 
there is a real demand especially for 
good sized emeralds of exceptional color 
and quality. 





AMSTERDAM, Feb. 21.—With the re- 
sumption of diamond cutting, which was 
suspended here and in Antwerp for a 
short time after the financial upheaval, 
a slight reviva! in business has been 
noted. There has been a marked demand 
for diamonds of medium quality, weigh- 
ing from four to six to the carat. The 
same activity has been noted in the de- 
mand for smaller stones of good color. 

Prices for all grades of goods are firm 
and none of the manufacturers show any 
inclination to make concessions as re- 
gards prices demanded for their mer- 
chandise. Their attitude in this respect 
is justified by the firmness displayed by 
the London rough diamond market where 
prices quoted on South West African 
diamonds and those from the Jagersfon- 
tein have been higher. 








Watchmakers Sail for Russia 


CANTON, OHIO, Feb. 28.—This group 
of Canton expert watchmakers are now 
preparing their affairs for a two years’ 
stay in Russia. 

They are former department heads 
and watchmaking experts of the Dueber- 
Hampden Watch Co., who have been con- 
tracted by the Russian government to 
go to the land of the Soviets and aid in 
the commencement of a watch manufac- 


turing plant as part of that country’s 
effort to establish industry for its people. 

The Russian government has _ pur- 
chased all equipment formerly used in 
the Dueber-Hampden plant in Russia and 
will teach their various trades to the 
laborers of that country. 

They will depart from Canton about 
March 1 on their trip to Russia. 








They Should Answer Questions of 
Census of Distribution Enumerators 


WASHINGTON, D. C., March 1.—Be- 
tween 25 and 30 retail stores and other 
establishments of this city have rendered 
themselves liable to fine and imprison- 
ment through refusal or failure to an- 
swer the questions asked by the enumer- 
ators for the census of distribution now 
in progress, according to J. Sterling 
Moran, supervisor for the District of 
Columbia. 

Mr. Moran has endeavored to make it 
plain that the information sought by the 
Census Bureau is obtained and held only 
in the strictest confidence and goes even 
to the clerks in the bureau only as a 
disconnected series of numerals or checks 
which cannot be deciphered by anyone 
who does not possess the key to the 
entire series. The distribution census 
being taken here is only a part of the 
work which will be carried on all over 
the country in connection with the first 
census of distribution. 








A. A. Shadow, Inc., for the past 17 
years jewelers on the corner of Fulton 
and Mariposa Sts., Fresno, Cal., will oc- 
cupy next September one of the two stores 
now under construction on the site of 
the old Strand Theater located on Fulton 
St., between Mariposa and Fresno Sts. 
The new store will be equipped with fu- 
turistic lighting effects and Philippine 
mehogany fixtures. 
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Window Smashers Make Third Visit 
in Three Months to Green Bay, 
Wis., Store 


GREEN Bay, WIs., Feb. 28.—Diamond 
rings worth $620 were stolen in the third 
window-smashing burglary in_ three 
months at the J. Vander Zanden jewelry 
store early last Sunday morning. Last 
December, about $6,000 worth of rings 
were secured in a similar attack and on 
the second occasion, a few weeks later, 
the burglars were frightened away be- 
fore they could complete the theft. 


The job was neatly done, the burglars 
first using a glass cutter, and then with 
a padded hammer knocking out a piece 
of glass about six inches square, through 
which they seized the jewels. Although 
rings valued at $1,500 were in the win- 
dow, the burglars took only the best and 
most expensive, leaving the others un- 
touched. 








Three Jewelry Store Thieves Sent to 
Prison for Long Terms by 
Buffalo Judge 


BurFaALo, N. Y., March 1.—Justice, 
swift and severe, was meted out to Sally 
Joyce Richards, blonde bandit, and her 
two male companions, Peter Dombkie- 
wicz and Edward Izydroczak, who robbed 
the jewelry store of David Glicks‘ein, 
1159 Broadway, last January. Her fail- 
ure to follow the example of her two 
pals, who pleaded guilty to first degree 
robbery, cost the blonde gun-girl the ex- 
treme penalty of 20 years in Auburn 
prison. 

Dombkiewicz, who at first pleaded not 
guilty and then changed it to one of 
guilty as he was about to be placed on 
trial with the girl received a life sen- 
tence as a fourth offender under the 
Baumes law. Izydroczak, who pleaded 
guilty to first degree robbery when ar- 
raigned at first and assisted the district 
attorney in strengthening the case 
against the girl, escaped with an inde- 
terminate sentence of from 15 years t 
life. 

Dombkiewicz’s plea of guilty was en- 
tered with the idea of accepting the en- 
tire blame for the gang’s forays. He tes- 
tified that he forced the girl to accom- 
pany him to the jewelry store, when the 
woman’s trial got under way last Tues- 
day. 

The evidence of the bandit, however, 
was outweighed by the testimony of 
Glickstein, who identified the girl as the 
directing head of the holdup. When 
Dombkiewicz realized that the girl’s con- 
Viction was inevitable, he vented his 
hatred in a most unusual manner. 

During a recess on Wednesday, Domb- 
kiewicz found himself near Glickstein. 
Without warning he threw himself upon 
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the jeweler and sought to cut Glickstein’s 
throat with an improvised knife he had 
concealed on his person. Glickstein bled 
freely from a slight gash in his throat, 
inflicted with a physician’s scalpel, which 
had been fastened to the handle of a 
tooth brush. Glickstein was taken to 
the emergency hospital where a stitch 
was required to close the wound. 


The trio had been traced after the 
holdup to Birmingham, Ala., where po- 
lice of that city recognized the license 
plates of the stolen car, the number of 
which had been broadcast by Buffalo po- 
lice. Local detectives who had trailed 
the fugitives recovered much of the loot 
from the jewelry store in pawnshops in 
cities through which the trio had passed. 

Glickstein estimated the stolen mer- 
chandise to have a wholesale value of 
$9,000. He carried only $1,000 worth of 
insurance. 








Canadian Jeweler Convicted of Smug- 
gling on Testimony of Accomplices 


MONTREAL, QUE., Feb. 28.—Adolphe 
Speyer, jeweler, 435 Prince Alberta Ave., 
who was placed on trial last Friday be- 
fore Judge Monet in the Sessions Court 
on a charge of smuggling jewelry into 
Canada, was found guilty on the evi- 
dence of two accomplices. Sentence was 
reserved until March 28 to allow the 
defendant time to file a notice of appeal. 


The accomplices testified that they were 
accustomed to travel between Montreal 
and New York city, and in the tire of 
the wheels of the automobile that they 
used in their frequent trips across the 
border, they concealed the smuggled 
jewelry. When coming into the country, 
they brought diamonds, bracelets, and 
watch crowns, and in returning to the 
United States they carried watch move- 
ments which they purchased in Montreal. 


In a confession which Bloom, one of 
the accomplices gave after his arrest, 
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he implicated Speyer and brought about 
the latter’s arrest. In his testimony 
Speyer stated that during the three 
years that he did business with Bloom, 
he purchased goods to the value of $18,- 
000, always he said, in the belief that it 
was coming from Toronto, where Bloom 
who had represented himself as “Mr. 
Porter” was supposed to live. Some of 
the jewelry seized in Speyer’s store was 
produced in court, and experts, from 
the establishments of Henry Birks & 
Sons, Mappin & Webb, and several other 
leading jewelry stores, testified that it 
was impossible for such jewelry to have 
been manufactured in Canada. 








Chicago Jeweler and Salesman Con- 
‘victed of Conspiracy to Stage 
Fake Holdup 


CHICAGO, March 1.—Maurice A. Bar- 
nett, jewelry salesman and Max Krakow, 
a manufacturing jeweler, were found 
guilty of conspiracy last night by a jury 
in Judge Harry B. Miller’s Criminal 
Court. They were convicted of conspir- 
ing to stage a fake holdup of Mrs. Laura 
B. Price, wife of the head of a wooden- 
ware manufacturing plant, in order to 
defraud an insurance company of 
$20,000. 

Mrs. Price will go to trial on Monday 
for her part in the plot if Assistant 
States Attorney Charles J. Mueller car- 
ries out his plan. Judge Miller granted 
Mueller’s motion that the trial of Mrs. 
Price be set for Monday. 

Mrs. Price was to have been a wit- 
ness against Barnett and Krakow. After 
she was given a separate trial with the 
understanding that she would be a state 
witness she refused to testify. 

The jury’s verdict provided the maxi- 
mum penitentiary sentence of one to five 
years for Barnett. The jurors recom- 
mended six months in the county jail 
and a fine of $500 for Krakow. 

The expose of the “fake Gold Coast” 
holdup came about when Benjamin 
Levine and Joseph Baum, the two 
“robbers” went to the insurance com- 
pany which had insured Mrs. Price’s 
jewels and confessed because, they 
charged, they had been cheated by Mrs. 
Price, Barnett and Krakow in the divi- 
sion of the loot. 








At a recent meeting of the directors of 
the Manufacturing Jewelers’ Board of 
Trade, Providence, R. I., these officers 
were chosen for the ensuing year: Ellis 
W. MacAllister, president; Lawrence E. 
Baer, first vice-president; George L. 
Shepardson, second vice-president; Hor- 
ace M. Peck, secretary and treasurer. 
The executive committee of the board 
consists of Edgar M. Doherty, Ellis W. 
MacAllister and T. Dawson Brown. 
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Daring Thief Steals Two Rings from 
Los Angeles Store 


Los ANGELES, Feb. 28.—One of the 
boldest robberies in the annals of Los 
Angeles hold-ups took place last Wednes- 
day at noon while hundreds of pedes- 
trians were passing on the sidewalk 
within 10 feet of where the robbery oc- 
curred. Because of his nerve the ban- 
dit was richer by $1,700 worth of dia- 
mond rings, and Wuerker’s jewelry store 
at 229 S. Spring St., was minus two fine 
diamond rings. Police were unable to 
get any finger prints but an excellent de- 
scription has been given and it tallies 
with a robber who has been reported as 
snatching jewels in various parts of the 
country in a similar manner. 

Monday, at about 11 o’clock, a well 
dressed man entered the store, while the 
manager was out and engaged the clerk 
in a conversation, telling him ke had just 
cleaned up $800 on the races and, with 
the money he had he decided to purchase 
a diamond ring. He was shown some 
rings and after making several visits to 
the store finally returned Tuesday and 
while the clerk’s back was turned the 
bandit grabbed two rings and dashed 
from the store. 

The firm’s loss is covered by insurance. 








Federal Grand Jury Indicts Philadel- 


phia Jeweler on Three Counts 


PHILADELPHIA, Feb. 28.—Samuel Toll 
was indicted last Tuesday by the Federal 
Grand Jury in this city charged with vio- 
lation of Section 215 of the United States 
Criminal Code for use of the mails in an 
alleged scheme to defraud. In addition 
he was charged in a further indictment 
with perjury before the referee and mu- 
tilation of books and records and con- 
cealment of books and records in viola- 
tion of the provisions of the Federal 
Bankruptcy Act. 

Toll was formerly engaged in the re- 
tail jewelry and novelty business at 1910 
W. Columbia Ave., Philadelphia. In Au- 
gust, 1928, he was petitioned into bank- 
ruptcy. Schedules filed listed liabilities 
of $14,286 and assets of $2,650, the lat- 
ter consisting of $2,500 in merchandise 
and $150 in household goods. As he had 
claimed in a statement filed with the Na- 
tional Jewelers Board of Trade as of 
April 12, 1928, that he possessed assets 
of $16,002.96, owed only $1,730.25 and 
possessed a net worth of $14,372.71, a 
number of the creditors involved applied 
to the Board of Trade for investigation 
through use of its Fighting Fund. 

Investigation was begun by Green- 
baum, Wolff & Ernst, general counsel for 
the Board, and following the consumma- 
tion of arrangements with the National 
Association of Credit Men last spring 
for cooperation in the prosecution of 
commercial frauds, a complete investiga- 
tion was made by the two organizations 
and the results thereof laid before the 
authorities with a request for action. 
Special credit is due the Philadelphia 
representatives of the National Associa- 
tion of Credit Men, Aarons, Weinstein & 


THE JEWELERS’ CIRCULAR 


Stone who, as representing the majority 
of creditors, assisted in the investigation 
and Assistant United States Attorney 
Paul Freeman who presented the case to 
the Grand Jury. 

No date has been set for the trial but 
it is understood that if possible the case 
will be heard during the coming spring 
term. 








Thief Steals Rings from Toronto 
Jewelry Store 


TORONTO, ONT., Feb. 28.—The jewelry 
store of Robert C. Inkster, 239 James 
St. N., was robbed of rings valued at 
$1,500 last Friday by a man who made 
a pretense of purchasing and was given 
a tray containing about 40 or 50 rings 
from which to make his selection. While 
the attention of the clerk was directed 
to other customers, the thief carried off 
the tray and disappeared. 

The thief is believed to be the same 
man who recently committed a similar 
robbery in Toronto. 








Woman Sneak Thief Steals Jewelry 
from Boston Jeweler’s Office 


Boston, Feb. 28.—Jewelry valued at 
$3,000 was reported stolen yesterday 
from a desk in the office of Saul B. 
Kantor, 387 Washington St., by a woman 
who, posing as a customer, took advan- 
tage of a clerk’s absence to rifle a 
drawer. Upon the clerk’s return from 
another office, where she had gone for 
sample ring mountings, the woman con- 
tinued to look over the jewelry stock and 
finally made a leisurely departure more 
than five minutes after the theft. 

The description of the woman, accord- 
ing to Rasalia Levy, the clerk, is that 
she was well dressed, between 25 and 
30 years of age, and about five feet 
seven inches tall. The woman wore a 
black seal coat with brown collar and a 
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black felt hat, and has a prominent scar 
on her left cheekbone. 

The jewelry stolen included a diamond 
bracelet and a necklace, each valued at 
about $1,500, according to Mr. Kantor, 
who was sitting in his private office with 
a friend while the theft was being com- 
mitted. The two articles had been left 
at his office for repairs. 








1930 Convention Calendar 


With the announcement made recently 
that the American National Retail Jewel- 
ers Association will convene at the Hotel 
Pennsylvania, New York, from Sept. 14 
to 19, many state organizations have 
settled upon convention dates for 1930. 
Those so far announced are as follows: 

March 23-24-25—Indiana, at Hotel 
Severin, Indianapolis, Ind. 

March 24-25-26—National Association 
of Credit Jewelers, Benjamin Franklin 
Hotel, Philadelphia, Pa. 

March 25-26—Massachusetts, 
Island, at Hotel Statler, Boston. 

April 13-14-15 — Washington-Oregon, 
at Portland, Ore. 

April 14-15—Oklahoma, at Oklahoma 
City. 

April 14-15—Texas-Louisiana, at Dal- 
las, Tex. 

April 21-22—Iowa, at Des Moines. 

April 23-24—Tennessee, at Hotel Pat- 
ten, Chattanooga. 

April 28-29—Virginia-North Carolina- 
South Carolina, at Hotel King Cotton, 
Greensboro, N. C. 

May 6-7—Wisconsin, at Hotel Wasau, 
Wasau. 

May 11-12-13 — Maryland-Delaware- 
District of Columbia, at Southern Ho- 
tel, Baltimore. 

May 12-13—lIllinois, at Faust Hotel, 
Rockford. 

May 12-13—Minnesota, at Hotel St. 
Paul, St. Paul. 

May 12-13-14—California Gold and 
Silversmiths Association, at Biltmore 
Hotel, Los Angeles. 

May 20-21—New Hampshire, at “The 
Tavern,” Nashua. 

May 26-27-28—New York, at Hotel 
Martin, Utica. 

Sept. 14-15-16-17-18-19—A merican Na- 
tional Retail Jewelers Association, at 
Hotel Pennsylvania, New York. 


Rhode 
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Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended March 1, 1930. 
The U. S. Assay Office reports: 


Gold bars exchanged for gold 

$791,797.33 
23,212.69 

l $815,010.02 
Of this gold bars exchanged for gold 

coins are reported as follows: 


coin 
Gold bars paid depositors 


’ 


107,642.94 
81,240.20 
25,875.82 


$791,797.33 
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Death of Simon Kaplan 


Simon Kaplan, manufacturing jeweler, 
105 Fulton St., New York, died recently 
in his room at the Hotel Pennsylvania. 
Management of the business is being 
temporarily continued by his daughter, 
Miss M. T. Kaplan. 

Miss Kaplan told a JEWELERS’ CIRCU- 
LAR reporter that her father had died 
suddenly from unknown causes and de- 
nied the report that Mr. Kaplan had 
committed suicide. Mr. Kaplan was 47 
years old at the time of his death and 
js survived by his widow and two daugh- 
ters. 

The funeral was held from the River- 
side Funeral Chapel followed by burial 
at New Mount Carmel Cemetery. 


Joseph F. Hoffman 


INDIANAPOLIS, IND., Feb. 28.—Joseph 
F. Hoffman, local jeweler, died at his 
home, 10 N. Ritter Ave., last Wednesday, 
following an extended illness. Funeral 
services were conducted today at 2 p. m. 
with burial in Memorial Park Cemetery. 

Mr. Hoffman was born in Washington- 
ville, Ohio, and was 61 years old at the 
time of his death. He had operated a 
jewelry store at 137 S. Illinois St., prior 
to his last illness. The widow, three 
daughters and a son survive. 








Victims of Train Wreck 





Taylor A. Kallmeyer and Miss Evelyn 
Metzger Die from Injuries Received 
in Mishap 


CuicaGo, March 1.—It was with pro- 
found sorrow that members of the jewel- 
ry industry of this city learned today 
of the death of Taylor A. Kallmeyer, of 
J. Milhening, Inc., one of the most popu- 
lar and prominent young men in the 
trade. Mr. Kallmeyer passed away early 
last evening at St. Catherine’s Hospital, 
Kenosha, Wis., from injuries received 
while riding as a passenger on a North 
Shore train when it was wrecked last 
Sunday evening. The accident occurred 
when two young men riding in an auto- 
mobile were caught between the North 
Shore train and a Northwestern freight 
train, 


Miss Evelyn Metzger, of J. Milhening, 
Inc., was also a victim of the wreck. 
She passed away enroute to the hospital 
and was buried on Wednesday. Services 
were held at the Chapel at Ravenswood 
and Wilson Aves., and her remains 
Placed in the vault at Rosehill. 

Last Saturday, Mr. Kallmeyer and 
Miss Metzger, left for Milwaukee, Wis., 
to attend a party as the guests of Mr. 
and Mrs. Henry Snyder, of the Louis 
Esser Co. They were enroute home 
when the accident occurred. 

Taylor Kallmeyer was born in Chicago 
on April 27, 1898. He was a graduate 
of the Alcott grammar and Robert 
Waller high schools. In March, 1916, 


he became associated with J. Milhening, 
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Inc., manufacturing jewelers and im- 
porters of diamonds. His rise was rapid 
and in 1924 he was appointed general 
manager and a director of the company. 
He was also diamond buyer and made 
several trips abroad for the company. 


He was active in association work, 
and recently was elected president of 
the Chicago Jewelry Manufacturers’ 
Association. He was a director of the 
Chicago division of the National Jewel- 
ers’ Board of Trade and on Friday of 
last week was elected Keeper-of-the 
Nest Egg for the Golden Roosters. 

Deceased was a member of Blaney 
Lodge 271, A. F. & A. M., Oriental Con- 





THE LATE TAYLOR A. KALLMEYER 


sistory, Medinah Temple; Lakeside 
Chapter No. 691, O. E. S. and the Gold- 
en Roosters. 

Deceased is survived by his mother, 
Mrs. Anna King Kallmeyer, and one 
sister, Grace Marsh. He made his home 
with his mother at 4420 Greenview Ave. 

Funeral services will be held on Tues- 
day, at 2 p. m., at the chapel at 2701 N. 
Clark St., and interment will be at Rose- 
hill. 








Three Killed in Automobile Accident 
in Florida 


ATTLEBORO, MASs., March 3.—Stanley 
Charlton, 31 years of age, in charge of 
the fraternal jewelry department of the 
L. G. Balfour Co., manufacturing jeweler 
of this city, lost his life last Saturday 
in an automobile accident while return- 
ing from West Palm Beach, Fla., where 
he had been attending the funeral of his 
father. The car overturned on the road 
near Lake City, S. C., and Mr. Charlton 
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and his wife and her brother, Ramon Del 
Rio, were killed. 

A coroner’s inquest was held late Sat- 
urday, and a verdict of “unavoidable ac- 
cident” was returned and the bodies were 
immediately prepared for removal to 
Norwalk, Conn., Mr. Charlton’s home. 








The Tariff Bill 


WASHINGTON, D. C., March 4.—It was 
stated Monday by Senate leaders that 
they expect that body to complete its 
work on the tariff bill either the last of 
this week or early next week. This is 
somewhat dependent upon other matters 
being shoved aside until final action can 
be taken on the bill. 

Senator Barkley of Kentucky, who 
proposed the amendment to the watch 
and clock paragraphs stated to your 
correspondent on Monday that insofar 
as he knew at that time there is no 
movement to change back to the two 
paragraphs as they were reported to the 
Senate by the Finance Committee. At 
the moment they stand in the Senate just 
as the present law, that of 1922. 

Senator Copeland, has stated that he 
intends to make every effort to have the 
duty changed on cheap jewelry. He 
wants it dutiable at 80 per cent. 

Those who are venturing to predict 
what will happen to the bill when it 
goes to conference have stated that it 
will hardly be in conference less than 
a month nor more than two months. 
There are many rates and other ad- 
ministrative provisions that will have ta 
be ironed out by the conferees. 








The Vienna Spring Fair 

At the coming Spring Fair in Vienna 
there will be exhibited in a special 
group the products of the Vienna jewel- 
ry, gold and silver industry. 

An industry which has to meet in- 
dividual tastes will naturally also have 
to meet the requirements of fashion and 
in this respect intending purchasers will 
also find attractive articles. In the fore- 
ground there will be bracelets with rich 
stone-ornaments, gold and silver circlets, 
rings, brooches, long ear-pendants and 
appendages in a great variety of forms. 
Also the producers of silver and china- 
silver goods will contribute a collection 
of rich and tasteful exhibits. 

The watch and clock industries wil} 
also be represented by prominent firms, 
showing all kinds of pocket and bracelet 
watches, and clocks. 








Clyde Wallace, head of the Ann Arbor, 
Mich., offices of the L. C. Balfour Co., 
was killed near Lansing, Mich., when his 
automobile was hit and overturned by 2 
rum runner’s truck, the driver of which 
fled and has not been captured. Mrs. 
Wallace, the former Miss Cynthia Hunt 
of North Attleboro, also died from in- 
juries received in the collision. 





Look Out for Him 


Man Fails in Attempt to Pass Bogus Check 
on New York Jeweler 


A man entered the office of Isadore 
Schiffman, 74 W. 46th St., New York, 
Monday evening and presented what 
appeared to be a certified check for $300, 
drawn on the Guaranty Trust Co. of New 
York. This man said he represented a 
committee of a masonic Lodge and 
that he was empowered by the commit- 
tee to purchase a gold band ring costing 
about $250 as a present to one of the 
members of the lodge. The check was 
drawn to “Joseph F. Roberts,” the sig- 
nature reading “Louis Keller, secretary.” 

When Mr. Schiffman refused to cash 
the check, the man said that he would 
get the cash, as he had to have the ring 
that night, and left the office, Mr. Schiff- 
man retaining the check. Officials of 
the Guaranty Trust Co., report the check 
to be a forgery, both as to signature 
and certification, there being no ‘such 
account. 

Mr. Schiffman described the man as 
being about five feet nine inches tall, 
dark, with a clipped black mustache, and 
weighing about 170 pounds. He wore a 
derby hat, dark clothes and a pair of 
horn-rimmed glasses. 








Thief Smashes Reading, Pa., Jeweler’s 
Window 


READING, Pa., March 3.—Using a 
heavy piece of concrete, a thief smashed 
in a show window of the Deisher jewelry 
store, 414 Penn St., shortly before 4 
a. m., Saturday morning, and got away 
with jewelry valued at about $500. 

The theft was reported by Raymond 
Weiser, 335 Spruce St., who noticed the 
smashed window as he passed the store. 
He notified Sergeants Larkin and Bier- 
man and Patrolman Morris, who were 
on Penn St. between Fifth and Sixth Sts. 

A checkup of the stock in the window 
was made by I. A. Deisher, who was 
notified by the police. He stated that a 
tray containing six diamond-studded 
heart-shaped pieces, valued at $62.50 
each, and three other diamond-set pieces, 
valued at $37.50 each, were missing. 








“Dining Room” Attracts Silver 
Buyers 


(Continued from page 33) 








publicity. In a department store it is 
possible to advertise an ‘off season’ ar- 
ticle at a substantial reduction and the 
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public knows that at some time within 
the year they will probably be in need 
of that item, and consequently purchase 
it at a time when they can get a reduc- 
tion. 

On the other hand, a jeweler might ad- 
vertise a $100 diamond ring for $50, and 
if the reader did not really want a dia- 
mond ring the reduced price would be 
small inducement. I feel that all jewelry 
advertising is based more or less on the 
establishing of confidence and good will, 
and accordingly we feel that anything 
which will make people read our adver- 
tisements is good for our business.” 

The settings of the dining room table 
are changed several times a week, so that 
visitors have a chance to see all the new 
patterns in china, glass and silver, as 
well as novelties in the way of table 
decoration. Best of all, they have a 
chance of seeing just how that particular 
pattern would look on their own dining 
table, surrounded by the other portions 
of the dinner service. The picture shows 
a spring setting, the crystal centerpiece 
and the array of goblets and glass salad 
plates giving an air of life and cool- 
ness, while the gold encrusted service 
plates impart the needed dignity. 








President Frasier of A. N. R. J. A. 
Guest at Dinner Party in 


New York 


An enjoyable dinner party was given 
Tuesday evening in Parlor A at the 
Hotel Pennsylvania, New York, in honor 
of President William G. Frasier of the 
American National Retail Jewelers’ As- 
sociation, who has been in the metropolis 
during the past week, conferring with 
Secretary Evans and other association 
workers in reference to the annual con- 
vention of the A. N. R. J. A., which 
is to be held in this city the week of 
Sept. 14. 

The dinner was attended by Samuel 
Feldman, past-president of the Brooklyn 
Retail Jewelers Association; Phineas 
Peters, president of the Brooklyn Retail 
Jewelers Association; Adolph Landau, 
president of the Bronx Retail Jewelers 
Association; Sol Reichgott, president of 
the Metropolitan Retail Jewelers Associ- 
ation; Henry Astor of the Metropolitan 
association; W. Schneiderman, vice-pres- 
ident of the Bronx association; William 
G. McDougall, 935 Eighth Ave.; Wilson 
A. Streeter, chairman of the legislative 
committee of the A. N. R. J. A.; Felix 
H. Levy, an attorney for the A. N. R. J. 
A.; Harry Bromley, representing the 
National Jeweler; Secretary Charles T. 
Evans of the A. N. R. J. A., and A. M. 
Clark of the editorial staff of THE 
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JEWELERS’ CIRCULAR. Simon Resnick, 
president of the East New York Assogi- 
ation, and William Wagner of the Key- 
stone were unable to be present because 
of previous engagements. 

Following the dinner, President 
Frasier delivered a very interesting ad- 
dress in which he urged the jewelers to 
keep in mind the fact that they are pro. 
fessional men and that they must im- 
press the public with the fact that their 
experience and judgment regarding the 
merchandise which they sell are special- 
ized knowledge. President Frasier also 
discussed with the jewelers the prelimi- 
nary plans for the A. N. R. J. A. con- 
vention. He said that the Hotel Penn- 
sylvania would prove very desirable 
headquarters for the meetings and urged 
cooperation on the part of the leaders 
of the various metropolitan associations 
in making the convention the most suc- 
cessful ever held. 

The meeting adjourned about 11.30 
o’clock. 








Nebraska Jewelers Meet 
(Continued from page 43) 


paper, dedicated to the fight against the 
chain stores, said that chain stores had 
reached the point where mergers were 
common, and that it would not stop 
there, but that soon the mergers would 
be merging, and tending toward more 
complete monopoly of the retail business 
with its consequent complete smothering 
of individual opportunity. 

The place for holding the next annual 
convention was not decided upon, but 
was left to the executive committee. 

A theater party was tendered the vis 
iting ladies the first evening of the con- 
vention. The big Ku Ku party was the 
grand finale of the 25th annual conven- 
tion of the Nebraska Retail Jewelers’ 
Association. 

On the last day of the convention, 
resolutions were adopted after being 
submitted by a committee consisting of 
F. A. Hannis, F. C. Calhoun, Robt. 
Meyer and W. F. Ramsel. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York 
as reported for the past week: 


Selling Price 
U.S. Gov’t New York 
Assay Bars Official 


Feb. 25.... 194% 45% 42% 
we. 19% 44% 42% 

19}4 445% 42% 

43% 40% 

42% 40% 

42y% _ 39% 


London 
Date Official 
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Diamond Corporation, Ltd. 





New Diamond Control Organization Reg- 
istered in Cape Town with £2,500,000 
Capital 


LONDON, Feb. 24.—Diamond merchants 
here learn that the new diamond control 
organization known as Diamond Corpora- 
tion, Ltd., has been registered in Cape 
Town with £2,500,000 capital, the shares 
of which are all subscribed. 

The corporation, with which are iden- 
tified some of the biggest men in the 
diamond industry, is the outcome of an 
important move in the diamond industry 
to place things on an impregnable foot- 
ing. The corporation will carry on the 
business of diamond merchants and will 
negotiate agreements for the purchase 
and sale of diamonds produced by any 
mining company or government author- 
ity. One object of its inception is to 
negotiate agreements for the limitation 
or otherwise of the volume of stones pro- 
duced or sold. Presumably the corpora- 
tion will buy and sell diamonds in South 
Africa thereby acting as a syndicate in 
a position to control the marketing of 
stones in much the same way that the 
syndicate in London controls the world 
market in diamonds. 

It is said that Sir Ernest Oppenheimer, 
chairman of the Anglo-American Cor- 
poration, and the new chairman of De 
Beers Consolidated Mines is one of the 
sponsors of Diamond Corporation, Ltd., 
which was foreshadowed at the De Beers 
meeting in Kimberley last December. 


Here in London it is said the control 
of this new diamond company and of the 
London Diamond Syndicate is in every 
way identical, the activities of Diamond 
Corporation, Ltd., being supplementary 
to the controlling powers exercised by 
the former. 








Louisville Jewelers Protest Against 
Proposed Sales Tax 


LOUISVILLE, Ky., March 1.—Kentucky 
retailers will feel exceedingly fortunate 
if they get past the present session of 
the Kentucky Legislature without facing 
penalizing taxes, which will materially 
increase the cost of merchandising. 

The Kentucky Retail Jewelers’ Asso- 
ciation, which has been virtually inactive 
for several years and the Louisville Re- 
tail Jewelers’ Association, have both 
awakened and become active to the ex- 
tent of adopting resolutions, and adding 
their voice in protest to the gross sales 
tax bill, which has passed the Kentucky 
House, and which has also been favorably 
reported from committee and given its 
first reading in the Kentucky Senate. 

In Louisville numerous associations 
have met and taken measures to defeat 
the bill. The Louisville Retail Merchants’ 
Association, Market Street Merchants’ 
Association, the two jewelry associations, 
and numerous others met and opposed the 
bill, and various meetings were held to 
decide the best plan. 

Under the progressive sales tax mer- 
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chants would pay 1/20 of one per cent 
on all sales up to $400,000; from $400,000 
to $500,000, 2/20’s of one per cent; from 
$500,000 to $600,000, 5/20’s; $600,000 to 
$700,000, 8/20’s; $700,000 to $800,000, 
11/20’s; $800,000 to $900,000, 14/20’s; 
$900,000 to $1,000,000, 17/20’s; and for 
all sales over $1,000,000, the tax would 
be one per cent, or $10,000 per $1,000,000 
of gross sales. 








Philadelphia Credit Jewelers Form 
Organization and Elect Officers 


PHILADELPHIA, March 1.—At a lunch- 
eon meeting in the Benjamin Franklin 
Hotel last Monday, a permanent organi- 
zation of Philadelphia’s leading credit 
jewelers was formed and the title “Phil- 
adelphia Credit Jewelers Association” 
was adopted. The following officers were 


elected: Herman H. Barr, president; 
David Cohen, vice-president; Daniel 
Simon, secretary; Samuel Harburger, 


treasurer. The directors’ established 
were: H. R. Fichtel, Louis Lefkoe, Mich- 
ael Simon and A. F. Friedman. 

Regular meetings twice a month are 
planned and a constitution and by-laws 
were adopted. All credit jewelers are 
eligible to membership. 

Speakers at the meeting included J. 
David Stern, publisher of the Philadel- 
phia Record, and Bartley J. Doyle, Phil- 
adelphia. It was announced that the 
next meeting will be held at the Ben 
Franklin on March 18, when the chief 
speaker will be Dr. Hess of the Wharton 
School of the University of Pennsyl- 
vania, who will talk on installment buy- 
ing, on which he is an authority. 
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Plans for a reception committee to 
meet the delegates and visitors to the 
annual convention of the National Asso- 
ciation of Credit Jewelers here, March 
24-26, also were discussed. The conven- 
tion is expected to bring at least 5000 
credit jewelers and their wives to this 
city. 

Headquarters will be at the Ben Fran- 
klin with sessions held there while the 
exhibition, expected to be the largest and 
most complete held by the association, 
will be on the twelfth floor of Gimbel 
Bros., across the street from the hotel. 





a 


Historic Jewels Valued at $350,000 
Reported Sold for $60,000 


According to a cablegram received by 
Assistant District Attorney Hastings 
from the Vienna police last Sunday, the 
Archduchess Marie Therese of Austria, 
an old lady of 75 years, has received 
a check from her agent in this country 
for $7,270 as the net proceeds of the sale 
of a diamond necklace that she valued at 
$350,000, presented to the Empress Marie 
Louise by Napoleon over a century ago. 

It is alleged that Col. Charles F. Town- 
send, her emissary in this country, sold 
the necklace here Feb. 11 to a New York 
jeweler for $60,000 cash, and that Town- 
send disappeared three weeks later. It is 
claimed that he said that $7,270 was all 
that remained of the proceeds of the sale, 
the rest having been spent as expenses, 
according to the cablegram. 


Baroness Eisenwenger, a representa- 
tive of the Archduchess, arrived in this 
country Feb. 20, following a cable re- 
voking Mr. Townsend’s power of attor- 
ney, and was to have carried on the 
affairs of the Archduchess, but Mr. 
Townsend, it is alleged, had sold the 
necklace and disappeared before she 
could find him. According to Laurence 
Steinhardt, lawyer for the Baroness, Mr. 
Townsend wrote several times to Vienna 
telling of offers for thé necklace, and 
that on Jan. 14 the Archduchess received 
a letter from him saying that he had an 
offer of $175,000. Townsend was cabled 
immediately by the Archduchess that the 
price was not satisfactory, that she 
wanted $350,000 and lower offers were 
“absolutely useless.” Jan. 18, according 
to this story, Townsend wrote to the 
Archduchess saying that he was still 
negotiating at $175,000 but that he might 
be able to get $225,000 for the gems. 


Lawyers saw in the situation elements 
of prolonged litigation, and although 
Steinhardt says Townsend sold the neck- 
lace without the right to do so, “at one- 
fourth the price he said he could get for 
it,” the jeweler bought the necklace after 
having lawyers pass on Townsend’s 
power of attorney. 











Jacob Bass has retired from the con- 
cern of Fischer’s, Inc., credit jewelers, 
178 E. Front St., Plainfield, N. J., his 
interest in the firm having been pur- 
chased by Milton S. Fischer, president of 
the organization. 
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Jewelers’ Association of Baltimore 


Elects Officers 


BALTIMORE, Mp., March 3.—At a re- 
cent meeting of the Jewelers’ Association 
of Baltimore, John H. Fetting, managing 
director of the A. H. Fetting Co., Charles 
St. Jewelers, was elected president. 
Jacob Engel, for many years an outstand- 
ing figure who has fought for the inter- 
ests of Maryland jewelers, was named 
vice-president; H. C. Garthe was elected 
treasurer and J. W. Mehling, secretary. 
C. Howard Millikin and Leon Levi were 
elected to the board of directors. 

An informal discussion was held among 
the jewelers pertaining to the annual 
convention of the Maryland, Delaware 
and District of Columbia Jewelers’ As- 
sociation to be held in Baltimore next 


May. 








Brooklyn Jewelers’ Banquet 





Over Seven Hundred Members and Guests 
Enjoy Final Social Event of Winter 
Season 


With 700 members and guests in at- 
tendance, the Brooklyn Retail Jewelers 
Association held its fifth annual banquet 
and reception last Sunday evening in the 
auditorium of the Brooklyn Elks’ club 
house. 

The serving of the dinner was fol- 
lowed by addresses after which an en- 
tertainment program was enjoyed. The 
Brooklyn banquet brought to a close the 
winter social activities of the retail 
jewelry organizations in the Metropoli- 
tan district. 

Standing before the microphone con- 
nected with amplifiers just behind the 
rostrum, Milton Godin, supervising ban- 
quet chairman, welcomed the members 
and their friends and introduced the 
Hon. George W. Martin, Judge of the 
Kings County Court, as toastmaster of 
the evening. Judge Martin is well 
known among the Brooklyn jewelers, as 
he was one of the principal speakers at 
the banquet held last year. He presented 
as the first speaker Congressman Eman- 
uel Celler of Brooklyn. Mr. Celler ex- 
plained the Capper-Kelly Bill, and as- 
sured the jewelers that if they will 
communicate with their senators and 
congressmen, urging the passage of this 
measure, it should become a law after it 
is reported out of committee. 

Another distinguished speaker on the 
program was Hon. George E. Brower, 
District Attorney of Kings County. Mr. 
Brower outlined some of his duties as 
District Attorney of the County, and 
called attention to the fact that a new 
class of criminal, ranging in age from 
16 to 25 years, is springing up. He told 
of some of the harrowing crimes these 
boy criminals have committed. 

Phineas Peters, president of the Brook- 
lyn Retail Jewelers’ Association, ex- 


pressed his thanks to the various com- 
mittees who worked so hard for the suc- 
cess of this affair, and to the speakers, 
the program advertisers and the business 
papers. 
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The concluding talk of the evening was 
made by William G. Frasier, president 
of the American National Retail Jewel- 
ers’ Association, who extended the greet- 
ings of the organization and called atten- 
tion to the fact that the national con- 
vention will be held in New York next 
September. 

Those introduced to the banqueters 
included Charles T. Evans, secretary of 
the American National Retail Jewelers’ 
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Association; William D. MeNeil, pres- 
ident of the New York State Retail 
Jewelers’ Association; David Green- 
berg, counsel of the Executive Board 
New York City Retail Jewelers’ Associa- 
tion; and the presidents of the local re- 
tail jéwelers’ associations. 

The chairmen of the various commit- 
tees responsible for the success of the af- 
fair, included Milton Godin, supervising 
chairman; Neal Kars, banquet; Martin 
Peters, entertainment; Abe Korn, jour- 
nal; Lewis Hoffman, floor; Samuel Feld- 
man, reception; M. Stavenhagen, souve- 
nirs, and David Heft, finance. 








Mysterious Daylight Robbery at 
Baltimore Jewelry Store 


BALTIMORE, Mp., March 3.—Detective 
Lieutenant James A. Manning is inves- 
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tigating a mysterious daylight robbery 
reported at the store of the A. H. Fet. 
ting Co., 314 N. Charles St., where a 
small tray of platinum diamond set rings. 
disappeared Mafch 1. Employes of the 
firm were unable to say at what hour 
during the day the tray disappeared and 
the loss according to Detective Manning 
has the semblance of a sneak-thief job. 
Two arrests were made but the suspects 
were dismissed when no evidence was de. 
veloped against them. 

There were eight platinum rings re. 
ported missing. 








Letter to the Editor 


The Lapidary Should Be Encouraged 


New York, Feb. 27, 
Editor, THE JEWELERS’ CIRCULAR: 


In making a careful study of the 
jewelry trade for the past 10 years 
it has become obvious that there is one 
essential thing that is lacking in the 
United States. To begin with, all rough 
gem-materials should be permitted to 
enter the country, free from duty. This 
would create more work among lapi- 
daries. In the whole United States 
there are no more than about 60 lapidary 
shops. Lapidary work is rather an 
art than a trade and is really deserving 
of consideration. The lapidary who 
becomes a master workman must ex- 
tend his knowledge further than the 
sole cutting and polishing of gems, 
He must know some geology, miner- 
alogy, gemology, etc. He must become 
acquainted with the working of nature. 
Taking a raw piece of nature’s creation, 
he must give it shape and beauty, in 
order to bring out all the characteristics 
that go into the making of a gem. With 
experience and skill, he makes perfect 
facets, and understands how to bring out 
the color of a gem to the best advantage 
and value. 

As each year passes, the lapidary 
trade is found to be fading away, and 
it will be but a short time, when all 
the old-timers will pass out of the pic- 
ture, leaving none to take their places. 
A country like the United States should 
really be a world gem market. Owing 
to the few shops throughout the entire 
country, very few youths learn the trade, 
and thus its growth is limited. With 
duty-free gem material in the rough 
state, the lapidary can expand his busi- 
ness, hire more men, create business in 
the trade in general at home, and in 
time this branch of the industry can 
become one of the largest businesses, in 
the United States. 

The trade must compete with foreign 
markets as things are today, but if the 
whole jewelry trade cooperated with the 
lapidary, America would soon become 4 
world center for gems and jewelry. 

Dealers go to Europe to purchase mer 
chandise, only to bring it home and com 
pete with one another. The lapidary ™ 
Europe keeps busy making money, while 
the lapidary in the United States is ™ 
business to accommodate the dealer ™ 
jewelry. The lapidary in Europe works 
for himself, while the lapidary in Amer 
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ica works for everyone else but himself. 
The jeweler and the dealer in Europe 
do business with the world, while we 
in America do business among ourselves. 
Why not let us change conditions, and 
let Europe take a trip over to purchase 
from us for a change? Why cannot our 
trade here, expand so that we can sell 
to the world, and establish a world mar- 
ket for jewelry, right here in America? 

There are very-few lapidaries left who 
can cut and polish all kinds of gem 
materials, because the craftsmen are 
pecoming fewer each year. Jewelry 
work and lapidary work should work 
hand in hand. If we can work with the 
view to the future in making America 
a gem world market, schools and colleges 
would soon be giving courses in lapidary 
work throughout the United States. 

The trade is what we make it. 
up to us. 

In conclusion let me state, “Do we in 
the jewelry trade want to succeed in 
making America a world gem market?” 
To this I say let us cooperate, and not 
compete with one another in such a way, 
that none of us gain any fruit worth 
accounting from our labors. 

Yours truly, 
FERD. ESPOSITER. 


It is 








BUSINESS RECORDS 


Max Boodin, Detroit, Mich., has filed a 
voluntary petition in bankruptcy. 

George D. Blevins, Harlan, Ky., has 
filed a voluntary petition in bankruptcy. 

It is reported that Jacob I. Hiller, Buf- 
falo, N. Y., has been sold out by the 
sheriff. 

An involuntary petition in bankruptcy 
has been filed against Albert Martin & 
Co., Chicago. 

E. C. Mueller & Son, Inc., Atlantic City, 
N. J., is offering a settlement for 20 cents 
on the dollar. 

A voluntary petition in bankruptcy has 
been filed by the Patterson Jewelry Co., 
Mexia, Tex. 

An involuntary petition in bankruptcy 
las been filed against Sachs Bros., Wil- 
mington, Del. 

An involuntary petition in bankruptcy 
has been filed against Jules R. Schubot, 
Detroit, Mich. 

The Pioneer Jewelry Co., Inc., Birming- 
ham, Ala., is offering a settlement of 25 
cents on the dollar. 

An involuntary petition in bankruptcy 
has been filed against Grover C. Well- 
man, Logan, W. Va. 

Involuntary bankruptcy proceedings 
have been instituted against Kraus Co., 
Inc., Newark, N. J. 

An involuntary petition in bankruptcy 
has been filed against Anderson’s Jewel- 
ets, Inc., East Greenwich, R. I. 

An involuntary petition in bankruptcy 
has been filed against the Chicago Beaux 
Arts & Gift Shop, Inc., Chicago. 

A receiver in Chancery Court has 
been appointed for Mogil & Rose, Pater- 
son, N. J. 
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Ira Klein, Farmingdale, N. Y., has filed 
a voluntary petition in bankruptcy. Assets 
amount to $75, and liabilities $4,005. 

The Arthur E. Steward & Co., New- 
buryport, Mass., is offering a settlement 
of 75 cents on the dollar to creditors. 

F, M. Bunker, Ashland, Ky., has filed 
a voluntary petition in bankruptcy. As- 
sets are given as $5,500, and liabilities 
$11,786. 

William A. Kessinger, Selinsgrove, Pa., 
is reported to be in bankruptcy. Assets 
are estimated at $1,000, and liabilities 
$3,000. 

Sol Cerf & Co., Pittsburgh, Pa., has 
filed a voluntary petition in bankruptcy. 
Assets are given as $35,000, and liabili- 





Tie Pins in Vogue 


LONDON, Feb. 20.—When 
His Majesty King George went 
into the Royal Gallery to open 
the Naval Conference, he wore 
in his tie a pin set with the 
finest of Oriental pearls. This 
has resulted in Bond St. jewelers 
being inundated with orders for 
similar pearl tie-pins especially 
younger men. The King’s pearl 
originally belonged to the late 
King Edward; it is rather small 
in size, but perfect in its quality. 











ties $59,000. 

The business of A. L. Williams & Co., 
Inc., 27 E. Monroe St., Chicago, has been 
closed on distress warrant and will be 
discontinued. 

A voluntary petition in bankruptcy has 
been filed by Richner & Hunnewell, Port- 
land, Me. Assets are said to be $5,437, 
and liabilities $6,594. 

George E. Patoel, Leominster, Mass., 
has filed a voluntary petition in bank- 
ruptcy. Assets are given as $672 and 
liabilities $14,650. 

Joseph I. Small, Boston, Mass., has 
filed a voluntary petition in bankruptcy. 
No assets are reported, but liabilities are 
said to amount to $18,000. 

The Uptown Jewelers, Glen Ellyn, IIl., 
have filed a voluntary petition in bank- 
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ruptcy. Assets are said to be $3,982, and 
liabilities $3,946. 

M. Walter Flynn has been appointed 
temporary receiver for C. H. Chapman 
Co., Providence, R. I. Liabilities are given 
as about $18,000. 


Charles C. Johnstone, Chicago, has 
filed a voluntary petition in bankruptcy. 
Assets are given at $10,743, and liabili- 
ties $18,741. 

Marvin’s Jewelry & Gift Shop, Pontiac, 
Mich., is reported to be in bankruptcy. 
Assets are appraised at $3,900, with lia- 
bilities of about $14,000. 


The Foster Jewelry & Music Co., Inc., 
Monroe, La., is offering a settlement of 
25 cents on the dollar. Current assets 
are given as $95,159, and _ liabilities 
$80,083. 

Wm. R. Thompson, formerly Thompson 
& Kirschner, Los Angeles, Cal., has filed 
a voluntary petition in bankruptcy. 
Assets are claimed to be $2,814, and lia- 
bilities $3,929. 

Ernest C. Baker has been appointed 
temporary receiver of the Juergens 
Jewelry Co., Inc., Providence, R. I. Lia- 
bilities are reported as being somewhat 
in excess of $90,000. 

David S. Alper, Birmingham, Ala., has 
filed a voluntary petition in bankruptcy. 
The assets are reported to be worth 
$5,000, while the alleged liabilities total 
more than $15,000. 


Involuntary bankruptcy proceedings 
were instituted against the Golling 
Jewelry Co., Chicago. The firm is said 
to have assets of $3,000 and liabilities 
estimated at $14,000. 


The business of the Hanahan-Strick- 
land Jewelry Co., Dothan, Ala., will be 
sold to M. L. Hanahan for $6,278.64 on 
Feb. 25, 1930, and creditors will be paid 
30 per cent in full of accounts. Assets 
are approximated at about $20,992, while 
liabilities are given as $23,082.74. 








The Warren Telechron Co., Ashland, 
Mass., is sending out to its dealers a 
pamphlet entitled “Accurately timing 
modern business,” offering some stimu- 
lating selling suggestions to dealers. 
The pamphlet tells where the jeweler 
can sell Telechron clocks and how to sell 
them. Attractively printed folders, a full 
size four-page selling letter bearing the 
jeweler’s name, show window sugges- 
tions, mats for local newspaper advertis- 
ing containing some very well written 
copy, are all offered to the jeweler to 
help him develop more business. There 
is also a list of radio stations from 
which Telechron time is announced daily. 
Folders, illustrated cards featuring 
Telechron clocks and known as business 
builders, letters, attractive bronze signs, 
window streamers, and a set of news- 
paper mats, constituting ample material 
for an effective selling campaign, have 
been prepared for the dealer at a nomi- 
nal figure. All this matter for an ad- 
vertising campaign is offered only to 
authorized dealers. 
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Information Headquarters 


FOR THE WHOLE JEWELRY TRADE 


A VALUABLE SERVICE OPEN TO ALL 


Any legitimate inquiry will receive prompt, 
personal attention when addressed to our 
information department 


SUBSCRIBERS TO THE JEWELERS’ CIRCULAR 


When the answers to any questions 
that arise are not immediately avail- 
able, let us help you. 


This is service which we are only 
too glad to render in our efforts to 
help you sell more jewelry right. 


We receive many, many inquiries 
each week on all phases of the trade, 
and still we want to be sure that all 
our subscribers understand that they 
can feel free to call upon us at any 
time. 


When you wish to know where to 
purchase particular goods.... 
When you are called upon to identi- 
fy trade marks (either obsolete or 
active).... When you require tech- 


nical information on Horology, 
Workshop Practice, Engraving, 
Repairing, Processes of Working 
Metals, Recipes for Finishing .. . 
or any other legitimate question re- 
garding jewelry, ASK OUR IN- 
FORMATION BUREAU TO 
HELP YOU. 


A letter will assure you prompt, 
personal service. ° 


We will locate the information and 
forward it to you—WITHOUT 
CHARGE. 


Make our office your headquarters. 
Call on us for whatever service we 
can render in the selection of mer- 
chandise that you are interested in. 


ADDRESS ALL INQUIRIES TO THE 
Manager Information Bureau 





THE JEWELERS’ CIRCULAR 


A Unit of the United Business Publishers, Inc. 


TWO-THIRTY-NINE WEST THIRTY-NINTH STREET 
NEW YORK 
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NEW YORK NOTES 





Robert H. Joel of Hopewell, Va., is in 
town on a buying trip. 

Sydney Berman, refiner, has moved 
from 121 Canal St., to 47 Chrystie St. 

H. R. Rosback has severed his connec- 
tions with Frederick G. Henry & Co., Inc. 

Robert Anderson, manufacturer of 


platinum bracelets, is now located in 
Room 1002, 64 W. 48th St, 





The American Watch & Diamond Co. 
has removed its uptown office from 503 
Fifth Ave. to larger quarters at 38 W. 
34th St. 


Drucker & Lilienthal, jewelry manu- 
facturers, will move from their present 
address, 59 Forsyth St., to nine Eldridge 
St. next Monday. 

Pashutsky & Kovitz, formerly at 56 
Chrystie St., have moved across the 
street to 51 Chrystie St., and will con- 
tinue in the wholesale jewelry business 
at that address. 

David Brill, retail auctioneer at 183 
Broadway has executed an assignment 
for benefit of creditors to Joseph H. 
Frier of Goldman & Frier, 15 Maiden 
Lane. This assignment was filed Feb. 
24, 


Henry Munzer, Inc., novelty jeweler, 
34 W. 33rd St., has made Abraham Witt- 
ner, 2030 E. 14th St., Brooklyn, assignee 
in an assignment for the benefit of credi- 
tors, filed recently at the county clerk’s 
office. 


Herbert Fleischman, of Fleischman 
Bros., 315 Fifth Ave., is rapidly recover- 
ing from a recent operation for appen- 
dicitis. and will begin calling on the 
trade in the interests of his firm in 
about a week. 


Dave Chandler, formerly manager and 
buyer for Ben Cohen, 86 Bowery, for a 
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number of years, is now associated with 


‘the Wrought Iron & Art Glass Fixture 


Co., Inc., 591 Broadway, in the capacity 
of salesmanager. 


Howard C. Robotham, manufacturers’ 
representative in Chicago, has been in 
New York during the past week and 
is expecting to pass about five weeks in 
the East. He was a caller at the offices 
of THE JEWELERS’ CIRCULAR last Satur- 
day. 


The trial of the 11 alleged watch 





smugglers in the case of the Government 
against the Superfine Watch Co., and 
the Federal Mail Order Corp., scheduled 
to start Feb. 28, was again adjourned for 
one week and will begin tomorrow (Fri- 
day). 

Herman Jacobs of the Herman Jacobs 
Jewelry Co., 72 Bowery, recently re- 
turned with Mrs. Jacobs from Miami, 
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C MIF TRPODOLTS 


Fla., after an extensive trip through the: 
South, combining business with pleasure. ' 
Mr. Jacobs announced upon his return 
that he believes the business outlook for 
the coming year indicated good business 
for the retail jewelry trade. 

The Metropolitan Retail Jewelers As- 
sociation held a meeting last Thursday 
evening at the organization’s new club 
room in the Manhattan Odd Fellows Tem-: 
ple, 105 E. 160th St. There were 35 
members present at the meeting. Sol 
Reichgott presided. Five new members 
were admitted to membership in the. 
organization. 

Ernest Kaufman, jeweler at 15 Maiden 
Lane, is offering his creditors payment 
of 50 cents on the dollar, five cents in 
cash and the balance in monthly install- 
ments over a period of 36 months. His 
assets are estimated at $13,163 in mer- 
chandise, $7,000 in real estate and $11,- 





953 in outstanding amounts. The liabili- 


ties amount to $21,903. 

William C. H. Brown, 576 Fifth Ave., 
has executed a deed of trust to Louis 
Whitelaw, of Whitelaw Bros., 68 Nassau 
St. His liabilities amount to $80,000, 
while the assets total about $60,000. 

An involuntary petition in bankruptcy 
was filed against Vantine’s Retail Stores, 
Inc., 664 Fifth Ave., Friday and Judge 
John H. Woolsey appointed the Irving 
Trust Co. as receiver. The petitioning 
creditors and the amounts of their claims 
are: Boyajian’s Sons Co., $4,309; Mura- 
chanian Bros., upwards of $100, and 
American Corrugated Paper Products 
Corp., upwards of $100. Prior to the 
filing of the petition in bankruptcy an 
assignment for the benefit of creditors 
was filed. 

A collection of old English silverware 
and works of art, valued at $300,000 has 
been acquired by James Robinson, 735 
Fifth Ave., silverware merchant, and 
will be exhibited at his establishment be- 
ginning March 15, prior to its sale. 
Among the outstanding pieces in the col- 
lection are a pair of silver mounted 
wooden vessels, of the Charles II period; 
an item from the works of Paul Lamiere, 





(Continued on page 63) 
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Capital, Surplus and 
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A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account ‘here and are among our best friends today. 


00000000 


We Welcome New Business 


Main Office—149 Broadway 
Branches—Battery to the Bronx 
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BRAXMAR BADGES 
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Police—Fire—Municipal 
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C. G. BRAXMAR CO. 


242 W. 55th ST. 
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At the disposal of The Buyers from the 
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Perfect light 
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BOURDIER-GUIOT-LOVEGROVE of PARIS 
Phone: Trinite 33.66 45 Rue de Chateaudun 
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SOMETHING DIFFERENT | 


; HAVE YOU ANY MERCHANDISE ‘ 


* that you want to convert into cash or into good receivables? s 





cious cut 


(Catlg.) 





(Catlgs.) 


ELK TEETH Wholesale 


Genuine, all sizes, also European 
Teeth, all unmounted. (Catlg.) 


All sorts of precious and semi-pre- 

stones, 
Various qualities. 
gem material—amethyst, topaz, gar- 
net, lapis, jade, etc., by the ounce. 
Anything on selection. Lion’s claws. 





> CONSULT 4 


> RUDOLPH SCHWEIGER, Broker 4 
48 W. 48th St., New York Tel. Bryant 6776 
bd 4444444 4A AAAABAAAAAA 


SX -WK ss V 
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Makes your White Gold Jewelry 
look like platinum; applied easily, 
quickly and cheaply. Ask for free 
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Banking Service for the Jewelry Trade 
WE offer to jewelers the special facilities developed through 


years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


IRVING TRusT COMPANY 
81 Fulton Street, New York 
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the famous silversmith; two fruit bas- 
kets, four candlesticks and a pair of 
candelabra, valued at $30,000. 

Bernard Sorin, jeweler, 21 Eldridge St., 
is offering his creditors a settlement of 
10 per cent cash, and the creditors have 
formed a committee to investigate the 
matter. 

Harry V. Clark of Walter P. Mc- 
Teigue, Inc., 36 W. 47th St., returned 
from Florida last week after a com- 
bined business and pleasure trip in the 
South. 

Ragner Pierson, formerly a represen- 
tative of the W. & P. Jewelry Co., and 
§. & M. Ostrim, will in the future repre- 
sent Reiner & Berkow, Inc., 44 W. 48th 
St.. in New York city and vicinity. 

William C. Mechanic of Bertuch & 
Mechanic, Inc., 145 W. 45th St., will be 
married to Miss Edith Cohen of Brook- 
lyn next Sunday at the Park Manor, 
Brooklyn. Mr. Mechanic plans to take 
his bride to Canada for their honeymoon. 

The annual beefsteak dinner of the 
Jewelers 24 Karat Club, for members 
only, will be held at the Hotel Warwick, 
54th St. and Sixth Ave., on Wednesday, 
April 9, at 6.30 p. m. F. A. Croselmire 
is chairman of the committee and will 
be assisted by Maurice Tishman and 
Harry McMahon. 

Max Morgenthau, formerly with 
Fishel Nessler Co. and with Winter 
Bros., is now acting as foreign and do- 
mestic buyer and merchandising man for 
Max Isaacs, importer of jewelry, 745 
South Broadway, Los Angeles, Cal. Mr. 
Morgenthau left recently for Providence, 
and from there will go to the Coast. 
Upon his return he will leave for Europe 
some time in April. 

The Brotherhood of Traveling Jewel- 
ers will hold a special meeting at 3 
o'clock on the afternoon of March 17, in 
the room of the 24 Karat Club, 15 Maid- 
en Lane. This meeting is called for the 
purpose of voting on two amendments to 
the constitution, one of which will allow 
an increase of membership from 350 to 
400, and another, permitting any mem- 
ber to take out a life membership on 
payment of $100, and thus be exempt 
from further payment of annual dues. 

William G. Frasier, Durham, N. C., 
president of the American National Re- 
tail Jewelers’ Association and W. D. 
McNeil, Utica, N. Y., president of the 
New York State Retail Jewelers’ Asso- 
ciation, have been in this city during 
the week making their headquarters at 
the offices of the A. N. R. J. A., 22 W. 
48th St. They conferred with Secretary 


Charles T. Evans and other association 
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workers in connection with the annual 
convention of the National organization 
which is to be held at the Hotel Penn- 
sylvania the week of Sept. 14. 


NEWARK 


On March 15, William Grossman, re- 
tail jeweler, 455 Broadway, Bayonne, 
N. J., will remove his store to 547 Broad- 
way in that city. 

Henry I. Schneider, manufacturer of 
watch chains and rosaries, 50 Columbia 
St., announced last Monday that Joseph 
Schieferly, formerly of Krementz & Co., 
is now associated with him in business. 

S. J. Levin was recently made ad- 
vertising manager of the Art Metal 
Works at Aronson Square. M. M. Seide 
who for many years served in the 
Newark office has been made sales ex- 
tension manager and spends most of the 
time traveling. 

Funeral services for the late Charles 
Ciska who died Feb. 14, were held at 
his late home, 36 Marne St. on Feb. 16. 
He was 70 years of age and was a 
member of the Order of the German 
American Lodge No. 13, the Jewelers’ 
Benevolent Society, the Maenner K. U. V. 
Unter Uns. His widow Catherine Ciska 
survives. 

Incorporation papers were filed in 
Trenton with the Secretary of State last 
week by the Sterling Jewelers, Passaic, 
N. J. The capital is listed at $5,000 
and the incorporators are: Samuel L. 
Anshen, New York, Joseph A. Grotsky 
and Ruth Minsky, Passaic. The Lehigh 
Metals Co. was also incorporated with a 
capital of 200 shares, no par value. 
This company deals in metals in Newark. 
The trustees filing the papers are: 
Rebecca Siegel-Barth, James J. Smith 
and Leo J. Berg of Newark. 


BOSTON 


Harold Ullian, 1113 Washington St., 
this city, has bought the Continental 
Loan Co., Boston, which he will continue 
to operate under the same name. He 
will also continue his own business under 
the style of Ullian’s. 

Grenville M. Stevens, president of 
True Bros., Inc., Springfield, reports 
that the volume of sales has been very 
good, with single stone rings, watches 
and diamonds of moderate price in 
greater demand than ever before. There 
is also a good demand for clocks and 
sterling toilet ware. He is optimistic 
concerning 1930. 

Nearly 100 members and guests of the 
Boston Credit Bureau, Inc., attended the 
first annual business meeting and ban- 
quet of the Bureau at the Hotel Bruns- 
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wick last Thursday. H. Paul Siegel of 
the Washington Jewelry Co., president 
of the Bureau, was one of the principal 
speakers. He told how the credit busi- 
ness operates, and also suggested that 
an advertising program be arranged to 
acquaint the public with the functions 
of the Bureau. Frank Rice represented 
Scheinfeldt, Inc.; Ralph Mannis, the 
Lennox Jewelry Co. and David I. Becker, 
the Jay Jewelry Co. 

Announcement is made of the consoli- 
dation of the Jones, McDuffee & Strat- 
ton Corp. and the Mitchell Woodbury 
Corp., two of the oldest and best-known 
concerns in the china, glass and crockery 
trade, not only of New England but of 
the United States. The combination of 
these firms brings under one manage- 
ment all departments of retail, whole- 
sale and hotel equipment. The Jones, 
McDuffee & Stratton Corp. occupies a 
new six-story building at 367-377 
Boylston St. The Mitchell Woodbury 
Corp. is located at 55 Franklin St. Both 
of these stores will be maintained. 








BIRMINGHAM 


Al Fearnaught has finished his maiden 
trip through the Birmingham district for 
the Greenwald-Griff Co., Cincinnati, 
Ohio. 

Andy Jaffe, of the Jaffe Jewelry Co., 
recently joined the ranks of benedicts. 
He and Mrs. Jaffee are now at home in 
Birmingham after a short honeymoon 
trip. 

A number of the retail jewelers re- 
port that business is showing some im- 
provement in the Birmingham district. 
Some of the jewelers are very optimistic 
as to the spring business. 

Al Fish, of the Alexander Fish Co., 
Inc., Birmingham wholesale jeweler, says 
that business with them has increased 
considerably during the past week and 
that he is expecting a much better spring 
business. : 

E. T. Ozment, Tuscaloosa retail 
jeweler and president of the Alabama 
Retail Jewelers’ Association, has been 
spending the past three weeks in 
Birmingham, serving on the Federal 
grand jury. The State association will 
meet in Birmingham this spring. Presi- 
dent Ozment stated that the executive 
committee had not as yet fixed the date 
of meeting, but it will probably be held 
during the month of May. 











Silverware valued at more than $500 
was stolen from the Miller jewelry store, 
316 W. Washington St., Indianapolis, 
Ind., on the night of Feb. 25. The burg- 
lar stepped on a burglar alarm button 
as he was looting the store; he made his 
escape, however. 











PHILADELPHIA 


Eli Gealt and Bella Ziegler have 
formed a partnership and have regis- 
tered as B. Ziegler & Co., 802 Sansom 
St. 

Alick Slotnick, 5813 Pine St., has 
registered under the trading act as 
A. Slotnick & Co., jewelers, 708 Sansom 
a 

W. W. Fulmer of Fulmer & Gibbons, 
jewelry manufacturers, is enjoying an 
ocean voyage which he is taking as a 
winter vacation. 

It was announced several days ago 
by Byard F. Brogan, 805 Sansom St., 
that the Edson Adams Co., 140 Geary 
St., San Francisco, is representing the 
local concern in the States West of the 
Rocky Mountains. W. E. Bowne, also 
representing the Brogan concern, will 
soon establish headquarters in Chicago. 


A bankruptcy petition has been filed 
in the United States District Court 
against the Arcade Gift Shop, also 
trading as Richters, at 1207 Chestnut 
St. The petitioning creditors are: Ross 
Jewelry Co., $1,341; Uncas Mfg. Co., 
$145; Smith & Crosby, $153. The con- 
cern deals principally in costume and 
cheap jewelry. 

One of the most elaborate trophies 
ever shown here is on exhibition in a 
display window at the store of J. E. 
Caldwell & Co., and is attracting much 
attention. It is a massive silver urn, de- 
signed and made by Caldwells as the 
first prize for the New Bedford, Mass., 
Yacht Club’s outboard motor races un- 
der the auspices of the American Power 
Boat Association to be held this spring. 
The trophy is the gift of Col. E. H. R. 
Green, son of the late Hetty Green and 
shows two power boats racing. 








PROVIDENCE 


Jack Yanow, formerly with the Colitz 
Co. retail jewelry store, has opened a 
retail jewelry store at 20 Main St., 
Woonsocket, as Yanow’s, Inc. 

The next meeting of the directors of 
the Manufacturing Jewelers’ Board of 
Trade will be held at the Turks Head 
building, this city, on Friday, March 21. 


The Waite, Evans Co., of this city, 
has opened a Chicago office at 1209 Hey- 
worth building, with G. A. Simmons, 
manager of the western territory, in 
charge. 

James J. Hogan has announced that 
he has severed his connection with 
Joseph Krasnow & Co., retail jewelers, 
27 Washington St., the partnership 
having been dissolved. 

The Inlaid and Optical Co., Inc., 1058 
Broad St., was broken into the other 
night evidently by juveniles who forced 
a side door. While the shop gave evidence 
of having been ransacked nothing of 
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value was reported as having been taken 
and exit was through a rear door. 


Among the jewelry buyers reported 
in Providence and vicinity during the 
past week were the following: Messrs. 
Reeves, Steele, Dorsay, Bennett and 
Coone of the T. Eaton Co., Toronto, 
Can.; Max Isaacs and M. Morganthal of 
Isaacs Bros., Inc., Los Angeles, Cal.; 
Mr. Morris, of Morris, Mann & Reilly, 
Chicago; Mr. Bucklin and Miss Baum- 
garten, of Carson, Pirie & Scott, Chi- 
cago; and Mr. Birnbaum, of Birnbaum 
& Kasper, San Francisco. 








ATTLEBOROS 


L. G. Balfour Co. has awarded a con- 
tract for the construction of a two-story 
factory building to be located on County 
St. and to cost about $40,000. 


The annual banquet and entertain- 
ment of the R. F. Simmons Co. employes 
will be held at the Chamber of Com- 
merce Hall, next Monday evening. 

Campbell Marshall, for many years 
foreman at the factory of the C. Ray 
Randall Co., died last week after a 
short illness. He is survived by his 
widow, two children, one grandchild, his 
father and two brothers and two sisters. 








WASHINGTON, D. C. 


Dulin & Martin, Connecticut Ave. and 
L Sts., report that there is considerable 
call for crystal and silver combination 
glassware. : 

A. Kahn, Inc., 935 F St., N. W., cel- 
ebrated the 38th anniversary of the store 
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last week. They staged an impressive 
sale to run for two weeks. 

Shaw & Brown, 1114 F St., N. W., has 
on view about fifty intaglios, which 
William C. Shaw has been collecting for 
years, of various colors and beautify] 
designs, ranging from one half to four 
inches in size. 

The Ayre & Taylor Co., 1209 Con. 
necticut Ave., held a special exhibition 
last week of Oriental pearls. Invitations 
were issued to several hundred patrons 
and the response and interest shown was 
very gratifying. 

The Schmedtie Bros. Co., jewelers in 
this city since 1864, are moving to 1306 
G St., N. W. This new store will give 
them larger quarters in a desirable loca- 
tion and more than twice the window 
space they have at present. 

The bowling team from the A. H. 
Fetting Co., Baltimore, came here last 
week to play Galt & Bros. team. The 
Galt team won by a narrow margin, 
after playing five games. The Baltimore 
aggregation was in charge of Mr. Rei- 
betanz. A return game will be played 
in Baltimore some time in the near 
future. 

March 16 has been set aside as Dis- 
trict of Columbia Day and Washington 
jewelers are being urged to atttend the 
exhibition at the Maryland Institute of 
Art in Baltimore. This exhibition is to 
be given by the Gorham Co. in conjunc- 
tion with the Baltimore jewelers, who 
will display silver and bronze objects of 
art from March 7 to March 22. 

The Sterling Silversmiths’ Guild of 
America, through its secretary, Alexan- 
der Vincent and Henry Eckhardt, presi- 
dent of Kenyon & Eckhardt, presented 
the completed proposals to the members 
of the Washington Jewelers’ Association 
on Feb. 19 at the Washington Hotel. 
An explanation of the proposed plan was 
published in a recent issue of THE 
JEWELERS’ CIRCULAR. The local jewelers 
were asked to have members of their 
personnel who handle silverware attend 
the meeting in order that they might 
fully understand the plan and the means 
by which they will be able to assist the 
Guild in attaining the information they 
desire. An illustrated talk by Mr. Eck- 
hardt showed the purpose of this so- 
called “test campaign” and the compre- 
hensive plans prepared after years of 
research work, by which it is expected 
the Guild may compile statistics which 
will have far reaching results. The 
meeting was well attended and the local 
jewelers pledged their cooperation in 
making the experiment for silver sales 
promotion to ascertain the reaction of 
the ultimate consumer. ‘The Guild will 
maintain an office in this city and 
planned to launch the 1930 campaign 
about March 2. 








The Watchmakers’ and Jewelers’ As- 
sociation of Worcester, Mass., met re- 
cently in a local restaurant and dis- 
cussed the technicalities of watch repait- 
ing. Plans for the next meeting, to be 
held March 4, were considered and 4 
special program of entertainment is an- 
ticipated for that event. 
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CHICAGO NOTES 


Anthony S. True, 31 N. State St., and 
Mrs. True, are spending several months 
at Clearwater, Fla., resting and enjoy- 
ing the warm climate. 

J. D. Welcher, auctioneer, recently 
opened offices in Suite 1001, Mallers 
building, where he will conduct a whole- 
sale business in connection with his other 
work. 

The first meeting of creditors in the 








matter of Atz Bros., alleged bankrupts, 
was held last Friday before Referee 
Parkins. Edwin D. Buehl was named 
trustee. 


Dodge & Ascher, 706 N. Townsend 
St., have remodelled and enlarged their 
factory and main offices. Additional 
equipment and machinery has been in- 
stalled. 

Ben Teitelman, manager of the Chi- 
cago office of Henry Rufesion, Inc., left 
this week on a business trip through the 
East. He will be away for several 
weeks, 

An involuntary petition in bankruptcy 
was filed last Friday against Albert 
Martin & Co., wholesale jewelers, 123 W. 
Madison St. Mr. Martin commenced this 
business in 1924. 

Ernest Block, manufacturers’ repre- 
sentative, has moved his office from 
Room 1104 to Room 1110, Heyworth 
building. Mr. Block had made his offices 
in Room 1104 for the past 17 years. 

F. J. Spellman, of the Towle Mfg. Co., 
has completed a business trip through 
the South. Mr. Spellman will remain 
at the Chicago office for about a month 
before starting out on the territory 
again. 

Irving 


Schwartz, representing the 


Marquette Ring Co., of New York, called 
on his many friends in Chicago last 
week. Mr. Schwartz, is making a busi- 
hess trip through his territory in the 
Middle and North West. 

Milton P. Adler, of Coleman E. Adler, 
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Inc., New Orleans, La., stopped off in 
Chicago last week to’ look over the mar- 
kets and visit with friends enroute home 
from the Pacific Coast. Mr. Adler spent 
a month in the West enjoying a rest. 


E. H. Gorton, who has been associated 
with the Wahl Co., for many years as 
their New York representative, has been 
appointed assistant sales manager. Mr. 
Gorton, will make has headquarters at 
the company’s main offices in Chicago. 

L. McDonald, salesmanager for the 
Western Clock Co., LaSalle, IIl., spent 
several days in Chicago last week visit- 
ing at the local offices of the concern 
enroute home from the East where he 


spent about 10 days attending to 
business. 
Wright & Street, manufacturing 


jewelers, at 223 W. 62nd St., have in- 
corporated under the laws of Illinois. 
The incorporators are Walter H. Wright, 
N.S. Street and Henry W. Colson. This 
concern has been in business for a great 
many years. 

Emil Braude, of Emil Braude & Sons, 
wholesale jewelers, 29 E. Madison St., 
and Mrs. Braude, are enjoying a so- 
journ at Miami Beach, Fla., where they 
have been since Jan. 24. They will leave 
the southern resort on March 25 to re- 
turn to this city. 

C. S. DeFord, general salesmanager 
for the Alvin Corp., Providence, R. L., 
arrived in Chicago this week to visit 
at the local offices for a couple of days. 
He will leave with J. D. Grassick, Chi- 
cago manager, for a business trip to 
Cleveland and St. Louis. 

“Bill” Buhl, of Buhl, Peer & Keefe, 
New York, arrived in Chicago last week 
accompanied by his son, Ralph. They 
will pass a week in this territory calling 
on the trade. Ralph Buhl, who is con- 
nected in the offices in New York made 
his first trip to Chicago. 

Linick, Green & Reed, Inc., have pur- 
chased the interests of Sid Green in the 
corporation. Mr. Green has returned to 
his home in New York. Linick, Green 
& Reed, Inc., are manufacturers and im- 
porters of jewelers’ tools, and are lo- 
cated at 10 S. Wabash Ave. 

Jere J. Shea, who has been connected 
with the Reed & Barton Co., for many 
years as their Middle Western repre- 
sentative, recently was appointed man- 
ager of the company’s Chicago office. 
Mr. Shea is well known to the trade 
throughout the territory. 
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Jack Tobin, of the Michigan Jewelers 
Supply Co., of Detroit, was a visitor in 
Chicago last week attending to special 
business and calling on many of his 
friends. George Fox of the Fox Mfg. 
Co., just completed an extended business 
trip through the West going as far as 
the Pacific Coast. 

A. D. Wittgren has opened a whole- 
sale business in Suite 1310, Mallers 
building, under the name of A. D. Witt- 
gren & Co. Mr. Wittgren, who has been 
in the manufacturing business for him- 
self for many years will continue this 





end of the business in connection with 
the wholésale department. 


The Chicago Credit Jewelers’ Associ- 
ation, held its first dinner dance and 
frolic Wednesday evening, Feb. 26, at 
the Green Mill Gardens. About 200 
members, with their families and friends 
were in attendance. The ladies were 
presented with French dolls for sou- 
venirs of this occasion. 

Richard Spies, of Spies Bros., returned 
recently from an extended pleasure trip 
to Florida and Cuba. Upon his return, 
George H. Spies and his son, George 
Junior, sailed on the Augusta, for a trip 
to Italy, Germany and France. It will 
be a combined business and pleasure trip 
and they will be away until the middle 
of April. 

Arthur L. Fuller, Chicago manager 
for the Towle Mfg. Co., and O. F. 
Samuelson, western coast representative, 
returned to Chicago last Saturday from 
the Coast. Mr. Fuller spent about six 
weeks on the Coast with Mrs. Fuller, 
combining business with pleasure, and 
Mr. Samuelson, just completed a busi- 
ness trip. 

The ladies’ bowling team of Jones & 
Baumrucker defeated the ladies’ team of 
the Alberti Jewelers, in a match game 
last week. In defeating the Alberti 
team they won the city championship. 
They will play for the State champion- 
ship within the following month, and 
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will also play a match game with the 
Jones & Baumrucker men’s team. 


J. C. Petersen, assistant manager of 
the Chicago office of the International 
Silver Co., returned on Monday from 
Meriden where he spent a week attend- 
ing conferences. Louis Hoffman, of 
Factory L, of the International Silver 
Co., recently left for Florida and 
Havana, Cuba. He will be away for 
about three weeks enjoying a rest. 

F. P. Redmond has made arrange- 
ments with the Ingersoll Watch Co., to 
represent it through Indiana and Illinois, 
traveling out of the Chicago offices at 
111 N. Canal St. Mr. Redmond has 
been associated with the Eisenstadt 
Mfg. Co., for the past five years, calling 
on the trade through Illinois and nearby 
States. He is active as secretary of 
“The Pluggers.” 

Charles C. Johnstone, retail jeweler, 
179 W. Washington St., filed a voluntary 
petition in bankruptcy, on Friday. 
Assets are listed at $10,743, with liabili- 
ties at $18,741. Mr. Johnstone was for 
the past few years in business for him- 
self and previous to that time he was 
in business with the late Mr. Rivenburgh, 
when the firm was known as the John- 
stone-Rivenburgh Co. 


Richard D. Fleek, eastern represen- 
tative for the Juergens & Andersen Co., 
has completed an extended business trip 
through his territory. After spending 
a few days at the home offices seplenish- 
ing his stock he left for another trip 
through his territory. Fred Kline, sales- 
manager for the Juergens & Andersen 
Co., returned last Thursday from the 
Pacific Coast where he called on the 
trade. 

The four-story and basement factory 
building together with approximately 
52,000 square feet of ground, at 2911 
N. Western Ave., has been bought by 
the Hammond Clock Co. Erected in 
1924, the factory building is thoroughly 
modern and contains 80,000 square feet 
of floor area. Vacant ground about the 
plant will permit the erection of an ad- 
dition to contain 150,000 square feet of 
floor space. 

A. L. Williams & Co., 27 E. Monroe 
St., have executed a deed of trust to 
Louis Goldman, of Goldman, Allshouse 
& Healy for the benefit of their creditors. 
An inventory and an appraisal of the 
assets will be made and the estate will 
be liquidated under the direction of a 
creditors’ committee. The last statement 
of the company indicated assets of ap- 
proximately $19,000. The trustee is 
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making efférts to sell the entire business 
in bulk as a going concern. 


The standing of the teams of the 
Chicago Jewelers’ Bowling League is as 
follows: American Dental Co., won 41 
games and lost 22; Baker & Co., are 
second with 39 won and 24 lost; Norris, 
Alister-Ball-Bridges Co., 35 won and 28 
lost; Goldsmith Bros., 30 won and 33 
lost; A. C. Becken Co., team No. 1 and 
Prosel Bros. are tie with 28 won and 35 
lost; A. C. Becken Co. No. 2, won 27 and 
lost 36. The American Optical Co. is 


at the bottom of the list with 24 games 
won and 39 lost. 

W. H. McGreevy has associated him- 
self with the Ostby & Barton Co., as its 
representative for gold jewelry, through 
the North, Middle West and South, 
making his headquarters at 55 E. Wash- 
ington St., the company’s Chicago office. 
For many years Mr. McGreevy, was con- 
nected with the Wahl Co., as manager 
of its wholesale department. “Tommy” 
Noonan, succeeds Fred Haller, as man- 
ager of the Chicago office of the Ostby 
& Barton Co., and also takes over the 
gold ring line in his territory through 
the North, Middle West and South. Mr. 
Noonan, has been associated with the 
Ostby & Barton Co. for several years, 
and carried their line of gold jewelry 
through the same territory. 








CINCINNATI 


George J. Gruen, secretary and treas- 
urer of the Gruen Watch Co., was 
greeted by members of the Havana As- 
sociation of Credit Men, when he reached 
Cuba recently. Mr. Gruen is spending 
his winter vacation on the Isle of Cuba 
and is accompanied by Mrs. Gruen. 

Charles Hirschhorn, who was_ the 
traveling representative of the A. S. 
Workum Co., diamond dealer, . was 
stricken with heart failure while riding 
with a daughter last week. He died 
before the daughter was able to reach 
the family residence on Gholson Ave., 
in Avondale. 


A new jewelry jobbing house is being 
established in Cincinnati by J. Harvey 
Phillips, vice-president of the former 
Richter & Phillips Co. Harvey Phillips 
withdrew from the old company, which 
has since gone through a liquidation 
process, in order to start in business for 
himself. His offices will be in the 
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Brotherhood Bank building at Court ang 
Vine Sts. 

C. E. Richter, receiver of the Richter 
& Phillips Co. which last week was 
granted permission to pay 65 cents on 
the dollar to creditors and wind up the 
affairs of the jewelry company will ap. 
nounce complete reorganization plans 
for a new company to take the place of 
the old concern, within a short time. It 
is said that all officers have been ge. 
lected, but that one or two additions 
will be made to the board of directors, 








DETROIT 


Nearly 500 persons attended the an. 
nual banquet and ladies’ night of the 
Detroit Association of Credit Men, on 
Thursday evening, Feb. 27, at the Book- 
Cadillac Hotel. The address of welcome 
was made by H. L. Newman, president, 

John Kay, celebrated his 80th birthday 
on Monday, Feb. 17. He did nothing out 
of the ordinary, adhering to his regular 
routine of rising at 6 o’clock and by 8.30 
was at his office in the Book building 
ready for a full day’s work in his dia- 
mond establishment. 

Rolshoven & Co. expect soon to close 
out their stock at 1564 Washington bou- 
levard, so workmen can begin to remodel 
the interior and merge it with the ad- 
joining store at the corner of Washing- 
ton boulevard and Park Ave. The Rol- 
shovens will open the enlarged store as 
soon as alterations are completed, with 
a new stock of merchandise. This or- 
ganization has existed for upwards of 
75 years. ° 

Maurice Schaeffer has resigned as 
manager of the branch establishment of 
the Scribner & Loehr Co., in the Metro- 
politan building and has engaged in 
business on the third floor of the Ameri- 
can Radiator Co.’s building on Broad- 
way. He will do a general jobbing busi- 
ness in novelty jewelry. The Detroit 
branch of the Scribner & Loehr Co. is 
now under the management of Russell 
Schafer who was associated with Mau- 
rice Schaeffer while the latter was with 
the Scribner & Loehr Co. Richard Me- 
Clure is in charge of the store while 
Mr. Schafer passes most of his time 
calling on the city trade. 








A robber who left the print of his 
hand on the plate glass window he 
smashed, recently took jewelry valued 
at $197 from the Gately Stores, Inc, 
813 Walnut St., Des Moines, Iowa. 
Detectives, who secured a photograph of 
the handprint believe that the thief used 
a screw driver found near the broken 
window to pry the glass from the steel 
frame. 
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MILWAUKEE 


Among retailers in the State who 
called at local wholesale houses during 
the past week were E. E. James, Port- 
age, and L. H. Hilton, Antigo. 

M. Sedler, formerly watchmaker at 
the F. M. Billings jewelry store, 737 
Wisconsin Ave., has purchased the stock 
and fixtures of the jewelry store of Joe 
Eberle, 185 Church St., Wauwatosa, a 
suburb of Milwaukee. 

Police of Milwaukee are seeking a 
man who endeavored to cash a check in 
the jewelry store of Stark & Knobla but 
who, when asked to give references, 
hesitated and walked out. The check he 
tried to cash was for $35. 

William Barnell & Co., Inc., is the 
name of a new jewelry store which has 
been opened at Sawyer, Wis. Mr. Bar- 
nell was formerly in charge of the jewel- 
ry department at the Pioneer Drug Store 
in that city, until he bought out the 
entire stock and established his own 
jewelry business. 

Herbert Logemann, jeweler, 160 Fifth 
St., reported to the police that he was 
held up by a lone bandit and robbed of 
$200. Mr. Logemann said the bandit 
came into the store at about 2 p.m. one 
day recently and, at the point of a gun, 
forced him to open a drawer in the safe 
and hand over the money. 

Milwaukee jewelers are finding busi- 
ness quiet at this time, but expect to 
experience a gradual growth as indus- 
trial conditions in the State are im- 
proved. Gradually industry is calling 
back men who have taken enforced lay- 
offs and many others who have been 
working part time are returning to full 
day schedules. Conditions generally are 
in a stable condition, but “money is 
tight,” jewelers report. 











EVANSVILLE 


J. Roy Strickland, Owensville, Ind., 
dealer in watches and clocks was a busi- 
ness visitor in Evansville a few days 
ago. 

There is a better feeling in local trade 
circles and in the opinion of the retail 
jewelers there will be an improvement 
in trade early this spring. General trade 
conditions are improving some. Many 
of the large manufacturing plants in 
the city are being operated on steady 
time, although there are a good many 
unemployed men in the city at the pres- 
ent time. 

The special committee recently ap- 
pointed by B. F. Von Behren, president 
of the local Chamber of Commerce, to 
investigate the advisability of asking for 
the adoption of the daylight saving time 
in this city, has voted to postpone the 
matter. Local merchants including the 
jewelers have been divided on the ques- 
tion. Evansville has not had daylight 
Saving time in force since the days of 
the World War. 

Floyd Nester, mayor of Boonville, Ind., 
and member of the retail jewelry firm 
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of Heinzle & Nester of that city, and 
Charles Hebner, of the Hebner Jewelry 
Co., also of Boonville, were active in 
arranging a banquet recently staged by 
the Boonville Business Men’s Associa- 
tion and which was attended by nearly 
three hundred people. The main ad- 
dress of the evening was delivered by 
William B. Carleton, trade journalist of 
Evansville, representative of THE JEWEL- 
ERS’ CIRCULAR, and owner of the Boon- 
ville Enquirer, who discussed “The 
Chain Store Situation.” There were 
several visitors present from _ several 
towns in this section. 








KANSAS CITY 


J. M. Beach, Hamburg, Iowa, has 
bought the Mervel Jewelry Co. at that 
place. 

C. E. Carlstrom has bought out the 
jewelry business formerly conducted by 
J. W. Brown, at Marshall, Mo. 


W. M. Jaccard has returned from New 
York and other points in the East and 
while in the Metropolis attended the 
banquet of the Jewelers 24-Karat Club. 
Robert J. Gilbert, treasurer of the Jac- 
card Jewelry Corp., has returned to his 
office after several weeks’ illness. 

Among the recent visitors in the city 
were: James Scott, Junction City, Kan.; 
Earl L. Morrison, Excelsior Springs, 
Mo.; Edgar Campbell, Osawatomie, 
Kan.; Frank Woodfill, Sedalia, Mo.; 
George A. McKinney, Atchison, Kan.; E. 
Huppert. Bonner Springs, Kan.; W. G. 
Copeland, Paola, Kan.; W. F. Ash, 
Haven, Kan.; J. A. Hollister, Manhat- 
tan, Kan. 


John Bessenbacker, 18 years old, and 
William Meehan, 21 years old, pleaded 
guilty Feb. 28 before Judge Darius A. 
Brown to burglary and were sentenced 
to serve two years each in the reforma- 
tory at Boonville, Mo. The two admitted 
they had broken into the establishments 
of the Dobler Engraving Co. Dec. 24 and 
had taken loot valued at $1.175, and the 
Lewis & Sommers Jewelry Co., and had 
stolen jewelry valued at $144. Both 
establishments are in the Boley building, 
1124 Walnut St. All of the loot was 
recovered. 











LOS ANGELES 


Charles E. Perrin, San Pedro, was a 
visitor to the city, buying his spring 
stock. 

The Wildberg Smelting & Refining 
Co., 747 S. Hill St., has recently pur- 
chased the interests of Abbot A. Hanks, 
San Francisco. 

The Gensler-Lee Jewelry Co., which 
operates a chain of credit stores in Cali- 
fornia, will open its 11th store early this 
month, having leased a building at 920 
Fulton St., Fresno. 

A. I. Hall & Son, Inc., have remodeled 
the Los Angeles branch offices in the 
Metropolitan building, having added a 
space for the display of hall, or grand- 
father, clocks. 

Leland (“Doc”) Driver, with the 
James A. Apffel Co., manufacturing 
jeweler, has returned from a month’s 
trip through the South and reports that 
business was excellent. 

Ira W. Smith, Broadway Central 
building, recently made a trip to San 
Francisco, just 30 years from the day 
and date he made his first trip in 1900. 
Mr. Smith is a manufacturers agent and 
is now traveling in his western territory. 

Frank Bristol, 1552 W. Pico St., has 
recovered from the effects of an automo- 
bile accident which happened last Decem- 
ber. Mrs. Bristol also was a victim of 
the same accident and both were con- 
fined in a hospital for several weeks. 

William A. Lamb, of George H. Fuller 
& Son Co., Chicago, was calling on the 
trade in Los Angeies and vicinity last 
week. Mr. Lamb said that he found 
business better than he had expected and 
that it seemed to improve as he neared 
the Pacific Coast. 

Ben Friedman, of the Friedman Silver 
Co., Brooklyn, N. Y., was in the city last 
week, in conference with Lewis Roth, 
head of Lewis Roth Inc., who handles 
his line in the Denver-West territory. 
Mr. Roth has returned from a trip over 
his northern territory. 

James Montgomery, head of Montgom- 
ery Bros., who went last month to Can- 
ada to attend the obsequies of a sister, is 
still absent from the city and will visit 
New York city and other jewelry centers 
before returning to Los Angeles, accord- 
ing to advices received recently by Ches- 
ter Montgomery, of the same company. 

Nate Baronov, who operates one of the 
largest credit houses in San Diego, is to 
move his business to the corner of Broad- 
way and Fifth Ave., where he is hav- 
ing his store arranged and modeled ac- 
cording to his own plans. He was in 
Los Angeles, last week, placing orders 
for stock. 

George D. Davidson, head of the two 
Davidson stores in Los Angeles and 
having interests in Chicago and New 
Jersey, has just returned from a six 
weeks’ trip to the eastern stores, spend- 
ing the greater part of the time in New 
York. As soon as plans can be com- 
pleted a new front will be put in the 
Hill St. store and other alterations made. 
F. Preston Smith, formerly president of 
the company, has sold his interests in the 
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company and is now in New York, ex- 
pecting to return to Los Angeles when 
he is sufficiently rested. He has not yet 
made any definite plans for the future. 


It was recently reported that Jack 
Roth is the Western representative for 
the Savoy Watch ©o., New York. It 
should have been stated that the repre- 
sentative of the company in that section 
is Lewis Roth, 701 Chester Williams 
Bldg., who recently returned from a 
trip through the territory embraced in 
the Denver-West District. 

W. G. Burkhart, diamond importer 
and dealer in precious stones, told a 
JEWELERS’ CIRCULAR reporter that he had 
renewed a lease he held on a suite in the 
Title Guarantee building, for one year 
with the privilege of a three-year term. 
Mr. Burkhart had given up his business 
several months ago and had intended to 
retire but the inactivity did not appeal 
to him. 


Youths robbed the California Onyx 
Co.’s plant at Huntington Park last 
week of 10,000 agates, valued at $900. 
The police made an investigation and as 
an outcome 19 boys, from 7 to 15 years 
old, reported at police headquarters, each 
bringing a _ pocket filled with these 


“Taws.” Nearly all the stolen agates 
were returned. No arrests have yet 
been made. 


Operators of three pawnshops have 
been cited to appear before the police 
commission this week to show cause why 
their licenses should not be revoked. W. 
C. Hamilton reported to the police that 
some stolen property of his in the pos- 
session of these money-lenders was un- 
covered and that they had refused to 
turn the goods back unless they were 
paid back the loans made on the articles. 


News of the recent death of A. J. Van 
Buren, for many years connected with 
the wholesale house of G. G. Voege, 
Metropolitan building, came as a shock 
to his many friends in southern Califor- 
nia. Mr. Van Buren was known to many 
jewelers in southern California and had 
been inactive for several months owing 
to illness. He had been staying in Tu 
Junga, a health resort. Deceased was 
about 50 years old and is survived by a 
widow and three children. 


H. W. Slaudt of Koke, Slaudt & Co., 
left last week for Honolulu, sailing on 
the President McKinley. He stopped two 
days in San Francisco while the boat 
was loading and after visiting Honolulu 
will sail to the Orient where he will tour 
China, Manchuria and Japan. He will 
be absent until next July. Mrs. Slaudt 
accompanies him. Fred Cannon, sales- 
man for the house, has returned from a 
six weeks’ trip up the Pacific Coast as 
far north as Bellingham, Wash. H. A. 
Wood, another salesman, left the latter 
part of last week for his territory in the 
North. 








U. S. Meyer, jeweler for 19 years in 
business at Shreveport, La., died re- 
cently. The business will be carried on 
under the management of G. T. Dick, 
who has been with Mr. Meyer for the 
past 12 years. 
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Miss Marcella Fox, manufacturers’ 
representative, returned late in February 
after visiting southern California cus- 
tomers. 


Leonard H. Railsback of Railsback & 
Dable visited New York late in February 
to call on Edward L. Stern & Bro. whom 
he represents on the Pacific Coast. 

Speaking of business, Martin Cooper, 
western representative of Morris Kap- 
lan & Sons, said that retail jewelers 
seem a little more inclined to buy. Mr. 
Cooper gave it as his conviction that 
1930 will prove to be an excellent year 
for the jewelry trade. 

Ernest Sultan of Sultan Bros., is back 
at his office, 704 Market St., after an ill- 
ness which kept him away from business 
for six months. A recent visitor to the 
offices of Sultan Bros. was Paul Bloed- 
horn of Cordova, Alaska, who is paying 
his first visit to the States in 22 
years. 

Charles Attinger, watchmaker to the 
jewelry trade, and Emile Camozzi, dia- 
mond broker, are moving from their 
combined offices on the sixth floor of 704 
Market St. to larger and better equipped 
offices on the eighth floor of the same 
building. Fred Attinger, brother of the 
watchmaker will also have his office in 
the new quarters where he will do 
jewelry repairing work. 

Ivan L. Smith, Coast manager for the 
Oneida Community, Ltd., arrived here 
on Feb. 24, having previously gone South 
to meet G. Wayland-Smith, vice-presi- 
dent and director of sales of the Com- 
munity. After spending some days in 
Los Angeles they came here together. 
G. Wayland-Smith, accompanied by the 
Coast manager, planned to leave for the 
North West section of the country about 
March 1. 

Out-of-town jewelers, visiting the lo- 
cal trade during the past few days in- 
cluded: Isaac E. Staples of Portland, 
Ore.; Fred Young of Butte, Mont.; 
Ernest Hesse, Con. W. Hesse & Son, 
Boise, Idaho; Charles E. Davis, Great 
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Falls, Mont.; who is here with his son 
on a vacation; Abe Shaddow, Fresno 
Cal.; Charles Olsen, Gridley; A, J. 
Wilkinson, Tracy, A. E. Benoit, San 
Mateo, H. L. Engel, Burlingame, Cal, 
and J. Johnson, Sacramento, an poy 
graver to the jewelry trade in the capital 
city. 








PORTLAND, ORE. 


Roy & Molin, 240 Alder St., are short- 
ly to put up a modern building with 
three stores on the first floor, one of 
which will be occupied by this well- 
known jewelry firm. It will be adjacent 
to the present store, and several old 
structures will be torn down to make 
room for it. The contract has not been 
let as yet. 


Boring & Robinson now occupy part 
of the space formerly rented by the 
Miller & Harbaugh jewelry store in the 
Buyers building, Third and Alder Sts. 
They took over part of the equipment 
of the Miller & Harbaugh store, and the 
more valuable part of their stock. The 
new firm’ specializes in diamonds, 
watches, and optical goods. 

The stock of the Dan Marx jewelry 
store was sold out recently and the 
store at 315 Washington St. closed, after 
40 successful years in the jewelry busi- 
ness in this city. Now Dan Marx & Co. 
announce the opening of new offices at 
606 Bedell building for the handling of 
loans, particularly on diamonds, watches, 
and other articles of value. 

The police department of Portland is 
now issuing once a week a pawnbrokers’ 
bulletin, to help legitimate pawnbrokers 
in Portland to eliminate the “fence,” or 
buyers who operate without licenses. 
This bulletin will be given to every 
pawnbroker and second-hand dealer in 
the city, and will contain a full and 
classified description of every article 
reported stolen during the week before. 

The fine new jewelry store of Weis- 
field & Goldberg was formally opened at 
310 Washington St., at noon, Wednesday, 
Feb. 26. It is the first of the Jewelers, 
Ine. stores to be opened in 1930. John 
Stusser, for 20 years a designer and 
merchandiser of jewelry, and for 10 
years with Weisfield & Goldberg, is the 
manager of the new store. Sixteen men 
and women are employed at present in 
Portland. 


Three suspects were recently arrested 
in St. Louis in connection with the Alt- 
stock jewelry store holdup in Portland 
Jan. 138, when diamonds and watches 
worth $11,271 were taken. Fugitive 
warrants for the two men were at once 
telegraphed to the St. Louis police on 
receipt of the news by the local authori- 
ties, and a warrant may later be issued 
for the third suspect, a woman. Jewels 
worth $5,000 which are said to be part 
of the loot taken in the holdup were 
recovered when the robbers were ar- 
rested in St. Louis. 
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Reproductions of Antique Earrings 
Featured by New York House 
Some beautiful reproductions of an- 

tique earrings are being featured by the 


C. Scheuer Co., 180 Broadway, New 
York. These earrings are produced in a 





Reproduction of antique earring 


variety of sizes and styles and are all 
popularly priced. 

They are mounted with various colored 
stones, are exquisitely designed, some be- 
ing finished in black enamel. The ear- 
ring illustrated is only one of the many 
beautiful creations of the Scheuer con: 
cern. 

* x & 


R. Wallace & Sons Mfg. Co. Will Soon 
“Go on the Air” 


The R. Wallace & Sons Mfg. Co., 
Wallingford, Conn., will soon sponsor a 
weekly program of musica! entertain- 
ment “over the air.”” The Wallace pro- 
gram will go into millions of homes 
through the blue network of t the Nationa! 
Broadcasting Co. and a g ‘oup of its 
southern associates. 

Originating at WJZ at 7.15 p. m. on 
Friday, March 14, this weekly program 
will emanate from WIBO (Chicago) ; 
WSM (Nashville); KWK (St. Louis); 
WREN (Kansas City); WAPI (Bir- 
mingham); WSB (Atlanta); WSMB 
(New Orleans); KDKA (Pittsburgh) ; 


WCKY (Covington); WBZ 
field); WBZA (Boston). 

The Wallace Orchestradians will be di- 
rected by Harry Salter, the first musical 
director of WABC and directing violinist 
of several featured stringed ensembles. 
The Wallace program will present popu- 
lar and classical selections. 


(Spring- 


A New Design in Tudor Plate 


The most inescapable fact in the world 
today is the history of human achieve- 
ment written on the sky by New York’s 
skyscrapers more ciearly than words can 
tell it. Oneida Community, Ltd., has 
taken this striking expression of the 
spirit of today and turned it into one of 
the most imaginative selling stories ever 








The skyline pattern 


used in connection with silverware. The 
name of the new Tudor plate design is 
Skyline. 

The line features a full dozen wedding 
chest created especially for Skyline with 
a cover that is a masterpiece of modern 
design. The chest contains two trays, 
both of which are removable. Each may 
be sold separately. The chest’s greatest 
display value is achieved by setting one 


tray in the open lid of the chest and 
leaving the other in the chest, thus show- 
ing a brilliant expanse of silverware. 
The practical as well as the beautiful 
in the Skyline story is equally stressed 
in the national magazine campaign 
which is to start in May and is planned 
to reach more than 31,000,000 persons. 


* * * 


K K Crystal Co. Offers Free Repair 
Tags to Retail Jewelers 


The new K K Fancy Crystal Reference 
Guide Book is now being sent to jewel- 
ers. Included with this book is a circu- 








Tags for retail jewelers 


lar showing the latest shapes and sizes 
of K K fancy crystals to fit watches just 
placed on the market. 

Attached to the circular is a card to 
be used by jewelers who wish to receive, 
without charge, a set of repair tags spe- 
cially prepared for their use by the K K 
Crystal Co., 653 Eleventh Ave., New 
York. 








The Rosenfeld Chain Mfg. Co., manu- 
facturers of gold and platinum chains, 
102 Fulton St., New York City, recently 
announced to the trade that they have 
added to their line of watch attachments 
which come in solid gold, link and mesh, 
for men’s and women’s watches. The 
firm makes chains of many types. 
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The product of the world renowned factory 
that has produced V.T.F. round watch 
glasses for over 60 years. 






Surely these old world craftsmen possess a 
knowledge of the art of watch glass making 
excelled by none —an art passed down from 
one generation to another. 








The jeweler who when ordering round glass 
specifies on his order blank “ V.T.F. no 
other’ may safely entrust his fancy crystal 
fitting to Mifans. 













All shapes (over 1250 numbers) at $1.10 per 
dozen, and in addition Military and fancy 
shape pocket watch crystals at $2.20 per doz. 





HAMMEL, RIGLANDER-PENNANT CORPORATION 
209 West 14th Street 
New York City, N. Y. 
Enclosed find money order, bank draft or check for which send me— 


() Four drawer Cabinet containing 24 dozen MIFANS for $26.40 or 
() Seven drawer Cabinet containing 36 dozen MIFANS for $39.60. 


If it is not satisfactory, it can be returned within 30 days and money 
will be refunded, less carriage charges. 
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PLEASE FILL IN THE ABOVE LINE 

f 

HAMMEL, RIGLANDER-PENNANT CORPORATION X 
Exclusive Wholesale Distributors : 


NEW YORK, UV. S. A. 
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AuUTHOR’s Notp—Realizing that there is a 
scarcity of competent watchmakers employed 
or engaged in the jewelry business, this 
article is written at the request of the tech- 
nical editor for the purpose of interesting the 
younger generation in the selection of watch- 
making as an occupation. Among the me- 
chanical occupations, watchmaking stands 
pre-eminent as a clean, profitable business, 
eliminating the monotonous routine of many 
other lines. The watchmaker has invariably 
been honored as the highest exponent of hu- 
man mechanical skill, and delicate precision 
instruments of every description come within 
the scope of the watchmaker’s ability. It 
would be impossible to operate our vast in- 
dustrial system without the aid of accurate 
timepieces. Strictly speaking, the name 
“watchmaker” is a trade misnomer, as watch- 
making generally comprises the manufacture 
of watch movements, However, the name, 
“watchmaker” in the jewelry business, is in- 
variably applied to one who repairs watches, 
and a competent watchmaker or watch re- 
pairer should be able to make practically 
any of the different kinds and models of 
watches now in use, 

If the remarks contained in this article are 
“old stuff’ to the competent workman, we 
trust that it will be considered in the same 
spirit in which it is intended, viz.; that of 
interesting and imparting information to the 
beginner.—L. B. P. 


(Continued from Technical 
Feb. 6.) 


QUESTION.—What equipment is re- 
quired in order to make a special screw 
for any particular job? 

ANSWER.—The expense of carrying in 
stock, dies and taps to thread all screws 
for American watches would be consider- 
able, as a separate line would be re- 
quired for each make of watch; further- 
more, the spring dies that are in general 
use in the large watch factories are 
rather expensive tools, that are designed 
for production work rather than single 
repair jobs. 

We may use the regular 30 hole Swiss 
Screw plate for such jobs and make good 
serviceable taps to fit each threaded hole 
in the screw plate. While the Swiss 
screw plate will not produce a screw of 
the same pitch as the regular stock 
sizes, at the same time, it furnishes a 
Teady means of making a screw to fit 
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The Horological Questionnaire 


Written expressly for THE JEWELERS’ CIRCULAR, by Lester B. Pratt 


any job where screws are not available 
on short notice. Most of us have to re- 
pair a few old models or discontinued 
movements, and such movements are usu- 
ally the ones that are most troublesome 
in regard to screw breakage. 

We shall also require a flat strip of 
soft steel to be threaded and numbered 
to correspond with the holes in the 
screw plate. This strip of soft steel 
must be made of Bessemer or mild steel 
which does not harden by heating or 
quenching in cold water. We shall use 
this strip of soft steel to hold the screw 
after threading, so we may be able to 
quickly slot the head and then harden 
and temper the screw. 

With a little extra work, we may im- 
prove on the style of the screw holder 
and also greatly add to its efficiency, by 
turning up a circle of soft steel about 
two inches in diameter, with stock one- 
eighth of an inch in thickness and three- 
sixteenths of an inch in width. The 
dimensions are not essential so long as 
it is ample to accommodate the largest 
screw in the screw plate. 

At three equi-distant points in this 
circle of steel we may drill holes and 
tap them to take a number 5 screw as 
sized in our Swiss screw plate. 

‘The completed tool will be a combined 
screw holder and polishing tripod; we 
may thread a blank in the Swiss screw 
plate, cut it partly away from the stock, 
then drive it into the screw holder, slot 
the head, harden and temper the screw 
and finally smooth and polish the head 
and the entire cycle of operations may 
be done in a very few moments of time. 

We shall require two holders for the 
taps; one to take the larger sizes and 
one for the smaller sizes of taps. The 
taps that are numbered from 7 to 00 
inclusive should be made of stock one- 
eighth of an inch in diameter, while the 
smaller sizes may all be made of stock 
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.097 in diameter. Old or used dental 
burrs make excellent stock for such taps 
as the stock is all uniformly sized and 
straightened and all we need to do is to 
anneal the steel so we may be able to 
thread it as desired. The dental burrs 
are also flattened on one end and we 
may flatten the one-eighth stock in the 
same manner. 

The holders may be made of knurled 
stock with a hole in the end to take the 
taps. Then a cross pin is fitted in the 
end of the holder to engage the flat side 
of the tap. ‘In this manner we may 
readily fit any tap in the holder and 
use it by hand for delicate threading. 
The holder for the larger taps should 
be about one-half inch in diameter, while 
the smaller holder. may be about one- 
quarter of an inch in diameter. 

We shall also require a body drill and 
tap drill for each size of tap; the proper 
drill sizes may be obtained from the tap 
dimensions. 

A small wooden case may be made to 
contain the complete outfit; there is very 
little work entailed in making this outfit 
and it will more than pay for itself in 
the time saved in doing odd jobs of 
screw fitting. 


QUESTION.—What kind of stock should 
be used and how may it be prepared 
for making the taps and drills that the 
watchmaker requires? 


ANSWER.—We have mentioned that 
old or worn dental burrs are of excellent 
steel and quite suitable for making many 
small tools, such as taps and drills. 
Such burrs are, of course, hardened and 
we must anneal them before we can use 
them for our purpose. The quickest and 
easiest method of annealing quantities 
of such stock is to make a small tube 
that may be filled with stock and closed 
on each end to exclude the air. This 
may be easily accomplished by selecting 
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Drawing Patrons to Your Store through 
Certified Watchmakers 


NCREASED sales-volume on all Jeweler’s merchandise can be created by doing Better 
Watch Making. Experience proves this. 


Certainly, there are other ways to build sales; but Better Watch Work is the most economi- 
cal, the most profitable way. Why? Because sales follow confidence; superior watch-repair 
service breeds confidence and spreads its own story; satisfied customers tell others and this 
is more convincing than what a jeweler may say about himself in costly printed advertise- 
ments. Superior repair service pays a direct profit besides producing the most effective 
of all publicity. Make a watch keep accurate time (not merely run) and the customer is 
more impressed than if you sell him a bargain: he can see the improved timekeeping; that 
speaks for itself; it convinces others of your personal mastery of your business, and is true 
whetker you do your own bench work or employ watchmakers. 


Think of the reputation-spreading, sales building effect of hundreds of watches keeping excep- 
tionally good time in the pockets of your customers. 


Until recently the difficulty was: how could the jeweler or the puolic know a good watch- 
maker from an incompetent one without risking the ruin of their watches to find out? The 
Horological institute of America has solved this problem through the Certified Watchmaker. 


Nearly one thousand good watchmakers have so far passed the Institute’s examinations and 
have been certified. 


The diploma for Certified Watchmaker is a large document finely steel engraved and en- 
grossed on vellum. Framed and displayed to the public, it accredits the establishment’s 
service, and helps to secure the better prices which are deserved by superior work. 


Certified Watchmakers are the best business builders for the jeweler. By supporting the 
Horological Institute of America through Membership, and by encouraging watchmakers to 
become certified, and employing Certified Watchmakers, you are taking the surest, least 
costly way of increasing the patronage of your business. 


“I AM A JEWELER”—“How Can I help Myself, by Helping the 
Institute?” By becoming a member. 


Mr. Paul Moore, Secretary, Active membership $ 


c/o National Research Council Sustaining 
21st and B Sts., N. W., Life - 
Washington, D. C. Patron - 


Dear Sir: Please send application blank for Membership in Horological Institute of 
America to: . 


“IT AM A WATCHMAKER”—‘How Can I Share in the Institute’s 
Benefits?” By becoming a Certified Watchmaker. 


Mr. Ralph E. Gould, 
c/o Bureau of Standards, 
Washington, D. C. 


Dear Sir: Please send information pamphlet about taking examination to become a 
Certified Watchmaker to: 


Horological 
Institute 
of 


America 


OFFICERS: 


E. H. HUFNAGEL, President, 
Vernon, New York. 

WILLIAM RAMSAY, Ist Vice-Presi- 
dent, Washington, D. C 

L. N. COBB, 2nd Vice-President, Cleve- 
land, Ohio. 

PAUL MOORE, Executive Secretary, 
National Research Council, Washing- 
ton, D 

JOHN J. BOWMAN, Treasurer, Lan- 


caster, Pa. 


Mt. 


ADVISORY COUNCIL 


A. L. Barrows, Washington, D. C. 
John J. Bowman, Lancaster, Pa. 

Paul M. Chamberlain, Chicago, IIl. 

L. N. Cobb, Cleveland, Ohio. 

Wm. C. Donnelly, Baltimore, Md. 
Bartley J. Doyle, Philadelphia. 

E. B. Freeman, Jr., Atlanta, Ga. 
Ferdinand T. Haschka, New York City. 
E. H. Hufnagel, Mt. Vernon, N. Y. 
De Forest Hulburd, Elgin, II. 

Armand Jessop, San Diego, Calif. 
Edwin F. Lilley, Milford, Mass. 
Walter Lugrin, New York City. 
Charles F. Miller, Lancaster, Pa. 

Carl W. Mitman, Washington, D. C. 
W. Calver Moore, Philadelphia, Pa. 
Paul Moore, Washington, D. C. 

C. A. Morgan, Cleveland, Ohio. 

Robert F. Nattan, New York City. 
Tell B. Nussbaum, Lancaster, Pa. 
Stanley A. Pope, San Francisco, Calif. 
William Ramsay, Washington, D. C. ; 
Paul Sollenberger, Washington, D. C. 
A. T. Westlake, Peoria, II. 
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a piece of iron tubing slightly longer 
than the burrs or stock we wish to 
anneal. The ends should be faced off flat 
and a cap made and faced off flat to 
fit over each end. Then we may drill 
a hole in the center of each cap and 
fit a % round head machine screw 
through the two caps. One cap may be 
threaded to engage the thread, while the 
opposite hole is simply a loose fit. In 
using this tube we simply fill it as full 
as possible, observing due care to place 
all of the stock parallel in the tube. 
Then we draw the two caps tightly to- 
gether by means of the screw and we 
have a package of stock that is prac- 
tically air tight; at least, it is suffi- 
ciently air tight to use for annealing our 
stock without the formation of excessive 
scale. 

In cutting threads upon steel by any 
process, whether to make a tap or a 
screw, the steel should be water an- 
nealed. This may be done by heating 
the steel to a cherry red, and allowing 
it to cool to a point just below that at 
which it would harden if quenched in 
cold water; if, at this point it is 
quenched, it will, instead of hardening, 
become very soft, with peculiar char- 
acteristics. 

When annealed in this manner, steel 
is not softer than when annealed by 
other methods, but it is tougher and 
more fibrous, adapting it particularly 
well to stand the strain of threading, 
without crumbling or stripping. If you 
observe reasonable care to have the work 
of proper siz*. smooth, full threads may 
easily be produced. If the workman de- 
siring to practice this method of anneal- 
ing will be careful to quench the steel 
just after the point of recalescence has 
occurred, he will be quite likely to obtain 
the desired results, although this may 
not always hold true with all grades of 
steel. However, it should hold good with 
the dental burr stock, which are usually 
made of Stubb’s or Crescent steel. 


QUESTION.—What system of measure- 
ment may we use in preparing the tap 
and drill blanks and what style of screw 
plate is most suitable? 


ANSWER.—In sizing our tap and drill 
blanks, we may use the regular Stubb’s 
drill rod gage and reduce the stock to 
fit the various holes in such a gage. 
This method of sizing is not extremely 
accurate, but it is sufficiently accurate 
for our purposes in this case. Swiss 
screw threads are not standardized and 
taps that are made to a certain screw 
plate will not always interchange with 
other screw plates, even to the same 
style. 

However, the regular 25 and 30 
hole, double notched screw plates will 
be found to run fairly uniform and if 
we use a screw plate of this style and 
make our taps and drills to correspond 
it will be quite satisfactory for our pur- 
poses. 

In the regular Swiss screw plates, 
it will be observed that there are two 
tows of holes. The writer has used this 
style of screw plate for a number of 
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years and has also examined many screw 
plates of the same style. In all cases, 
we have found that the two rows of 
holes are identical. The object in having 
two rows of holes combined on one plate 
is simply a “safety first” measure; in 
case a certain hole is damaged in any 
manner, we may simply shift to the 
required hole in the opposite row. This 
matter is mentioned as some workmen 
assume that one row of such screw 
plates are made oversize to facilitate 
threading of stock. 


The writer uses a Swiss screw plate 
that has given good service and is as 
near standard as we may reasonably 
expect in this class of tools. This plate 
is 30 holes, double row, each hole double 
notched. It is stamped as follows: 
“Martin Fils-Swiss.” Just below the 
hole in the upper end is the letter B. 
Holes are marked as follows: 7, 6, 5, 
4, 3, 3, i, 00, 0, I, 2, &,. 4 &, 6G, 7, 3, 9, 16 
fi, 12, 13, 14, 15, 16, 17, 18, 19, 20, 21. 


QUESTION.—What sizes may we use in 
sizing the tap and drill blanks? 


ANSWER.—The following table will 
apply, with fair accuracy to the above 
plate. 

Tap and drill sizes for Swiss screw 
plate. 


Tap or Hole Tap Drill Body Drill 
7 36 29 
6 39 30 
5 40 33 
4 42 35 
3 43 36 
2 44 39 
1 45 40 

00 47 41 
0 50 44 
1 52 46 
2 53 49 
3 54 51 
4 55 53 
5 56 54 
6 57 55 
7 60 56 
8 64 57 
9 65 60 

10 67 63 

11 68 66 

12 71 68 

13 73 69 

14 76 72 

15 77 73 

16 78 74 

17 78 74 

18 79 75 

19 79 75 

20 80 76 

21 80 76 


A hard wood block should be prepared 
to contain the above sizes of taps, tap 
drills and body drills. We may fit such 
a block permanently in one of the bench 
drawers, then when we wish to make 
a new screw, we find taps and drills 
in convenient form and ready for use. 


(To be continued) 
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Watch Repairing Classes at 
Ohio Mechanics Institute 


N expansion of the watch repairing 
classes at the Ohio Mechanics In- 
stitute was announced by Prof. John T. 
Faig, president, preceding the opening of 
the institute, which is given over to teach- 
ing technical courses. The increased in- 
terest in watches and the growing activi- 
ties of the craft together with the work 
that is being done by the Horological In- 
stitute at Washington is responsible for 
the expansion. 

“There are more watches in use than 
ever before,” Prof. Faig said, “and the 
tendency seems to be for more and finer 
watches each year. The development 
of the tiny wrist watch has created a 
need for repairers of skill for these mi- 
nute mechanisms. The apprenticeship 
method is used in only a few places for 
the development of watch repairers and 
the increasing number of students in the 
watch repairing department of the Ohio 
Mechanics’ Institute indicates a need for 
a school in this craft. 


“Many of the students come from out 
of town. This is one of the courses that 
can be started at any time, since the 
training is individual. A student may 
advance as rapidly as his aptitude and 
industry will carry him. Students of 
the day classes work all day for five 
days a week, going through a system 
of graded exercises that gradually ad- 
vance in difficulty. This permits of the 
training of the student in less time than 
by the apprenticeship method, where 
some of the student’s time is spent in 
repetition, or in operations having no 
relation to watch repairing.” 

The institute has accumulated many 
watches and clocks for study purposes 
and constructed some models to be of 
assistance to students. 








Appreciation 
NORFOLK, VA., Feb. 28, 1930. 
Editor, THE JEWELERS’ CIRCULAR: 


I noticed with great satisfaction the 
return of Mr. Wilkinson to the columns 
of THE JEWELERS’ CIRCULAR. I am satis- 
fied that I am voicing the sentiment of 
the great circle of his admirers when I 
say that we have all missed his master- 
ful contributions to our trade journal. 
Personally, I have been watching and 
waiting impatiently for his enlighten- 
ing articles, which have so enrichened 
the higher aspects in horological tech- 
nology. 

I have always felt grateful for Mr. 
Wilkinson’s enlightening treatise and 
hope that he will continue to contribute 
regularly, thus enabling the followers of 
the craft to perfect themselves in the 
intricacies of the profession. 


Sincerely yours, 
(Signed) Louis WALDMAN. 
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Locating 


WATCH is a patient little thing, 

almost human, and like a human 
being, a watch will often go along quite 
as though O.K., when‘as a matter of 
fact it is far from it. There may be in- 
numerable little troubles in a watch that 
will not stop that watch for a little while, 
which will nevertheless prevent it 
from keeping time and will eventually 
cripple it and cause no end of trouble. It 
is generally the road to final failure that 
the watchmaker takes when instead of 
patiently and painstakingly truly repair- 
ing the watch, he “passes the buck,” and 
hopes against all mechanical experience 
that the watch will somehow run with 
something wrong. 


Little Reserves 


Any good watch well repaired or made 
has some little reserve, some little power 
to overcome its minor trouble and under- 
go its many bumps, its weather un- 
friendliness, its irregular and often 
neglected life. These reserves reside in 
the finest bearings known to science, the 
greatest polish on pivots that are seen 
in any other machine, and the steady 
flexibility and resilency of the main and 
hair spring. The fact that the watch 
is encased, and away from drafts of 
damp and dust laden air, makes for re- 
serve power and endurance. But when 
we say these things we have said most 
of what can be said. These reserves are 
soon used up when abuse is heaped on 
the watch. 

Many a watch is turned out of fac- 
tory and repair shop with many of the 
reserves already used up. 


End Play 


HIS is a reserve power for the watch. 
It is there for freedom of balance 
movement, so that the balance while be- 
ing held fast in place will at the same 





Watch given to ruler of Egypt 
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idden Watch | roubles. 


By M. W. Walters 


time be free to run many months in 
freedom, no matter if the oils of the 
balance do thicken and deter the move- 
ment. Now if this end play is too much 
or too little that nice reserve is taken 
away and the watch goes lame. Many 
a watch goes out with just enough end 
play to get by. One can put the watch 
tight to the best ear, and by passing the 
head quickly from side to side tell 
whether the end play is right and the 
freedom of balance movement secured. 
One may take hold of the balance wheel 
with tweezers at the solid end of the bar 
and by feeling up and down, generally 
tell whether the wheel has its proper 





Watch presented to Queen of Spain 


freedom of end play and generally I am 
able to tell whether the pivots and jewels 
fit and are free. But don’t stop at that 
if there is doubt. 


Strip the Wheel of All 


Take off the hairspring. Run the bal- 
ance free in its jewels. Look through the 
jewels to see whether there is old amber- 
colored oil between the end and hole 
jewel. These may seem like useless re- 
marks, but if one puts in new oil where 
there is a crustation of old oil then in six 
weeks the old oil will have made the new 
oil thick and gummy. The time of running 
which a balance wheel does on one end 
and on the other will tell how relatively 
free the pivots are. 

No mechanic, however well versed, will 
be able to know where the trouble is or 
whether there is any until he goes to 
these pains, especially where there seems 
doubt. Anyone can do these simple 
things, but will anyone, especially when 
there is so much temptation to hurried 
work? 

Hair and Lint 


biaewtd number of balances are freshly 
oiled and put back in place with a 
floating hair or piece of lint caught in 
the new oil! Generally watches will 
start with hairs either in the pivot 
sockets, or about the shoulder of the 
pivots, but they will not run in that fix. 
I have found hundreds of watches limp- 
ing and many stopped altogether by the 
presence of hairs or lint pieces in the 
jewel or around the turning pivots. 
Great care should be used at this point. 


A Cracked Jewel 


It is mightily hard to see a crack ina 
newly cracked jewel, especially before 
any oil has worked into it to make the 
new fissure dirty and visible. If there 


is doubt then put in oil, -and punch the 
jewel hole vigorously with the sharp 
wood punch. Take it out and study it 
from the round side of the hole jewel. 
Generally every crack causes a wee bit 
of a piece to leave the jewel and fall out. 
The end stone can also become unfit. 
Nothing is more likely than to bounce 
out a little crust of a cheap end stone 
when a bad drop has been given a watch. 
This may not be visible when the jewels 
are set together. The watch will run 
with that dent in the end stone, but what 
happens to the polish on the pivot if a 
cracked jewel is left in the watch? I 
have taken out scores and scores of 
pencil pointed, cut pivots where a few 





(Continued on page 81) 








Two Interesting Watches 





One Presented to Queen of Spain—Another 
to Ruler of Egypt 


HE illustration at the left shows a 

watch which was given to the Queen 
of Spain by the Swiss Minister in Ma- 
drid. The other two illustrations repre- 
sent the specially complicated chronome- 
ter which was recently presented to the 
King of Egypt. 

One photograph shows the dial with 
all the complications, the other the beau- 
tiful reproduction of the king’s coat-of- 
arms, which was painted in enamel on 
the back of the chronometer. A _ spe- 
cially designed box was made to contain 
the chronometer. On the top of this box 
a beautifully chiseled gold royal crown 
and the king’s initials are inlaid. The 
photographs were received by THE 
JEWELERS’ CIRCULAR through the cour- 
tesy of Edmond E. Robert. 





The dial of the watch 
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CONVENIENT and 
COMFORTABLE 


icine. T owelers 
THE NEW WORK BENCHES 


DOUBLE -LOP One-Two-Three and Four-Man Sizes 
—— LEIMAN BROS., INC. 


means double service 23 (BG) Walker St., New York 


for the same money Makers of good machinery for 40 years 
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DESIRABLE SPACE FOR RENT 


Very desirable location ready for 
immediate occupancy, may be had now in 


THE JEWELERS’ BUILDING : 14 WEST 46th STREET 


IN THE HEART OF THE UPTOWN NEW YORK JEWELRY CENTER 
Small or large units with full North Daylight 


For particulars apply to: 


SIGLEY REALTY COMPANY 


55 West 47th Street New York, N. Y. 


Telephone Bryant 6506 











HIGH GRADE 
When you are on a buying visit to 
PFORZHEIM, do not forget to view WATCH AND CLOCK DIAL REFINISHING 
any Sane omerten. DIALS OF EVERY DESCRIPTION 


Specialties: REFINISHED 


EARRINGS CHOKERS ““ aa 
y Missing Figures Supplied 


Specializing in 











a . ANTIQUE CLOCK DIAL 
Bijouterie Factory Refinishing and Painting 


\\ as 7 Repainting 
Neuenbiirg bei Pforzheim OPTICIAN SIGNS 
All Watch and Clock Dials with Black or 


GERMAN Y Radium Figures. 


All Refinishing Guaranteed Not to Tarnish. 
Founded 1868 
WRITE FOR PRICE LIST 


ROYAL DIAL AND REFINISHING CO. 


Inspection and Enquiries Invited 15 PARK ROW, ROOM 626, NEW YORK, N. Y. | 
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orkshop Notes and Queries 


QUESTION No. 4259.—Restoring Chro- 
mium Color.—We had an occasion to 
solder a lug on a watch case that had 
been chromium plated and it came out of 
the fire black. Is there any acid that we 
can boil it in to bring it back to its 
natural color, or do we have to have it 
replated?—J. A. & Co. 

ANSWER.—There is nothing that you 
ean do to restore the natural color of a 
chromium plating. Green rouge will re- 
store the finish to a certain extent but 
it is far from being a satisfactory job. 
Your only recourse will be to remove the 
chromium which can be done by boiling 
it in hydrochloric acid and then you will 
have to have it replated. This is the 
only kind of a job that is satisfactory in 
such cases. 


QUESTION No. 4260.—Oxidizing White 
Gold.—We would appreciate it very much 
if you would advise by return mail, the 
methods used to darken the background 
om white gold. It seems that we are 
having trouble getting the proper. finish. 
In the past our white gold has had a 
dead white finish brought out by strip- 
ping, but we would like the background 
to have a dark gray finish. This finish 
will have to be something that will allow 
us to wash the ring or pin in weak solu- 
tion of ivory soap and ammonia.— 
J. F. A. 

ANSWER.—The most __ satisfactory 
method to use in putting the dark back- 
ground to white gold is to paint the 
parts with a platinum chloride solution 
and then heat slowly until the proper 
color is obtained. You can then remove 
the high lights with pumice stone. This 
method if followed carefully will produce 
excellent results but, of course, is rather 
expensive to refinish. 


QUESTION No. 4261.—Alcohol for 
Cleaning Watches.—In using alcohol in 
cleaning watches would common rubbing 
alcohol be preferable to denatured or 
wood alcohol?—J. E. S. 

ANSWER.—Referring to rubbing alco- 
hol to be used for cleaning watches it 
would be impossible to say whether it 
would be injurious to watches unless 
we know what substance was used to 
denature the alcohol. Strictly speaking 
We would not imagine that anything 
that could be used on the human skin 
Would be injurious to a watch in any 
manner, but unless you are sure of what 
you are using it is best not to experi- 
ment. Formula No. 5 alcohol is de- 
Matured with acetone and we are sure 
that you will find this is perfectly satis- 
factory, but be sure that you get No. 5 
Formula. You should be able to obtain 
this at most any filling station. 





4262.—Escapement 
Trouble—One phase of escapement 
matching which has given me trouble is 
the amount of slide of the escape wheel 
teeth on the pallet stone. The lock and 
drop are equal on both stones but no 
slide occurs on one stone or both. Kindly 
advise me what may cause this condi- 
tion.—V. R. O’C. 


ANSWER.—Providing that your es- 
capement is otherwise in first class con- 
dition your first step to obtain the proper 
amount of slide would be to bank the 
escapement to drop. This means that 
with the banking pins both turned in 
toward the center of the fork; then open 
up one banking pin until the escape tooth 
just drops off the pallet stone. Repeat 
this on the other pallet stone and your 
escapement is banked to drop. Now ob- 
serve through the peep holes the amount 
of lock on each pallet stone. Then open 
the banking pins sufficient to give about 
the same additional space on the pallet 
stone. This extra space which is some- 
times called second lock is termed the 
slide. The slide and lock should be about 
equal on the low grade movement. On 
high grade movements the slide should 
be a trifle less or in other words the 
lock should occupy two-thirds of the 
space and the slide about one-third. 


QUESTION NO. 


QUESTION No. 4263.—Casting White 
Gold—We have trouble casting white 
gold. It cools before it flows all the way 
into the cast. We want to make several 
white gold rings and cannot make the 
gold flow right. If you would kindly 
give us the desired information on this 
subject, we would appreciate it.—K. J. C. 

ANSWER.—We think that the trouble 
you have with casting white gold is the 
fact that you do not get your metal hot 
enough to thoroughly mix all of the 
metals. Most white gold contains nickel 
and zine. As the nickel has a very high 
melting point it is necessary to heat all 


of the metals above the melting point 
of ‘fine gold. If you do not do this you 
will find that some of the nickel will not 
be melted and of course when you pour 
it into the ingot or cast this. metal ap- 
pears to be gold that is not melted. 
When you once get enough heat on the 
melt to reduce the nickel you should 
have no more trouble along these lines. 
You must bear in mind that even after 
the white gold or alloy is ready for use 
that it still has a much higher melting 
point than yellow gold. Consequently 
you must apply more heat in order to 
melt it properly.—L. B. P. 


QUESTION No. 4264.—Putting a Clock 
in Beat.—I am obliged to admit that 
I do not know the secret of putting 
clocks in beat that have the pendulum in 
the back like French clocks. I just try 
them one way then the other till I get 
it even. I can’t tell on which side the 
heavy tick is and often make it worse 
the first time instead of better.—C. R. F. 

ANSWER.—You should have no trouble 
in putting any kind of a clock in beat. 
French clocks of course do not swing as 
far in regard to the pendulum as other 
types. Nevertheless, these vibrations 
must be clear to each side or the clock 
will not run. You must bear in mind 
that this would not be a difficult task 
for an experienced workman. The only 
thing you can do is to keep trying until 
you have the clock in perfect beat. In 
the meantime be absolutely sure that the 
clock is in good condition. 


QUESTION No. 4265.—Gold Alloys.— 
What alloys are used in making 14, 18, 10 
and 22K green, red, yellow and white 
gold jewelry?—-M. D. 

ANSWER.—It is impossible to give a 
complete list of alloys for all of the 
above golds as these vary to a certain 
extent even in a given karat and color. 
The usual alloy for any yellow gold of 
any karat is about two-thirds copper 
and one-third silver. The proportions 
of copper and silver vary slightly to 
produce various shades of yellow gold. 
For green the usual alloys are either all 
silver or one part copper and six parts 
silver. <A slight amount of copper is 
added to harden the gold. Red gold is 
simply an alloy of gold and copper. In 
regard to white gold you will find it to 
your advantage to purchase your white 
gold alloy from a refiner as few jewelers 
have the facilities for melting nickel and 
silver together in the correct manner. 








“Melting and Casting Gold Alloys,” by 
Ed. A. Capillon of D. E. Makepeace Co., 
Attleboro, Mass., will soon be published 
in this department. 
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™ProtectionRing Guard 


For thin rings get our number 
0. It is a new addition to.our 


regular sizes. 
The Lion Safety Pin Clutch Co. 


Pat. Feb. 20, 1917 20 W. 22nd St., New York Pat. May 25, 1920 

















ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 
Refimers and Assayers 
709 Sansom Street, Philadelphia 











Established 1845 
10K Solder for 14K Gold 6K Solder for 10K Gold 


JAMES H. DEDERICK’S SONS, Inc. 


Gold and Silver Sheet and Wire 


Also Silver Solder 


44 GOLD STREET NEW YORK 











J. M. WEISSMAN 


WHOLESALE JEWELER ESTABLISHED 1920 


WHAT ? DIAMONDS, JEWELRY, WATCHES, CLOCKS, 
WATCH MATERIALS 
WHERE? 97-99 Nassau St., N. Y. Nea,Fulton st. 
a Phone Cortlandt 2435 
GOOD SERVICE 
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Going Where? 





Direction and Guidance 
are needed. THE JEWELERS’ 
CIRCULAR directs the read- 
ing merchant to more 
profitable business. 






You can’t afford to miss 
a single issue of THE 
JEWELERS’ CIRCULAR. 
Read every copy. It is the 
best investment in the 
jewelry business. 









































Profit Is the All- 
Important Point 
Today 


NFORTUNATELY, too many 

merchants think they are making a 
profit when they are not. Too many feel 
that they can travel the road to profit 
without outside help—but they cannot. 
It requires the help and co-operation of 
THE JEWELERS’ CIRCULAR, presenting 
ideas, facts, figures, and viewpoints gath- 
ered from all over the country. 


You may get by without THE JEWEL- 
ERS’ CIRCULAR. But you can’t get 
along without the things that THE. 
JEWELERS’ CIRCULAR will give 


you. 
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(Continued from issue of Feb. 6) 
Care and Use of Gravers 


T is impossible to emphasize the great 

importance that you should attach to 
your tools. It is often aggravating to 
a beginner especially to find that the 
graver refuses to respond properly to 
your touch. The entire secret of suc- 
cessful setting is the preparation and 
the proper sharpening, as well as the 
correct use of them. The last named 
is the secret of good work. 

While showing -an apprentice some- 
thing about proper bright cutting re- 
cently, I asked him to show me how he 
would proceed to do the job. He had 
been at the business long enough to be 
able to produce a fairly decent finished 
job but could not do so. After 30 min- 
utes of futile attempt he could not cut 
his work smoothly. I watched him care- 
fully and found his mistake. Imagine 
his surprise when, after showing him at 
which angle to hold his tool, he cut his 
work almost perfect. It was not his in- 
ability to execute the work, rather his 
lack of proper knowledge in how to hold 
his tool. The great difference between 
mediocre and good setting is quite often 
just the mishandling of your tool, the 
lack of proper training. 


Practical Knowledge 


NE can hardly appreciate a beauti- 

ful setting job unless they have 
some practical knowledge of the work. A 
willingness to learn is an asset that any 
man may well feel proud of. Diamonds 
may be securely set, perhaps even neatly 
bright-cut, but the expert knows that 
unless the natural advantages of a gem 
are brought out in the process of mount- 
ing, the job is never quite right. There 
exist among a certain class of diamond 


Setters an idea that white gold can’t be 


properly mounted. I will grant that 
where a great amount of fancy cutting 
is done, perhaps it is difficult. On the 
other hand, I am firmly convinced that 
on ordinary plain setting very beautiful 
finished jobs can be made. White gold 
has taken the country by storm and the 
single stone diamond ring is practically 
monopolizing the sales. As this article 
goes to press, the writer has in mind 
a series of new style white gold mount- 
ings with a dainty touch of red gold in- 
lay that are about to be marketed. I 
marveled at the masterful finished prod- 
uct, and there is no question that this 
Particular style will bring a great de- 
mand from the buying public. Frankly, 
Ihave seen few platinum mountings that 


By L. Krisch 


could approach this beautiful creation. 
The finished product has a highly pol- 
ished natural surface and is not flashed 
or plated to cover solder defects. Since 
this article is not written to advertise 
any merchandise, I could not in all fair- 
ness answer any question regarding the 
house selling this product. You may 
rest assured, however, that it will 
be handled by many different traveling 
representatives and undoubtedly they 
will cover your territory. If white gold 
mountings continue to improve as they 
have, there is no telling what might 
happen. As previously stated, however, 
for fine work taking great numbers of 
stones, nothing can compare with 10 per 
cent irridium platinum. 


Jobs 


MONG the numerous letters that 
reach me, are questions regarding 
possible employment for diamond setters 
in New York city. Let me answer that 
question. Most of the diamond setters 
in New York city are specialty men. 
That is, they are not working on every 
kind of setting. In the western, northern, 
and southern smaller cities, a diamond 
setter is generally a man that can and 
does set everything, such as diamonds, 
synthetic stones in gents’ rings, half 
pearls, etc., but in New York there are 
many setters who would never dream 
of setting anything but fine platinum 
work. Again there are others who do 
not set anything but white gold, and 
yet others set only half pearls. 

The question of a job is all up to you. 
If you excel in any of the above 
branches, and you are truly a man that 
has something better to offer in work- 
manship, New York beckons you and the 
salaries are good. On the other hand, 
an inefficient setter will not find condi- 
tions encouraging here because there is 
a decided tendency to demand better 
work than has been done in the past. 
Like in every field of endeavor, you 
must have something better to offer be- 
fore you can demand respect and a per- 
manent job. 

Manufacturers will invariably give 
you a very good salary if you meet their 
standard. I have in mind a firm that 
was paying 50 cents a stone for certain 
kinds of work. Under no circumstances 
did they think of paying more. It hap- 
pened, however, that a certain setter 
was able to set diamonds with extraordi- 
nary skill, bringing forth all the bril- 
lianey and richness of diamonds. This 
same firm forgot the offer of 50 cents 
a stone and is now paying 75 cents and 
glad to have them done at that price. 
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, In White Gold 


Price, especially a few cents on a dia- 
mond, means nothing when your ability 
to do better is evident. 

Living conditions in New York city 
are very high, and the ‘man with a lim- 
ited knowledge of setting will do well 
to remain in a city where the expenses 
are lower. It is all a question of the 
survival of the fittest and the gradual 
elimination of the incompetent, which is 
as it should be. Under our present 
mode of living, it appears that unless 
you hustle and toe the mark, the crowd 
passes you by, with no time for sym- 
pathy or encouragement. You can’t af- 
ford to be dismayed and only perse- 
verance of the strongest kind will find 
you ahead of the next man. 


Exercise 


R a diamond setter to accomplish 

the maximum in his chosen field, it 
is necessary that his mind be free from 
worry and care as much as possible. 
Undoubtedly that could be accepted as 
a general principle in every field. But 
in diamond setting your hands must be 
steady and your mind and body co- 
ordinate in perfect accord. Too much 
food, for instance, will make you slug- 
gish and dull. 

Working as you do with your spinal 
column bent, the blood fails to circulate 
properly and a full stomach certainly 
does not help things any. For diamond 
setters and jewelers, I know of nothing 
better than a good stiff workout in a 
gym, swimming, or any form of fairly 
brisk exercising. 


Concluding Remarks 


y bane subject of diamond setting in 
white gold has been covered reason- 
ably thorough. The writer of this 
article is always ready to offer such sug- 
gestions as he can to those confronted 
with difficulties. It is impossible at 
times to offer suggestions unless samples 
as well as tools are sent by the inquirer. 
You will appreciate my position and re- 
alize that whereas I will glady offer any 
suggestions on paper, I can not do so 
on metal without expending time which, 
of course, is limited to me. Students 
who are anxious to learn this art 
quickly, that is reasonably in a hurry, 
will oblige me by sending their inquiries 
to me through the Crircuar, telling 
clearly of what experience they have 
had. If possible mail me a sample of 
your work. Use a synthetic ruby and 
mount it in a plain hexagon top. To 
hold the top securely, solder two copper 
(Continued on page 81) 
































United States Patents 


Issue of Feb. 18, 1930 


1,747,547. MEANS FOR AUTOMATICALLY 
REGULATING CLOCKS BY MEANS OF 
ELECTROMAGNETIC WAVES. OSKAR 
JUNGHANS, Schramberg, Germany; Sieg- 
fried Junghans administrator of said 
Oskar Junghans, deceased. Filed Aug. 
24, 1925. Serial No. 52,023, and in Ger- 
many May 12, 1925. 4 claims. 

An automatic device for synchronizing 
clocks by means of radio time-signals, com- 
prising a clockwork, a hand-setting mecha- 
nism adapted to be operated by: said clock- 








work and including a heart-shaped cam, a 
lever carrying a roller to engage the said 
cam, a pawl pivotally connected with the 
said lever by means of a spring-controlled 
rod, and a differential mechanism adapted to 
be actuated by the said clockwork in order to 
correct the position of the hand and locked 
by the said pawl until the latter is released 
upon the reception of the time signal. 


1,747,586. RING. JosEPH JorL, Los Angeles, 
Cal. Filed Aug. 20, 1928. Serial 300,741. 
1 claim. 

A finger ring of the class described com- 
prising an elongated recess formed on the 
periphery thereof, said recess being provided 
with a bottom, side and end walls, and hav- 
ing one end thereof bridged over to provide 
a substantially closed extension having an 
opening communicating with the recess, an 
apertured lug mounted in the recess adja- 
cent said opening, an insert for covering the 





recess, adapted to rest on the side walls of 
the recess to fit snugly between the edge of 
said bridge and the upper edge of one of 
said end walls, a spring anchored at one end 
of said insert and adapted to pass through 
the apertured lug and to terminate within 
said extension for frictional engagement with 
the bottom wall thereof. 


Trade-Mark Registrations Granted 


267,265. CLOCKS AND WATCHES. L. 

BAMBERGER & Co., Newark, N. J. 

Filed Sept. 27, 1929. Serial 290,292. 
lished Dec. 3, 1929. 


267, er SUN WATCHES, WATCHES, AND 
LOCKS. Ws. FILENE’s Sons Co., Bos- 
ay Mass. 
Filed Sept. 13, 1929. 
lished Dec. 3, 1929. 


Issue of Feb. 25, 1930 


1,748,562. MACHINE FOR RECOVERING 
PRECIOUS METALS. James M. SMITH, 
Orland, Cal., assignor of one-half to J ohn 
C. Hamilton, Berkeley, Cal. Filed Oct. 

26, 1928. Serial 315,266. 3 claims. 
In a machine of the character described, 
comprising washing pans nested one within 


Pub- 


Serial 289,719. Pub- 
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the other and being spaced from one another 
except at the central portions thereof where 
the bottom of the uppermost pan engages 
with the bottom of the lowermost pan, said 
uppermost pan having perforations in the 





bottom thereof, a conical member projecting 
upwardly from the center of the uppermost 
pan, a rotatable frame mounted on the upper 
end of the conical member, a plurality of 
downwardly extending rotatable shafts car- 
ried by said rotatable frame, a gear fixed to 
said conical member, pinions on said shafts 
meshing with said gear and rubber discs fixed 
to the lower end of said shafts and yieldingly 
engaging the perforated portion of the upper 
pan, 


1,748,609. ADJUSTABLE BRACELET. 
WILLIAM H. Lester, Elgin, Ill., assignor 
to Illinois Watch Case Co., Elgin, IIl. 
Filed Sept. 7, 1927. Serial 217,982. 2 
claims. 

The combination with a bracelet comprising 
two flexible metallic straps each having an 
end overlapping the other and having means 
forming a sliding connection adjacent each 
strap end with the other strap, of a pair of 
bars extended beyond the end of one strap, 





said bars being looped around to provide two 
eyes, a pin extended through the eyes and 
supporting the associated sliding connection 
with the other strap, a tongue pivoted to 
swing upon the pin and receivable between 
the bars, a stud carried by the tongue and en- 
gageable with the other strap wherein are 
formed a plurality of aligned holes in any 
one of which the stud may enter to lock the 
two straps against relative sliding movement, 
substantially as described. 


1,748,645. APPARATUS FOR TESTING 
THE BALANCE-WHEEL UNITS OF 
CLOCKS, WATCHES, ETC. FReperick 
FRANZ, Hamden, Conn., assignor to The 
New Haven Clock Co., New Haven, Conn. 
Filed July 14, 1928. Serial 292,704. 19 
claims. 

An apparatus of the class described, com- 

prising a test-movement adapted to receive a 
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balance-wheel unit to be tested and provided 
with an indicator for registering the oscilla- 
tions of the said unit during a predetermined 
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test-period; a master-movement; a. stop- 
member engageable with running parts of 
both of said movements; and automatic 
means controlled by the said master-move- 
ment for causing the said stop-member to 
simultaneously stop both movements at the 
termination of a predetermined test-period, 


DESIGNS 


80,571. RING SETTING. Lee Hirscu, New 





York. Filed Nov. 9, 1929. 
Term of patent 14 years. 


Serial 33,391, 


80,573. FINGER RING. CHaARLEs M. Levy, 





New York. Filed Sept. 13. 1929. Serial. 


32,745. Term of patent 14 years. 


SPOON OR SIMILAR ARTICLE. 


80,592. t 
onn., 


WILLIAM S. WARREN, Meriden, 





assignor to R. Wallace & Sons Mfg. Cow» 
Wallingford, Conn. Filed Oct. 29, 1929. 
Serial 33,204. Term of patent 14 years. 
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United States Trade-Marks 
Issue of Feb. 25, 1930 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the 10-year “pro- 
viso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act a 
fee of $10 must accompany each notice of 


opposition. 


r. 281,941. 
_ wood, Cal. 


Tue Comrort CLAsP Co., Holly- 
Filed April 6, 1929. 


THE 
Comfort Clasp 


(4 


The word “Clasp’’ is disclaimed apart from 
the mark shown in the drawing. 

For Shoulder Strap Plated with Precious 
Metal. 

Claims use since Feb. 5, 1929. 


Ser. 291,798. Sieaéma Detta Curt, Chicago. 
* Filed Oct. 30, 1929. 


LAX 


For Fraternity Emblem Pins. 
Claims use since February, 1910. 


Ser. 293,615. Byarp F. BroGan, Philadelphia, 
Pa. Filed Dec. 13, 1929. 


NERO} 


For Finger Rings. 
Claims use since April 1, 1921. 


Ser. 294,349. ForSTNER CHAIN Corp., Irving- 
ton, N. J. Filed Jan. 3, 1930. 


ZORSTNERS 
) 


For Watches, Clocks, and Parts Thereof. 
Claims use since Dec. 16, 1929. 





Trade-Mark Registrations Granted 


267,545. SILVER-PLATED FLAT TABLE- 
WARE. INTERNATIONAL SILVER Co., 
Meriden and Bridgeport, Conn. 

_ Filed Oct. 18, 1929. Serial 291,223. Pub- 

lished Dec. 10, 1929. 


267,549. FINGER RINGS AND MOUNT- 
INGS THEREFOR. BENJAMIN & 
Epwarp J. Gross Co., Inc., New York. 

Filed Sept. 28, 1929. Serial 290,358. Pub- 

lished Dec. 3, 1929. 


267,559. FINGER-RINGS, CHAINS, LOCK- 
ETS, ETC. Mack M. BuRNsTINB, St. 
Louis, Mo. 


Filed Oct. 22, 1929. 


Pub- 
lished Dec. 10, 1929. 


Serial 291,379. 


267,560. SILVER-PLATED FLAT TABLE- 
WARE. INTERNATIONAL SILVER Co., 
Meriden and Bridgeport, Conn. 

Filed Oct. 18, 1929. Serial 291,224. 


Pub- 
lished Dec. 10, 1929. 
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267,586. JEWELRY CONSISTING OF 
PEARL NECKLACES AND COSTUME 
JEWELRY CONSISTING OF ANY 
ARTICLE OF JEWELRY FOR PER- 
SONAL WEAR MADE OF ANY KIND 
OF STONE COPIED FROM AN OLD- 
FASHIONED STYLE. LeoNARD KROWER 
& Son, Inc., New Orleans, La. 

Filed June 18, 1929. Serial 285,744. 

lished Dec. 10, 1929. 


Pub- 
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or brass wires on the back of it that it 
may hold securely while on cement. It 
will be far easier for me to appreciate 
your difficulties on actual work than by 
any explanation you may offer. 

For the benefit of other readers, as 
well as THE JEWELERS’ CIRCULAR and my- 
self, for that matter, it would be well 
for those interested to mail their 
opinions of this series of articles to the 
editor of the CrrcuLAR. Criticize if you 
care, or offer any comments that may 
approve or disapprove the statements 
made herein. May I again offer my 
thanks to the many letters that reached 
me during the publishing of the initial 
series, March 7, April 4 and May 2. 
The letters received came from every 
part of the nation and the consensus of 
opinions appeared unanimous in favor 
of another series, which I promptly 
wrote at the request of the CIRCULAR. 
We all like to feel that our efforts are 
appreciated; but do not hesitate to offer 
your suggestions and opinions whether 
positive or negative. I, too, want to 
learn, and the day is done when my own 
initiative has failed to function. 


HE value of a properly set diamond 

can only be appreciated by those 
jewelers who have seen and carefully 
observed the differences. Once you have 
established in your mind the essential 
value of properly set stones, there is no 
doubt in my mind that you will feel 
more enthused at selling diamonds. To 
know what you are selling is half of 
the sale. An intelligent explanation to 
your customer regarding proper setting 
stamps you as an authority, and authori- 
ties are selling goods today. High pres- 
sure methods have seen their days. 
Merchants doing business today are wide 
awake and ready to listen to anything 
that may mean better and more busi- 
ness. Look around and see who are the 
successful jewelers. I could name you 
a great number, and all of them are on 
their toes reading and studying prob- 
lems of a practical and technical nature. 

Poor mountings are often greatly im- 
proved by good setters. Whereas good 
mountings are frequently ruined by poor 
setters. Cheap workmanship is a bar 
to good business. It leaves no impres- 
sions of lasting nature and nothing but 
frequent grief is the ultimate outcome 
of improper workmanship. In addition 
to this article, which I hope you will 
find of some value, the jeweler of today 
may purchase many books on diamonds, 
jewelry, etc. Why not? The jeweler 
should be educated and perhaps that will 
help in a greater appreciation of the 
jewelry sold. There is nothing like a 
ready answer to questions that may be 





asked relative to diamonds and other 
jewelry items. Your customers expect 
you to know. The profit is not as im- 
portant as that which you sell. Price 
is often long forgotten while the quality 
of the merchandise continues to remain 
in high esteem. 
Respectfully submitted, 
JOHN W. KRISCH. 








Locating Hidden Watch Troubles 
(Continued from page 75) 


months previous someone allowed the 
watch to run with a cracked jewel. 


Free on One Side 


ALF the repaired watches do not run 

perfectly free on both sides. Will 
we continue to pass out watches that 
way? We do. That is obvious. We 
merely pass the buck. No watch will 
time up and keep at it when both sides 
of the balance are not equal and free. 


Pallets and Rollers Set Wrong 


What a devilish trouble these give! 
Sometimes it is true a roller stone ap- 
pears to cause the watch to run better 
by slanting this to or from the fork 
center. This seems to be good me- 
chanics, but is it? Had we not better 
get the right sized roller table, the 
proper sized roller or pallet and then 
set them proper? When we need slant 
a roller jewel to get the escapement 
right, then what happens when that 
watch begins to take its many positions 
which all watches assume hour after 
hour when carried? It will only run 
nearly right part of the time, obviously. 
A roller must sit perpendicular with its 
table to give good results. 

And how many more instances of pass- 
ing the buck might I mention such as, 
“clinging hairsprings,” touching coils, 
over swelled collets, loose studs, hair- 
springs in all shapes but the true ones, 
regulator pins badly functioning? Have 
you always tried the regulator to see 
whether or not it will pass freely from 
one side to the other and yet leave the 
hairspring in equal positions of freedom 
and free from that “twanging”? Often 
hairsprings leave repair tables with oil 
on them. Have you ever oiled the upper 
pivot on a balance without unleashing 
the hairspring from the cock arm? I 
have, and in nine cases out of ten I 
touched the hairspring with the arm of 
the oiler and left a bit of oil there to 
pick up the neighboring coil or some lint. 

Let us quit passing the buck, boys, and 
let us do our work as it should be. The 
little old watch is subjected to enough 
abuse without us, who are supposed to 
be its friends, heaping further abuse on 
it, and passing the buck instead of re- 
pairing the watch. 








The Messrs. Marker and Howard of 
Marker & Howard, sales syndicate, 4434 
Julian St., have returned to Denver, Colo., 
after having conducted auction sales for 
the Brenner Jewelry Co., Glendive, 
Mont.; the Garing Christensen Co., La- 
ramie, Wyo.; and the Smyers. Jewelry 
Co., Columbus, Neb. 








THE JEWELERS’ CIRCULAR 


March 6, 1930 


The Danish Silver Jubilee 


(Continued from page 23) 


This was a remarkable illustration of the creative artis- 
try of the workers. It. was strongly reminiscent of an 
age when each artisan was an artist, and each piece of 
his work an original work of art. 

The firm of Paul Michelson—the court jewelers— 
showed only modern designs by Kay Fisker and H. F. 
Gross. Some of these were very successful. Others 
were obviously a straining for an effect. Nevertheless, 
their exhibit was an outstanding one. Fisker’s best 
pieces were pitchers and a branched candelabrum. 
Gross had some interesting toilet sets with silver over- 
laid in geometric forms on ebony. 

Hingelburg, who ordinarily puts out only machine 
work, had evolved some very fine hand-made pieces. 
A bowl shown at the exhibit was well proportioned with 
an interesting brushed design in oxidized silver. His 
set of flat ware with modern decorative motif was one 
of the best attempted in that style. The bow! illus- 
trated on page 23 shows the graceful shape and simple 
line design engraved on the handles. 

Much of the flatware shown was of a heavy, sturdy 


type with squarish handles. One unusual set of spoons 
had silver bowls, with the silver extending to form a 
frame around the edge of the handle. The space inside 
the frame was filled by a dragon fly in gold filigree. 

There were also shown many of the prodigious sery- 
ing spoons generally used in Denmark. The bowls 
were, not uncommonly, five or six times the size of 
American tablespoons, and soup ladles were even 
larger. Most of the flatware, in fact, was somewhat 
larger than ours. This size, together with the rather 
distinctive type of ornament used gave the whole ex- 
hibit a certain national flavor. ; 

To an American visitor the exhibit was chiefly im- 
pressive because of the fine craftsmanship displayed, 
The Danish silversmith’s keen sensitiveness to the na- 
ture of his material and his fine feeling for design 
make for harmony between form and material. Each 
piece carries in itself the artist’s love for the work he 
does, and through his adapting each piece to its pur- 
pose, it becomes a work of art and creates much admira- 
tion. 





The Jeweler and His Banker 


(Continued from page 35) 


but can you not help to educate the jeweler in his 
relations with the bank, because he equally does 
not understand conditions under which we bank- 
ers have to work? He often never comes near 
us until he is in trouble, and then cannot comply 
with conditions under which the bank can work. 
Help educate him to see that the banker is a 
friend with whom he should be in touch at all 
times. He should make our acquaintance, even 
when he does not need us. In fact, the wise jeweler 
will establish confidence, by making a statement 
of his condition to his bank, yearly, that we may 
know how he is progressing and show him how 
and where we can be of help. 

“But what I wish you would get across particu- 
larly is this: The jeweler should go to his banker 
for a loan, and not to supply capital. When he is 
increasing his credit with his wholesaler and the 
manufacturer, we cannot encourage loans with 
us. But if he will borrow from his bank in order 
to pay his creditors, and get the advantage of 
cash discounts, we will gladly assist him. 

“The more the jeweler will use his bank, the 


better we will know him, and the better position 
he will be in to ask assistance when needed. He 
should realize that his character and ability (or 
capacity for business) are as important factors 
as is his statement of assets, in getting assistance 
from his bank, and close relationship between the 
dealer and the banker gives the latter this knowl- 
edge. 

“The merchant must also remember that the 
bank does business on a very small margin— (one 
per cent), and we have to have a constant turn- 
over in our business in order to make any profit. 
The one thing the banker dreads is frozen credit. 
We want our accounts to be active. We want our 
notes to be paid regularly. 

“But above all, we want our clients to be pros- 
perous, for our prosperity depends upon that of 
the business men in our community. We have 
facilities for obtaining information that is often — 
of vital interest to our clients, and therefore I 
say, the wise jeweler is one who will get in con- 
fidential relation to his bank as early as possible, — 
and get the help it offers so freely.” 





